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$750,000  in  Beer  Copy  Placed  in  Week; 
Retail  Trade  Showing  Improvement 

Brewers,  Dealers,  Restaurant  Men  Take  Good-Sized  Space  in  Hundreds  of  Newspapers — Rise 
in  Store  Linage,  Mostly  Seasonal,  Coincides — Anheuser-Busch  Copy  in  150  Cities 


The  first  week  of  legalized  beer 
brought  something  like  three-quar¬ 
ters  of  a  million  dollars  of  extra  adver-  .p 

tising  to  newspapers  of  the  states  where  UoUjay 
sale  of  the  beverage  was  permitted,  t 


By  ROBERT  S.  MANN 


waukee,  and  the  Mound  City  Malt 
Company,  ran  large  advertisements. 
Several  leading  bakeries  vied  with  the 


tffs  01  a  mnuoii  uouars  after  the  damage  done  by  the  bank  plaining  why  customers  could  not  be  several  leamng  oaKer.es  viea  w.in  me 

tising  to  newspapers  of  the  states  where  holidav.  satisfactorily  accommodated.  brewers  with  extensive  displays.  Con- 


r'  nn  I"  *0*"^  cities  the  retail  linage  thus  When  the  campaign  is  resumed  it  will  we^e  me  weiie- 

r  ^  April  has  equaled  or  slightly  ex-  be  broadened  to  taL  in  smaller  cities.  Livingston,  all 

°  ceeded  that  of  a  year  ago,  while  in  most  The  Anheuser-Busch  advertising  is  in  ^*fvertising  rye  bread.  ,  „  , 

fr,m  CMSt  to  ccwst  comparative  losses  have  been  charge  of  J.  E.  Sullivan  of  the  D’Arcy  restaurants,  the  Hollywood 

Nearly  two-thirds  of  the  nation  s  ah,  «;♦  t  stood  out.  Special  advertising  was  run 

in  t«Tritnrv  u,hprp  hopr  s  or  ■  -  '  ■  AOvertising  Company,  bt.  LOUIS.  .  . 


dailies  are  in  territory  where  beer  is  or 
soon  will  be  on  sale,  and  while  some  of 
them  have  declined  to  accept  beer  ad¬ 
vertising,  apparently  a  large  portion  of 
them  tave  received  more  or  less  copy. 

The  biggest  splash  was  made  by 
Anheuser-Busch,  Inc.„  of  St.  Louis, 
which  was  understood  to  be  spending 
$225,000  to  $250,000  on  its  initial  news¬ 
paper  drive,  taking  full  pages  in  the 
dailies  of  150  cities. 

The  estimate  given  above  takes  in  not 
only  brewery  advertising,  but  also  tie-in 
adrcrtising  of  distributors,  restaurants, 
hotds,  etc.  In  general,  it  represented 
advertising  space  that  would  not  other¬ 
wise  have  been  sold.  While  reports 
from  smaller  cities  are  lacking,  it  is  pos¬ 
sible  the  total  may  have  gone  as  high  as 
a  million  dollars. 

Reports  from  Editor  &  Publisher 
correspo^ents  indicated  that  in  the 
larger  dties  of  the  country  beer  copy 

in  the  first  few  days  ranged  from  about  aaa\,aat*  A  ti«.  wrpjr  so  Lfjr  klK 

one  pa$c  up_  to  four  or  five  pages.  In  Unusual  treatment  in  newspaper  illns-  Chicago  office  of  Lord  &  Thomas,  Inc. 


Advertising  Company,  St.  Louis.  advertising  was  run 

T,.  .  .  »  by  the  principal  grocery  stores,  among 

_  Klau,  Van  Pietersom,  Dunlap,  them  being  the  Atlantic  &  Pacific, 


ciates,  Inc.,  Milwaukee  agency  handling  MqU’s^  Wearen,  Remley,  Lynn  and  Re- 
the  Blatz  account,  is  plying  ^wspaper  j^j.  Refrigerator  manufacturers  and 
copy  in  every  state  vvhere  Blatz  has  dealers  took  considerable  space, 
distribution  facilities  and  where  beer  can  Falstaff,  Inc.,  contemplates  a  nation- 
be  sold  under  lo^l  legislation.  Adver-  ^Jde  advertising  campaign,  but  Anton 
tisements  have  been  placed  mostly  in  Griesedieck  says  that  the  plan  probably 
half  and  quarter  pages  in  the  eastern,  ^j|l  not  be  completed  for  about  two 
central  western  and  west  coast  cities,  months. 

In  addition  to  newspapers,  outdoor  ad-  c.  t  •  j  -i-  •  j 

vertising  is  being  us^  St  Louis  dailies  carried 

Freeze,  Vogel  &  Crawford.  Inc.,  20^?^  lines  ,  of  department  store  ad- 
placing  Schlitz  copy,  placed  800-line 

copy  in  dailies  of  knowA  wet  cities  for  Apn  .  This  comparjxl  with  ines 

the  opening  on  April  7.  but  is  still  ^^e  corresiwnding  period  of  1932. 
workiJig  on  national  plans  for  the  future,  Smce  Apri^f  last  year  the  Times  hzs 
meanwhile  placing  some  copy  in  certain  ^een  absorb  by  the  Star,  and  there 
areas  are  now  three  newspapers,  instead  of 

Another  advertiser  on  a  broad  scale  OriA  lororAct-  ripnortmAnt  ctnr#» 


four  a  year  a^o 

Another  advertiser  on  a  br^d  scale  Qjjg  largest  department  store 

was  the  Branswick-Balke-Collender  advertisers  was  temporarily  out  of 
Company,  which  began  a  cami»ign  in  66  business  during  the  first  ten  days  of 
dailies  (m  April  7,  advertising  bar  equip-  and  this  would  account  largely 

ment.  The  copy  >s  placM  by  the  ^be  decrease  shown.  With  this  vol- 
Chica^  office  of  Lord  &  Thomas,  Inc.  added,  the  total  would  be  approxi- 


s<^  cities,  it  was  stated,  the  amount  of  tration  marked  this  advertisement.  The  Brunswick-Balke-Collender  Com-  n^telv  the’  same  as  last  year’s 
advertising  was  disappointing.  -  l;-! - -n  d_i.! -  tkic  tUof  i?  w  ”  ^ 


advertising  was  disappointing.  which  ran  in  all  Baltimore  newspapers  wny  announced  this  week  that  R.  W. 

On  the  other  hand,  the  Milwaukee  April  6.  The  figure  was  modeled  in  Jackson,  sales  manager  of  the  firm  had 
newspapers  published  special  sections  on  clay  and  photographed.  Copy  prepared  been  made  executive  vice-president.  BEER  BOOM  IN  MILWAUKEE 

April  7,  piling  up  a  total  of  79,309  lines  hy  I.  A.  Goldman  &  Co.,  Baltimore  In  New  York,  according  to  measure-  (Special  to  Editor  &  PusLisHsa) 
w  bwr  advertising  and  related  copy.  advertising  agency.  ments  of  Media  Records,  Inc.,  brewery  .Milwaukee,  Wis.,  April  11 — A  com- 

Nomber  of  pages  was  the  largest  since  advertising  through  April  11  reached  bination  of  the  brewing  and  allied  in- 

t?  Tj/  /t  J  \  r  ^  much  smaller  percentage  than  78,820  lines  for  the  twelve  New  York  dustries  with  pre-Easter  department  and 

The  tort  Wayne  (InA.)  J ournal-  for  a  long  time.  and  Brooklyn  newspapers.  This  did  not  retail  store  advertising  has  resulted  in 

(rosette,  A.  Schaefer,  advertising  direc-  In  New  York,  for  instance,  a  survey  include  retail  advertising  based  on  beer-  ari  appreciable  increase,  in  newspaper 
tor,  ran  a  close  race  ,  for  the  largest  showed  that  half  the  newspapers,  were  selling,  which  in  some  papers  reached  advertising  linage  in  Milwaukw  so  far 
^***^"*  •  u  *  single  ahead  of  last  April  in  retail  linage,  with  considerable  amounts.  this  month.  On  Friday,  April  7,  the 

7  «P  ‘o  7  per  cent,  The  New  York  Evening  Post  put  out  Milwaukee  Sentinel,  (ht  /ourw/  and  the 

mg,  April  7.  this  includ^  three  full  while  the  others  made  losses  of  from  a  twelve-page  tabloid  gravure  section  J^uconstn-News  all  published  large 


of  beer  advertising  and  related  copy. 
Number  of  pages  was  the  largest  since 
1931. 

The  Fort  Wayne  (Ind.)  Journal- 
Gasette,  A.  Schaefer,  advertising  direc- 


^***^"*  *  single  ahead  of  last  April  in  retail  linage,  with  considerable  amounts.  this  month.  On  Friday,  April  7,  the 

ka“’A«l‘i  7  «P  ‘o  7  per  cent,  The  New  York  Evening  Post  put  out  Milwaukee  Sentinel,  the  Jounwl  ^nd  the 

mg,  April  7.  this  includ^  three  full  while  the  others  made  losses  of  from  a  twelve-page  tabloid  gravure  section  lP*sconstn-News  all  published  large 
from  the  Berghoff  brewery  of  1  to  12  per  cent.  Newspapermen  hesi-  Aoril  7  with  news  oictures  and  adver-  with  special  sections  commemo- 

fort  Wayrw,  and  others  from  hotels  and  tated  to  say  that  this  improvement  rep-  tising  devoted  to  beer  and  beer  acces-  rating  the  return  of  beer  and  offering 

i  .large  copy  was  from  resented  anything  more  than  seasonal  sories.  Other  papers  developed  pages  interesting  information  on  the  rebirth 

dealers,  ice  and  cold  pre-Easter  advertising,  but  thought  that  or  parts  of  pages  full  of  advertisements  this  great  Milwaukee  industry, 

*77^  ,'”P*?'®®>.*’^®tauranU,  hotels,  etc.  a  somewhat  better  attitude  was  visible  from  restaurants,  delicatessens,  and  These  sections  contained  advertise- 

ha«  hjj.i  ***  -  ainong  business  men.  other  places  where  bwr  was  served,  ments  of  breweries,  brewery  equipment 

tisinv  atiH  L  ''^®®  ‘‘^P^ried  that  some  while  department  stores  featured  steins  and  supply  manufacturers  and  jobbers. 


tiam«r  fl  •  j‘i  J  J  L  .V  wniic  ucparimcm  siurcs  icaiurcu  sicms  anu  suuuiy  iiiaiiuiaciurcrs  aiiu  iul’ucis, 

New  York  stores  were  running  ahead  and  glassware.  truck,  tire  and  gasoline  companies, 

booH  t  not  give  a  of  last  year  m  sales,  and  that  the  same  Fmlowing  are  reports  from  key  cities :  taverns  and  tavern  supply  firms,  includ- 

'^f®  Even  __1_  ing  bakeries,  sausage  and  other  meat 

pectrt  of  beer  advertising  in  the  future,  where  sales  ran  slightly  behind  last  _ _ .  ,  concerns 

Advertising  of  restaurants  and  hotels  is  year’s  the  amount  of  imorovement  in  37,984  LINES  IN  ST.  LOUIS  -c  -j 

expected  to  fall  off  somewhat  as  it  be-  April  mav  1^  gather^  fr3  th?s  week’s  *  Pubushe.)  The  Milwaukee  Journal  on  Friday 

comes  the  accepted  thing  for  them  to  report  of  the  Federal  R«erve  Kd  St.  Louis,  April  10-The  beer  adver-  had  a  68-page  issue,  containing  four 
KTve  beer.  Brewers,  having  made  their  which  out  March  sales  in  the  depart-  carried  by  the  St.  Louis  news-  separate  sections  and  11L9M  lines  of 

fim  ^ouncements,  find  themselves  ^ent  stores  of  the  nation  at  27  per  cent  {»P«”  thus  far  in  April  totaled  37,^  paid  advertising  Jour^l  officials  said 

S^ally  unable  to  fill  all  orders  and  below  those  of  March.  1932.  hnes.  "^is  quantity  included  large  dis-  ^  was  Jhe  largest  ^^r  published  m 

**  ‘?®y  o"  adver-  In  all  these  comparisons,  it  must  be  plays  of  breweries  and  supply  houses  M  waukee  any  ^ek^^ 
toimg,  except  for  those  who  recognize  remembered  that  Easter  last  year  came  and  the  classified  items  of  wanted  and  Jouraal  s  spmal  Milwaukee  Day  issue 

on  March  27, while  this  year  it  is  April  ^f®ale  applying  t^  h 


37,984  UNES  IN  ST.  LOUIS 

(Special  to  Editor  &  Publisher) 

St.  Lx)uis,  April  10 — The  beer  adver- 


The  Milwaukee  Journal  on  Friday 
had  a  68-page  issue,  containing  four 
separate  sections  and  111,914  lines  of 


,1  ,  V  27  —  J — — . tf  .......  o,,  iviarcn  e.! ,  wniic  xnis  year  ii  is  /\prii 

^t-fwgotten  trade  names  in  the  16.  The  bulk  of  Easter  buying  this 
Inna  ™  public  No  one  expects  y^ar  is  falling  in  April,  while  last  year 
-S!i  ‘^hnuance,  however,  of  an  over-  jt  fell  in  March. 


j - J — n  icii  in  iw.arcn. 

^Jmmg  demand  as  compared  to  sup-  National  advertising  in  the  beer  field 
rart  ,  J  breweries  increase  their  out-  has  been  conservative  thus  far.  An- 
W  a^  as  new  or  renovated  plants  heuser-Busch,  Inc.,  St.  Louis,  took  the 


buving  this  ^  considerable  amount,  which  could  not  regular  daily  issue  published  since  Sept, 
ile  last  vear  well  be  computed,  was  carried  by  vari-  19,  1930.  Included  in  this  issue  was 
^  ous  kinds  of  advertisers  in  the  several  the  largest  advertising  section  ever  used 


National  advertising  in  the  beer  field  weeks  preceding  the  resumption  of  the  by  a  single  department  store  in  a  Mil- 


manufacture  and  sale  of  beer. 

Am’ong  the  large  advertisers  in  April, 


walkee  newspaper,  with  16  pages  used 
by  Gimbel  Brothers  on  “Gimbel  Day” 


r^e  into  production  and  as  demand  with  full-page  space  in  each  daily  up  to  the  lOth,  were  Anheuser-Busch,  Saturday  business, 
imies  down  to  a  steady  pace— competi-  twxr  wac  Vaalirpd  Inc..  Falstaff.  Inc..  Schlitz.  Blatz.  and  The  Wisconsin-New 


Wles  down  to  a  steady  pace-competi-  150  cities  where 
T’L  Jtimulate  advertis-  using  copy  headed 
on  steady  schedules,  it  is  predicted.  Than  Beer  is  Back. 


in  150  cities  where  beer  was  legalized,  Inc.,  Falstaff,  Inc.,  Schlitz,  Blatz,  and  The  Wisconsin-News  on  Friday  had 
using  copy  head^,  “Something  More  the  Northwestern  Bottle  Company.  56  pages  in  five  sections,  its  largest 
Than  Beer  is  Back.”  Among  the  hotels  the  principal  displays  paper  since  1931.  Twenty  pages  were 


the  mrantime  the  combination  of  Further  copy,  however,  was  delayed  were  for  the  Mayfair,  Lennox  and  in  special  SKtions,  16  devoted  to  news 

advertising  and  pre-^ster  retail  by  the  necessity  of  bringing  production  Kings-Way,  all  operated  by  the  Heiss  and  advertising  of  breweries  and  allied 

*xhuw  advertising  has  given  news-  up  to  demand.  Full-page  copy  was  corporation.  The  Hauptmann  Tobacco  industries  affected  by  the  return  of  beer, 

laper  linage  a  boost  especially  welcome  used  in  a  number  of  principal  cities  ex-  Company,  distributor  for  Blatz  of  Mil-  and  four  pages  with  advertisements  and 


6 


Editor 

stories  on  retail  outlets  and  supplies. 
The  Milwaukee  Sentinel  Friday  morn¬ 
ing  was  44  pages,  containing  the  two 
sections  of  20  pages  to  “Welcome  Beer 
Back,”  similar  to  those  in  the  Wis- 
consin-News  Friday  afternoon.  Friday 
totals  for  the  Wisconsin-News  were 
67,809  lines,  and  for  the  Sentinel  52,387 
lines. 

Linage  in  Friday  sections  of  local 
newspapers,  including  breweries,  acces¬ 
sories  and  alli^  industries  was  79,309. 
Wisconsin-News  with  16-page  section 
had  28,397  lines ;  the  Journal  with  a  14- 
page  section,  22,515  lines,  and  the  Senti¬ 
nel  with  16-page  section,  28,397  lines. 
Breweries  represented  were  Pabst, 
Schlitz,  Blatz,  Miller,  Independent  Mil¬ 
waukee,  Gettleman  and  Cream  City,  the 
first  two  with  full  pages  and  the  rest 
with  half  pages  or  smaller.  Some  out 
of  town  state  breweries  with  local  dis¬ 
tribution  also  carried  copy.  The  Sen¬ 
tinel  and  the  Wisconsin  News  had  64 
ads  while  the  Journal  had  58  ads  in  the 
beer  sections. 

Beer  linage  only  for  the  period  from 
April  7  to  10,  inclusive,  in  the  three 
papers  was:  Wiscontin-News,  12,581 
lines;  Journal,  9,888  lines,  and  Sentinel, 
12,581  lines.  The  Sentinel  and  the  Wis¬ 
consin-News  carried  a  full  page  of  Bud- 
weiser  by  Anheuser-Busch,  Inc.,  St. 
Louis,  on  Monday,  while  the  Journal 
carried  this  full  page  on  Tuesday,  April 
11,  thus  increasing  the  above  figure  of 
9,888  to  12,376. 

Department  store  advertising  in  the 
three  Milwaukee  dailies  for  the  period 
of  April  1  to  10,  this  year,  was  208,952 
lines,  as  compart  with  163,380  lines  for 
March  12  to  21,  inclusive,  in  1932,  the 
corresponding  pre-Easter  period. 

A  chKkup  of  Milwaukee  breweries 
and  their  advertising  agencies  reveals 
that  plans  for  national  advertising  are 
not  as  yet  well  rounded  out.  The 
schedules  are  being  lined  up  but  will 
not  be  completed  until  more  definite  in¬ 
formation  is  available  as  to  the  bwr 
legislation  that  is  or  will  ^  passed  in 
the  various  states  and  in  the  various 
communities  of  these  states. 

The  immediate  use  of  general  national 
campaigns  also  has  been  held  up  by  the 
fact  that  most  of  the  breweries  are  sold 
up  OT  the  available  supply  of  beer. 

Since  the  breweries  are  faced  with  a 
production  problem,  their  advertising 
and  merchandising  problems  are  not  as 
acute  as  they  would  be  in  a  highly  com¬ 
petitive  market  which  will,  of  course, 
follow.  Some  estimates  make  it  a  mat¬ 
ter  of  months  before  the  general  situa¬ 
tion  of  production  imd  legislation  be¬ 
comes  settled  to  a  point  where  national, 
well  rounded  out  campaigns  can  be 
intelligently  directed. 

.  CHICAGO  HAD  34,347  LINES 

(Special  to  Editok  &  Poblishki) 

Chicago,  April  11 — The  beer  indus¬ 
try  netted  Chicago  newspapers  34,347 
lines  of  advertising  for  the  first  10 
days  of  April,  according  to  Media  Rec¬ 
ords  figures  on  the  five  local  papers 
subscribing  to  the  service.  The  beer 
linage,  representing  both  local  and 
out-of-town  breweries,  was  divided  as 
follows:  Tribune  (M).  7,209;  Tribune 
(S),  2,967;  Herald-Examiner  (M), 
4.814;  Herald-Examiner  (S),  2,511; 
biervs  (E),  4,872;  American  fE), 
7,855;  Times  (E),  3,049;  Times  (S), 
1,070. 

It  has  been  estimated  that  60,000  bar¬ 
rels  and  560,000  cases  of  beer  were 
sold  to  Chicagoans  during  the  first  three 
days  of  the  3.2  era. 

Retail  business  in  Chicago  will  in  all 
probability  exceed  that  of  last  year’s 
Easter  season,  according  to  State  street 
merchants  interviewed  today.  Depart¬ 
ment  and  specialty  store  officials  were 
optimistic  in  view  of  the  week-end  rush 
and  volume  of  trade  for  the  first  two 
days  this  week.  While  newspaper  de¬ 
partment  store  linage  for  the  first  10 
days  of  this  month  is  140,599  lines  un¬ 
der  that  for  the  same  period  a  year 
ago,  a  better  public  buying  response  is 
reported.  Department  store  advertising 
in  the  five  Chicago  papers,  including 
both  loop  and  outlying  stores,  amounted 
to  423,910  lines  for  the  first  10  days  of 
April  as  compared  with  564,509  for  the 
same  period  last  year,  according  to 
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Media  Records,  Inc.  The  average  for 
clothing  store  linage  is  slightly  under 
that  of  a  year  ago,  with  two  papers  re¬ 
porting  a  gain  over  last  year. 


RECORDS  SET  IN  CAPITAL 

(Special  to  Editob  &  Publisher) 

Washington,  D.  C.,  Apr.  11 — The  day 
beer  came  back  found  the  Washington 
Star  publishing  the  largest  newspaper 
that  has  appeared  in  Washington  this 
year — but  beer  advertising  was  not  re¬ 
sponsible  for  the  increased  size.  Beer 
ads  tcK^  relatively  little  space. 

Last  Friday’s  paper  of  60  pages  car¬ 
ried  99,539  lines  of  advertising,  and 
with  the  exception  of  the  issue  of  last 
Dec.  1  was  the  largest  in  a  year.  The 
Dec.  1  Star,  also  of  60  pages,  had 
104,872  lines  of  advertising. 

A  40-page  edition  Friday  was  also 
the  largest  this  year  for  the  Washington 
Daily  News.  The  News,  moreover,  be¬ 
lieves  its  paper  for  the  coming  Friday 
will  likely  be  the  largest  it  has  ever 
produced.  Forty-four  pages  is  the 
News’  record  for  a  regular  issue,  and 
advertising  scheduled  and  expected  may 
enable  the  paper  to  surpass  this  total 
Friday.  The  News  is  tabloid  size. 

Easter  advertising  undoubtedly  has 
had  something  to  do  with  the  large 
editions  of  the  Star  and  News,  but  the 
advertising  staffs  say  a  bit  of  optimism 
has  apparently  developed  in  business 
circles,  which  may  be  due  to  some  ex¬ 
tent  to  the  beer  situation. 

The  Washington  daily  newspaners 
and  three  Sunday  papers  for  the  first 
ten  days  of  April  carried  1.133.528  lines, 
of  which  beer  accounted  for  about 
20,000  lines. 

Total  linage  in  the  first  ten  days  of 
April,  1932,  was  1,322,432. 

With  only  one  local  brewery  operat¬ 
ing,  Washington  publications  have  been 
getting  less  beer  copy  than  those  in 
other  cities.  At  least  two  more  brew¬ 
eries  are  expected  to  open  here,  how¬ 
ever,  and  advertising  managers  look  for 
increased  linage. 

The  20,000  beer  linage  covers  all 
beer  copy  that  has  appeared  in  Wash¬ 
ington  papers,  regardless  of  whether  it 
is  sold  in  combination. 

Although  all  Washington  newspapers 
have  noted  a  drop  in  total  linage  in 
the  first  ten  days  of  the  month,  as 
against  the  first  ten  days  of  April  a 
year  ^o,  two  have  experienced  a  slight 
gain  in  local  display  linage  which  has 
been  more  than  offset  by  a  decrease  in 
national  linage. 


RETAIL  GAIN  IN  NEWARK 

(Special  to  Editor  &  Publisher) 

Newark,  N.  J.,  April  11 — The  return 
of  legal  beer  to  Newark,  N.  J.,  brought 
with  it  11,648  lines  of  advertising  in  the 
Newark  Evening  News  between  April 
4  and  10.  Unfamiliarity  of  manufac¬ 
turers  and  distributors  with  regulations 
and  restricticHis  in  the  distribution  and 
sale  of  the  new  beer  and  a  strike  at  the 
Krueger  Brewery,  which  resulted  in  a 
shut-down  of  the  brewing  plant,  kept 
down  the  volume  of  advertising  to  some 
extent  in  the  beginning. 

A  group  of  advertisements  placed 
by  small  retailers  was  included  in  the 
bwr  advertising  carried  in  the  News 
with  the  advent  of  the  new  brew. 


EDITDR  &  PUBLISHER 
CALENDAR 

April  21-22 — South  Texas  Press 
Assn.,  meeting,  San  Antonio,  Tex. 

April  24 — East  Texas  Section, 
Texas  Press  Assn.,  spring  meeting, 
Jacksonville,  Tex. 

April  24— Associated  Press,  an¬ 
nual  meeting.  Waldorf-Astoria  Ho¬ 
tel,  New  York. 

April  25-28 — American  News¬ 
paper  Publishers’  Assn.,  annual 
meeting,  Waldorf-Astoria  Hotel, 
New  York. 

April  28-29 — American  Society 
of  Newspaper  Editors,  annual 
meeting.  National  Press  Cluh, 
Washington,  D.  C. 

April  28-29 — Indiana  Republican 
Editorial  Assn.,  spring  meeting,  In¬ 
dianapolis,  Ind. 

May  1 — Massachusetts  State 
House  Press  Assn.,  meeting.  State 
House,  Boston. 

May  1-4 — Canadian  Daily  News¬ 
paper  Assn.,  meeting,  Quebec. 

May  1-3 — Canadian  Press,  annual 
meeting,  Quebec. 

May  1-6 — ^Twenty-fourth  annual 
journalism  week.  University  of 
Missouri,  Columbia,  Mo. 

May  2-3 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  meeting, 
I  Binghamton,  N.  Y. 


Easter  business  comparable  to  that 
of  the  Christmas  season  was  reported 
in  the  stores  of  Newark,  and  newspaper 
advertising  has  shown  a  decided  upward 
trend  during  the  last  ten  days.  The 
Newark  Evening  News  is  receiving  a 
greater  volume  of  retail  store  advertis¬ 
ing  than  has  been  placed  at  any  period 
since  the  Christmas  holiday  rush.  Nat¬ 
urally,  the  biggest  advertising  has  been 
occasioned  by  the  offering  of  women’s 
wearing  apparel,  but  there  likewise  has 
been  an  increase  in  the  volume  of  men’s 
wear  advertising. 

BEER  COPY  IN  BALTIMORE 

(Special  to  Editor  &  Publisher) 
Baltimore,  Md.,  April  12 — Total  bwr 
advertising  in  Baltimore  from  April  1 
to  10,  inclusive,  all  papers  was  36,691 
lines.  Of  this,  the  Sun  papers,  morning, 
evening  and  Sunday,  got  21,586 
lines;  the  News,  8,029  lines;  the  Post, 
6,765,  and  the  Baltimore  American, 
310.  The  ten  days  ending  six  days 
before  Easter  show  a  decrease  in  the 
total  of  department  store  and  other  ad¬ 
vertising  of  9,141  in  that  period  of  1933 
compared  with  the  same  period  in  1932. 
These  figures  include  department  stores, 
furniture  stores,  food  stores,  shoe  stores, 
women’s  specialty  and  men’s  clothing. 
The  total  figures  are  for  1932,  452,156 
lines ;  for  1933,  443,015  lines.  'The  Post 
shows  an  increase  of  31,000  lines. 


STORES  BUSY  IN  RICHMOND 

(special  to  Editor  &  Publisher) 
Richmond,  Va.,  April  11 — Richmond 
retail  stores  did  an  unusually  big  busi¬ 
ness  Saturday,  it  was  reported  by  local 
merchants  yesterday.  The  increase  in 
buying  was  due  both  to  the  proximity 
of  Easter  and  to  the  fact  that  confidence 
in  the  stabilization  of  business  is  return¬ 
ing,  it  is  believed. 

Buying  was  particularly  heavy  in  the 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


$750,000  In  Beer  Advertising  Placed  In  Week .  5 

France  Plans  Propaganda  Drive  in  United  States .  7 

A.  P.  Members  Oppose  Giving  News  To  Radio .  8 

New  York  Times  Wins  Typography  Award .  9 

Printed  ‘Supressed  Bank  Story;’  7  Cited  For  Contempt .  10 

Program  Atmounced  By  Editors’  Group .  11 

Control  of  Food-Drug  Copy  Considered  In  Washington .  12 

Plan  To  Nationalize  Canadian  Radio  Progressing .  14 

Ethyl  Corporation  Spend  $3,500,000  In  Advertising .  16 

Editorial .  20 

Personal . 21-22 

New  Classified  Make-Up  Adopted  By  New  York  World-Telegram ....  24 

Commerce  Secretary  Greets  News  Men .  26 

Our  Own  World  of  Letters .  27 

Circulation .  28 

Advertising  Agencies . 29-30 

J.  Rankin  Towse,  Noted  Drama  Critic,  Dies .  31 

Obituary .  33 

Shop  Talk  at  “Thirty” .  36 


ready  -  to  -  wear  departments,  where 
women’s  suits,  frocks  and  hats  were  pur. 
chased  in  large  numbers  for  Easter 
Men’s  departments  also  did  a  thriving 
business,  it  was  reported.  One  of  the 
large  Richmond  department  stores  r^ 
ported  an  increase  of  100%  over  the 
corresponding  day  last  year,  and  all 
those  seen  said  they  had  had  a  very 
satisfactory  increase  in  trade. 

Store  managers  expressed  the  opinions 
that  increased  buying,  while  partly  sea¬ 
sonal,  yet  showed  definitely  that  busi¬ 
ness  was  on  the  up-grade,  and  they  b^ 
lieve  that  retail  business  will  continue 
good  throughout  the  spring  and  early 
summer.  _ 

BEGINNING  IN  N.  C. 

(Special  to  Editor  &  Publisher) 

Asheville,  N.  C,  April  11— In  an¬ 
ticipation  of  the  legalizing  of  32  beer 
in  North  Carolina  on  May  1,  the  Ashe¬ 
ville  Citizen  and  the  Asheville  Timet 
are  carrying  considerable  display  linage 
for  equipment  concerns  and  several 
firms  that  expect  to  dispense  the  bever¬ 
age  have  made  display  announcements. 
Other  North  Carolina  papers  have  also 
received  considerable  b^r  advertising. 


RETAIL  GAIN  IN  CINCINNATI 

(By  telegraph  to  Editor  &  Publisher) 

Cincinnati,  April  11— Comparatively 
little  beer  advertising  is  in  sight  for  the 
present,  according  to  the  advertising 
managers  of  Cincinnati  dailies.  They 
base  their  opinion  on  the  insufficiency 
of  supply  and  the  fact  that  under  the 
present  conditions  beer  producers  do  not 
have  to  advertise.  Linage  in  the  three 
Cincinnati  newspapers  up  to  and  includ¬ 
ing  April  10  was  as  follows :  Enquirer, 
6,275  lines;  Times-Star,  5,496  lines; 
Post,  5,180  lines. 

Advertising  managers  report  that  re¬ 
tail  and  department  stores  are  optimistic 
For  two  Saturdays  in  succession  sales 
have  been  the  best  since  Christmas. 
Downtown  stores  were  crowded  April 
8  and  Easter  purchases  were  encourag¬ 
ing.  Enquirer  department  store  linage 
April  1  to  10,  inclusive,  159,478  lines; 
same  period  1932,  133,259  lines.  Post 
Easter  advertising  retail  total  about 
10%  ahead  of  last  year.  Department 
store  advertising  runs  about  25%  ahead 
Times-Star  general  Easter  advertising 
off  about  2%.  Department  store  adver¬ 
tising  10%  ahead. 
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INDIANA  LAW  A  HANDICAP 

(Special  to  Editor  &  Publisher) 

Indianapolis,  April  11 — Since  no 
Indianapolis  brewery  had  been  making 
near  beer  and  thus  none  was  able  to  pro¬ 
vide  the  new  brew  upon  the  opening 
date,  Indianapolis  beer  advertising  has 
been  low.  Advertisements  have  bw 
placed  by  wholesalers  and  retailers,  with 
a  few  larger  amounts  plac^  by  brew¬ 
ers.  Owing,  too,  to  the  unique  Indiana 
law,  all  beer  imported  from  outside  the 
state  must  come  through  one  of  ten  im¬ 
porters  named  by  a  “beer  czar”  named 
by  the  Governor.  Thus  the  outside 
breweries  did  not  believe  Indiana  adver¬ 
tising  profitable  at  first,  since  whole¬ 
salers  and  retailers  merely  took  what 
they  could  get. 

Beer  linage  in  Indianapolis  Star  for 
the  four  days  from  April  7  to  April  10 
was  2,490,  according  to  William  D. 
Keenan,  advertising  manager,  and  E  C 
Woempner,  auditor. 

Indianapolis  News  carried  2,850  lines 
of  beer  advertising  up  to  April  10,  says 
R.  A.  Wolfe,  advertising  manager. 

Indianapolis  T  imes  carried  10,160 
inches  of  local  store  advertising  in  first 
seven  days  of  April,  a  good  gain  over 
last  year,  according  to  E.  A.  Tapsco^ 
advertising  manager.  Times  beer  ads 
ran  3,145  lines. 

“To  my  recollection,  no  local  brewer 
has  advertised  in  newspa^rs  since^^ 
became  legal,”  said  Mr.  Tapscott. 
copy  used  in  Indianapolis  was  all  whole¬ 
sale  and  distributor  copy.  Only  thrtt 
outstate  breweries  placed  copy  *|'„“’** 
time — Schlitz,  Atlas  and  Berghoff. 


WEEKUES  IGNORE  BEER 

(Special  to  Editor  &  Publisher) 
Springfield,  Mo.,  April  8 — Altho^ 
Missouri  was  one  of  the  states  in  whra 
the  sale  of  3.2%  beer  became  legal  this 
(Continued  on  page  32) 
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FRANCE  PLANS  PROPAGANDA  DRIVE  IN  U.  S. 


11,320,000  Budget  Approved  to  **Reach*’  and  Influence  Americans — Paris  Annoimcement 
Reveals  New  Havas- A. P.  Agreement — Nations  Spending  $24,000,000  For  Publicity 


A  $1,320, 000  propaganda  drive  to  fur¬ 
ther  the  cause  of  France  in  the 

L’nit^  States  was  made  known  this 

week  when  the 

French  foreign 
office  submitted 
its  budget  to  the 
House  of  Depu¬ 
ties.  The  budget 
was  approved. 

The  French 
campaign  plans 
were  stated  baldly 
and  outlined  the 

methods  to  be 

used  in  “reach¬ 
ing”  the  Amer¬ 
ican  people,  in¬ 

cluding  the  press 
medium,  to  coun¬ 
teract  the  publicity  of  other  countries. 

The  foreign  offices  report  and  ex¬ 
planation  indicated  conclusively  that  a 
war  of  propaganda  between  nations,  of 
a  scope  prorably  unprecedented  in  peace 
times,  is  being  energetically  waged  by 
the  major  powers  of  the  world. 

According  to  a  United  Press  dispatch 
this  week  the  French  estimate  that 
propaganda  efforts  to  be  made  by  vari¬ 
ous  countries  this  year  will  cost  ap¬ 
proximately  602,000,000  francs  (about 
!;24,OW,000)  .  In  a  budget  report  of  the 
French  foreign  office  to  the  Chamber 
of  Deputies,  this  estimate  was  broken 
down  into  these  divisions : 

(jermany,  256,000,000  francs ; 

Italy,  119,000,000  francs; 

France,  71,000,000  francs  (all  depart¬ 
ments)  : 

Great  Britain,  69,000,000  francs ; 
Poland,  26,000,000  francs ; 

Hungary,  23,0^,000  francs; 
Czechoslovakia,  13,000,000  francs ; 
Jugoslavia,  13,000,000  francs; 
Roumania,  7,000,000  francs. 

If  these  figures  are  at  all  reliable,  the 
evidence  of  warfare  by  propaganda  Is 
manifest. 

Since  the  World  War  ended  13  years 
ago,  efforts  to  control  public  opinion  by 
nations  have  been  going  forward  with 
increasing  intensity,  and  texlay,  with 
countries  distrustful  of  each  other,  and 
suspicious  of  every  move,  the  propa¬ 
ganda  weapon  is  being  wielded  with  all 
the  force  possible. 

The  United  States  is  the  major  target. 
Dissatisfied  with  an  impartial  and  cold 
presentation  of  facts,  as  generally  given 
by  American  newspaper  and  press  asso¬ 
ciation  reporters  abroad,  many  nations 
are  anxious  to  further  their  causes  by 
injecting  some  of  their  partisan  views 
into  the  theoretically  inviolate  newspa¬ 
pers  of  the  United  States. 

American  newspapermen  are  aware 
and  alert  to  these  tactics,  and  news  from 
Europe  is  being  scanned  with  a  care- 
tulness  that  seldom  has  been  necessary 
before. 

These  observations  are  based  on  talks 
*ith  news  service  men  close  to  the  situa¬ 
tion,  the  dispatches  from  Paris,  dis- 
latclies  of  the  past  few  weeks  tilling 
“  fkc,  huge  propaganda  machine  set  up 
by  Hitler’s  New  Germany,  and  a  new 
apansion  program  of  the  Agence 
Havas,  official  French  news  agency,  in 
the  United  States. 

Particularly  startling  to  the  American 
newspaper  reader  was  the  quotation 
tom  the  French  foreign  office  budget 
jtport  of  the  foreign  office  which  stated 
“  u  *»  press  would  be 

reached,”  not  through  “using”  the  cor- 
rtspondents  stationed  in  Paris,  but 
^rough  the  collaboration  of  the  Agence 
™vas  and  the  Associated  Press  of 
America.” 


On  the  face  of  it  this  report  was  ri- 
^lous,  but  coming  from  an  official 
urce  It  put  the  A.P,  in  the  position 
**eming  to  be  subsidized  by  a  foreign 


Kent  Cooper,  A.P.  general  i 
*as  quick  to  clarify  the  A.P,  st 


By  JOHN  W.  PERRY 


a  note  to  editors,  sent  out  Sunday  night, 
he  stated  the  A.P.  position  thus : 

“Note  for  the  information  of  mem¬ 
bers. 

“We  are  informed  an  opposition  news 
service  is  carrying  a  Paris  story  pur¬ 
porting  to  describe  a  propaganda  pro¬ 
gram  by  the  French  government  and 
saying  that  the  program  is  designed  to 
reach  the  American  people  through  the 
American  press  by  a  collaboration  of  the 
Agence  Havas,  the  official  French  news 
agency,  and  the  Associated  Press  of 
America. 

“The  following  is  for  your  information 
and  any  papers  publishing  the  opposi¬ 
tion  story  may  also  publish  the  follow¬ 
ing  as  a  statement  from  the  Associated 
Press : 

“  ‘The  Associated  Press  is  not  en¬ 
gaged,  never  has  been,  and  will  not  en¬ 
gage  in  any  propaganda  service  for  any 
country,  which,  of  course,  includes 
France. 

“  ‘The  Associated  Press  has  now,  has 
had  and  will  continue  to  have  its  own 
-American  news  staff  in  Paris  which  is 
re^nsible  for  news  of  France.’  ” 

Subsequently  Mr.  Cooper  amplified 
this  statement  as  follows : 

“The  report  apparently  was  based 
upon  a  misapprehension  of  a  liberaliza¬ 
tion  of  the  exchange  of  news  arrange- 
rnents  between  the  national  news  agen¬ 
cies  with  which  the  Associated  Press 
has  been  allied  for  40  years. 

“This  liberalization  permits  the  Havas 
agency,  for  example,  to  furnish  news 
directly  to  American  newspapers  which 
want  its  service,  independently  of  the 
Associated  Press.  Likewise  it  permits 
the  Associated  Press  to  serve  American 
news  directly  to  French  newspapers 
which  want  its  service,  independently  of 
Havas,  the  great  French  news  agency. 
The  need  of  American  news  abroad 
presented  directly  to  newspapers  by  the 
Associated  Press  has  long  been  apparent. 

“The  Associated  Press  has  now.  has 
had  for  many  years,  and  will  continue 
to  have  its  own  American  news  staff  in 
Paris,  which  is  responsible  to  the  Asso- 


NEWSPAPER  editorials  this  week 
derided  the  French  government  for 
instituting  a  propaganda  program  in 
the  United  States.  It  was  generally 
felt  that  such  a  program  was  foolishly 
conceived  and  would  do  more  harm  than 
good  to  the  French  cause  here. 

Many  editorial  articles  said  that 
France  could  best  further  her  interests 
in  the  United  States  by  applying  the 
propaganda  money  to  the  debt  payment 
to  this  country  which  was  defaulted 
last  December. 

The  New  York  American  said  that 
the  cause  for  the  feeling  against  France 
here  was  because  she  would  not  pay 
her  debt,  and  that  a  payment  on  the 
debt  would  make  propaganda  needless. 

The  New  York  Evening  Post  found 
a  “distinct,  if  unconscious,  offensive¬ 
ness”  in  portions  of  the  propaganda 
plans.  “We  could  not  have  believed 
that  so  intelligent  a  nation  could  be  so 
silly,”  the  Post  said.  Its  editorial  was 
headed  “Foolish  France.” 

The  World-Telegram  seized  upon  the 
tie-up  between  the  Associated  Press  and 
the  Havas  agency  for  editorial  comment. 
Although  the  A.P.  “would  never  con¬ 
sciously  permit  itself  to  be  used”  for 
propaganda  purposes,  the  editorial  said, 
“it  is  the  misfortune  of  the  Associated 
Press  that  its  position  as  a  client  of 
Havas  and  other  foreign  governmental 
news  agencies  can  be  taken  advantage 
of  even  to  the  extent  of  false  assump¬ 
tions  on  the  part  of  the  French  Dejw- 
ties  and  others.”  The  situation  was 
seen  as  “an  added  lesson  ...  of  the 


ciated  Press  for  covering  news  of 
France. 

“More  than  that,  the  Associated  Press 
has  never  even  been  entreated  by  the 
Havas  agency  or  any  department  of  the 
French  Government  to  engage  on  its 
own  account  or  jointly  with  Havas  or 
any  one  else  in  the  carrying  of  French 
propaganda.” 

The  “liberalization  of  the  exchange 
of  news  arrangements”  mentioned  by 
Mr.  Cooper  came  as  a  surprise  to 
-American  newspapers. 

Mr.  Cooper  informed  Editor  &  Pub¬ 
lisher  that  in  February,  1932,  he  had 
met  with  the  heads  of  the  Reuters, 
Wolff  and  Havas  agencies,  English, 
German  and  French  organizations  re¬ 
spectively,  in  London,  and  had  then 
made  arrangements  with  them  whereby 
they  could  sell  their  services  indepen¬ 
dently  to  the  members  of  the  A.  P. 
in  the  United  States  and  whereby  the 
A.P.  could  directly  serve  members  inde¬ 
pendently  in  England,  Germany  and 
France. 

The  agreements  hitherto  had  stipu¬ 
lated  that  the  -A.P.  was  not  to  serve 
newspapers  in  the  countries  whose  news 
agencies  were  tied  in  with  the  A.P., 
and  that  on  the  other  hand  the  foreign 
agencies  could  not  sell  their  services  to 
United  States  papers. 

The  A.P.  had  sought  to  have  the  ar¬ 
rangements  changed,  Mr.  Cooper  said, 
after  President  Frank  B.  Noyes,  Wash¬ 
ington  Star,  and  the  board  of  directors 
had  agreed  that  the  restrictions  stood  in 
the  way  of  presenting  a  true  picture  of 
the  various  countries.  Mr.  Cooper  said 
the  feeling  was  that  if  an  American 
paper  wanted  to  buy  the  Havas  service, 
for  instance,  there  was  no  reason  why 
it  should  not  be  free  to  do  so.  And 
on  the  other  hand  it  was  felt  that 
foreign  newspapers  desiring  the  A.P. 
report  should  not  be  barred  because  of 
the  news  exchange  arrangements. 

The  subject  was  broached  by  the  A.P. 
as  long  ago  as  1927,  Mr.  Cooper  said, 
but,  b«ause  of  the  foreign  agencies’  fear 
of  A.P.  competition  in  their  own  terri- 


folly  of  government  controlled  and  sub¬ 
sidized  press  associations.” 

“One  hopes  that  the  French  will  not 
expect  to  get  too  much  for  their 
money,”  said  the  New  York  Herald 
Tribune.  Commenting  on  the  French 
report  statement  that  “American  people 
go  to  no  trouble  to  inform  themselves. 
We  must  place  before  their  eyes  some 
simple  truths,”  the  editorial  said:  “The 
first  statement  will  seem  strange  to  any 
leading  American  newspaper,  as  it  sur¬ 
veys  its  enormous  bills  for  cable  tolls, 
European  bureaus  and  newsprint ;  as  for 
the  second,  it  is  sufficient  only  to  note 
that  in  the  complicated  international 
world  of  today  there  are  no  such  things 
as  ‘simple  truths.’” 

In  “Topics  of  the  Times,”  the  New 
York  Times  said:  “Even  the  celebrated 
French  logic  breaks  down  when  it 
comes  to  the  fascinating  subject  of 
‘propaganda.’  If  the  American  people 
feel  as  they  do  about  France,  it  must 
be  because  a  lot  of  clever  anti-French 
propagandists  have  been  at  work.  The 
English  have  sent  over  battalions  of 
tall,  slim,  pink-cheeked  young  lecturers 
with  an  Oxford  accent  and  Bond  Street 
clothes.  That  is  why  the  American 
people  feel  much  more  kindly  to  the 
English  than  to  the  French.  It  is  for¬ 
gotten  that  the  English  also  sent  over 
a  check  for  $95,000,000  in  payment  of 
debt  interest  and  the  French  did  not.” 

Of  the  French  propaganda  program 
the  Hoboken  (N.  J.)  Observer  said: 
“For  sheer  audacity  this  scheme  sur¬ 
passes  everything  of  the  kind  ever  be¬ 
fore  attempted  in  international  affairs.” 


tory,  was  not  concluded  until  a  year 
ago  last  February. 

The  new  arrangement  had  never  been 
announced.  Mr.  Cooper  did  not  men¬ 
tion  it  in  his  report  to  the  A.P.  mena- 
bership  at  the  annual  meeting  last  April, 
since  that  was  a  report  for  the  precedii^ 
year.  The  plan  will  be  explained  in  his 
report  for  the  year  1932  to  be  made  at 
the  1933  meeting  April  24. 

-Announcement  of  the  new  arrange¬ 
ment,  he  said,  was  withheld  until  the 
-A.P.  had  made  definite  plans  for  serv¬ 
ing  the  foreign  newspapers  in  the 
hitherto  restricted  territory.  The  eco¬ 
nomic  depression  had  held  up  those 
plans,  he  said. 

Editor  &  Publisher  also  inter¬ 
viewed  Leon  Rollin,  inspector  general 
of  the  Havas  agency,  now  in  New  York, 
and  Camille  Lemercier,  general  managei 
for  North  America,  as  to  the  plans  Ha¬ 
vas  had  for  expanding  in  this  country. 

They  denied  that  Havas  had  definite 
plans  for  expansion  here  other  than  in¬ 
creasing  its  news-gathering  resources, 
but  added  that  Havas  was  “ready  to 
sell  its  service  in  the  United  States  if 
newspapers  wanted  it.”  To  date,  they 
said,  Havas  was  serving  no  newspaper 
published  in  the  United  States. 

The  assumption  that  the  French  gov¬ 
ernment  controlled  the  “slant”  on  the 
news  distributed  by  Havas  was  also  in¬ 
dignantly  denied.  That  the  French  gov¬ 
ernment  could  use  the  service  for  fur¬ 
thering  propaganda  was  regarded  as 
ridiculous. 

“The  reason  for  such  conjectures,” 
Mr.  Rollin  said,  “is  the  fact  that  the 
French  government  happens  to  be  one 
of  Havas’s  good  customers.  In  the  va¬ 
rious  French  colonies  in  various  parts 
of  the  world  the  newspapers  are  not 
economically  able  to  pay  for  a  news 
report.  The  government  buys  the  ser¬ 
vice  for  them,  in  order  that  the  readers 
may  keep  acquainted  with  what  is  going 
on  in  France  and  the  rest  of  the  world. 

The  agency.  Editor  &  Publisher  was 
told,  “leaned  over  backward”  in  an 
eff  ort  to  avoid  the  stigma  of  disseminat¬ 
ing  propaganda.  For  business  reasons, 
if  for  no  other,  it  was  stated,  Havas 
could  not  afford  to  be  known  as  a  gov¬ 
ernment  agency. 

“Quite  on  the  other  hand,”  Mr.  Rol¬ 
lin  said,  “Havas,  which  is  now  98  years 
old,  is  like  a  cautious  old  lady,  careful 
and  conservative  and  independent.”  The 
agency,  he  added,  was  capitalized  at 
more  than  100,000,000  francs,  and  had 
its  duties  to  stockholders  the  same  as 
any  other  business,  and  could  not  think 
of  engaging  in  propaganda  for  fear  of 
harming  its  business  potentialities. 

To  a  query  as  to  how  Havas  could 
furnish  its  service  to  South  American 
papers  at  only  a  fraction  of  the  cost  that 
American  agencies  can  furnish  it,  Mr. 
Rollin  said: 

“Havas  was  the  first  great  news 
agency  that  thought  radio  transmission 
could  be  useful  and  helpful  to  press 
associations.  We  regard^  the  advent 
of  radio  as  a  revolution  in  news  trans¬ 
mission.  We  experimented  for  many 
years,  and  got  interesting  results.  Be¬ 
cause  of  this  we  are  now  in  a  position 
to  sell  our  service  at  lower  price. 

“South  America  is  covered  now  with 
one  transmission  from  Paris.  There  is 
no  cable  cost.  All  cities  of  the  con¬ 
tinent  are  covered  simultaneously. 

“Because  ot  the  greatly  decreased 
costs  in  transmission,  Havas  can  use 
the  money  usually  spent  for  transmis¬ 
sion  charges  in  expanding  its  facilties 
for  news  gathering. 

“Other  press  associations  did  not  be¬ 
lieve  in  the  possibilities  of  radio  for 
transmitting  news.  For  that  reason  they 
are  now  behind  in  the  procession.” 

The  language  of  Deputy  Adrien 
Dariac  in  making  the  foreign  office 
budget  report  was  regarded  as  “un¬ 
fortunate,”  and  was  based  on  misunder- 
(Contintied  on  Page  34) 
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MAJORITY  OF  A,  P.  MEMBERS  OPPOSE 
GIVING  NEWS  TO  RADIO  STATIONS 

Vote  of  Membership  On  Ten  Questions  Regarding  BroadcMting 
Announced — Additionsd  Assessment  Favored  for 
■  Placing  News  On  Air 


The  long-awaited  results  of  the  poll 
of  Associated  Press  members  on  the 
controversial  subject  of  radio  broadcast¬ 
ing  was  made 
public  to  mem¬ 
bers  this  week  by 
Frank  B.  Noyes, 
W ashington  Star, 
president  of  the 

A.  P. 

The  poll  show¬ 
ed,  among  other 
things,  a  prepon- 
d  e  r  a  n  t  feeling 
among  members 
that  broadcasting 
of  A.  P.  bulletins 
of  news  of 
E.  O.  S.  impor¬ 
tance  by  radio 
chains  should  not  be  permitted. 

Numerically  the  membership  went  on 
record  as  prohibiting  broadcasting  by 
member  papers.  The  smaller  news¬ 
papers  lined  up  against  broadcasting. 
An  analysis  of  the  assessments  of  papers 
voting  on  ^is  question  showed  that 
papers  favoring  broadcasting  paid  more 
to  the  A.  P.  in  assessments  than  the 
greater  number  of  papers  which  took 
the  opposite  view. 

The  pcJl,  as  analyzed  by  Mr.  Noyes, 
states  the  total  assessments  paid  by  the 
voting  groups. 

The  poll  was  authorized  by  the  A.  P. 
executive  committee  last  December,  fol¬ 
lowing  wide  protests  against  A.  P.  co¬ 
operation  with  the  big  radio  chains  in 
furnishing  them  with  the  November 
national  election  results. 

The  poll  fought  the  biggest  response 
in  A.  P.  history.  Out  of  a  domestic 
membership  of  1,197  responses  were  re¬ 
ceived,  as  of  March  18,  from  1,103. 

Results  of  this  referendum  have  been 
released  in  order  that  members  may 
have  this  information  when  discussion 
of  the  radio  broadcasting  policy  of  the 
A.  P.  comes  up  at  the  annual  meeting 
in  New  York  April  24.  Lively  discus¬ 
sion  of  the  subject  is  anticipate. 

The  compilation  and  replies  to  the 
A.  P.  questionnaire  are  subjoined.  The 
first  figure  after  each  question  is  the 
total  voting  on  that  question,  and  the 
second  figure  is  the  total  weekly  assess¬ 
ment  of  that  group. 

Chain  Broadcasting 
A.  Do  you  favor  permitting  broadcast¬ 
ing  of  brief  Associated  Press  bulle¬ 
tins  of  news  of  EX  O.  S.  importance 
by  chains? 

YES  (264  NO  f  768 

( $38,915.03  \  $99,488.94 

B.  Do  you  favor  denial  of  any  Asso¬ 
ciated  Press  news  whatever  for 
broadcasting  by  chains  regardless 
of  the  course  adopted  b>'  other 
news-gathering  agencies  ? 

YES  J  696  NO  f  306 

I  $97,994.21  }  $42,621.83 

Member  Broadcasting 

C.  Do  you  favor  permitting  broadcast¬ 
ing  by  members  ? 

YES  f  433  NO  f  577 

($78,813.11  ($59,977.31 

D.  Do  you  favor  limiting  such  broad¬ 
casting  to  bulletins  on  wire  news, 
giving  broader  latitude  on  local 
news? 

YES  f  472  NO  f  234 

( $67,757.17  ( $33,001.71 

E.  Do  you  favor  making  an  additional 
assessment  on  members  using  Asso¬ 
ciated  Press  reports  for  broadcast¬ 
ing? 

YES  (604  NO  f  271 

( $64,91923  (  $54,445.79 

F.  Do  you  favor  denying  members  per¬ 
mission  to  broadcast  any  news  be¬ 
longing  to  the  Associated  Press, 
whether  wire  or  local,  disregarding 
the  advantages  both  financial  and  of 
prestige  that  would  accrue  to  com¬ 
peting  news  agencies  who  permit 
such  broadcasting? 

YES  (  516  NO  f  435 

(  $58,937.20  (  $73,471.88 


Frank  B.  Noyes 


G.  Do  you  favor  requesting  the  txiard 
of  directors,  using  its  best  judgment, 
to  decide  on  the  wise  course  to  be 
pursued,  unhampered  by  Ae  1925 
resolution  of  the  membership? 

YES  (650  NO  ( 273 

( $90,471.46  ( $36,448.13 

H.  Does  your  newspaper  do  any  news 
broadcasting  ? 

YES  (  223  NO  f  826 

( $63,474.69  ( $78,054.61 

I.  Do  you  subscribe  to  any  competing 
news  service? 

YES  ( 345  NO  ( 720 

( $76,141.93  .  ( $62,924.32 

J.  A  joint  meeting  of  the  Associated 
Press  members  of  two  states 
(Utah-Idaho)  asks  that  the  follow¬ 
ing  program  be  submitted  to  the 
membership. 

1.  The  Associated  Press  shall  not 
furnish  any  news  service  wlwt- 
soever  to  any  chain  or  station. 

2.  That  the  Associated  Press 
cancel  the  membership  of  any 
member  who  furnishes  any 
news  matter  whatever  to  any 
broadcasting  chain  or  station. 

3.  That  the  Associated  Press 
after  allowing  reasonable  time 
for  discontinuance,  cancel  the 
membership  of  any  member 
who  patronizes  any  other  news 
services  which  allow  broadcast¬ 
ing  use  of  their  service  by  any 
cluin  or  station  within  a  rea¬ 
sonable  distance  of  Associated 
Press  newspaper  members. 

Do  you  approve  this  program? 
YES  (436  NO  (515 

1  $34,690.96  ?  $86,614.27 

President  Noyes’  analysis  of  the  poll 
follows  in  full: 

“Inasmuch  as  it  seems  to  me  desir¬ 
able  that  members  should  be  as  fully 
informed  as  possible  prior  to  the  annual 
meeting  regarding  the  replies  to  the 
radio  questionnaire  sent  out  by  me,  I 
am  sending  herewith  a  summary  of  the 
replies  received  to  date. 

“Tliis  poll  of  membership  opinion 
brought  a  larger  response  than  any 
other  poll  we  have  ever  taken. 

“Out  of  a  domestic  membership  of 
1,197  responses  were  finally  received 
from  1,103. 

“While  a  number  of  responses  were 
qualified  in  one  way  or  another,  these 
qualifications  did  not  affect  the  result. 

“In  addition  to  the  numerical  sum¬ 
mary  shown  on  the  enclosed  sheet  you 
will  also  find  a  summary  of  assessments 
paid  by  those  voting. 

“This  aspect  is  shown,  as  it  is  im¬ 
portant  to  have  this  information  in  any 
thoughtful  consideration  of  the  problem. 

“It  will  be  noted  that  the  replies  on 
the  question  of  chain  broadcasting  show 
a  heavy  preponderance,  both  numerically 
and  as  to  assessments  paid,  opposed  to 
any  use  of  Associated  Press  matter  by 
broadcasting  chains. 

“As  to  member  broadcasting  while 
the  voting  was  much  closer  the  nu¬ 
merical  vote  oit  question  ‘C’  shows  433 
voting  in  favor  of  permitting  member 
broadcasting  and  577  opposing  such 
broadcasting,  those  favoring  member 
broadcasting  pay  assessments  consider¬ 
ably  exceeding  the  assessments  paid  by 
opposing  members;  the  amounts  being 
Favoring  $78,813 ;  O^iosing  $59,977. 

“A  compilation  not  shown  on  the 
summary  develops  that  of  233  members 
who  replied  that  their  papers  broadcast 
news,  90  reported  that  they  to(^  no 
competing  service. 

“It  would  appear  therefore  that  if 
these  papers  continue  broadcasting  in 
the  event  that  the  Associated  Press  pro¬ 
hibits  the  use  of  its  service  for  that  pur¬ 
pose  and  any  competing  or^nization 
continues  to  permit  broadcasting  of  its 
service,  then  these  90  members  must 
be  added  to  the  345  of  our  members 
who_  now  furnish  revenue  to  competing 
services. 

“The  assessments  of  these  90  papers 


AWARDED  WAR  DECORATION 


William  Mason,  cameraman  for  the 
Atlanta  Constitution,  shown  receiving 
the  U.  S.  war  award,  the  Order  of  the 
Purple  Heart,  from  Governor  Eugene 
Talmadge  of  Georgia.  Mason  was 
wounded  five  times  and  took  part  in 
all  major  engagements  of  the  American 
forces.  After  the  armistice  he  was 
trained  as  a  photographer  hy  the  gov¬ 
ernment. 


amount  to  approximately  $15,000  weekly. 

“If  all  the  existing  general  news¬ 
gathering  organizations  adopt  the  pol¬ 
icy  of  forbidding  the  use  of  their  re¬ 
ports^  for  broadcasting  purposes  the 
question  will  then  arise  as  to  the  course 
to  be  pursued  by  our  members  who 
broadcast  news. 

“I  have  previously  said  that  I  do  not 
think  that  chain  broadcasting  can  be 
much  affected  by  any  action  of  the 
Associated  Press  or  the  other  news¬ 
gathering  agencies. 

“The  problem  of  news  broadcasting 
by  individual  newspapers,  however, 
presents  a  very  different  and  much 
more  difficult  aspect,  and  I  earnestly 
hope  that  thoughful  consideration  of  this 
question  may  find  a  solution  that  will 
lie  reasonably  satisfactory  to  the  mem¬ 
bership.” 


CLASSIFIED  MEETING  SET 


C.  M.  Carroll  la  Chairman  for  Con¬ 
vention  June  12-14 

The  fourteenth  annual  convention  of 
the  Association  of  Newspaper  Classified 
Advertising  Managers  will  be  held 
June  12,  13  and  14  at  The  Homestead, 
Hot  SjM-ings,  Va. 

One  feature  of  the  convention  will  be 
a  display  of  classified  promotion,  sub¬ 
mitted  by  members.  There  will  also  be 
an  exhibit  of  special  promotion  material 
us^  by  various  newspapers  during 
National  Want  Ad  Week,  Jan.  16  to 
21,  together  with  pages  containing  ad¬ 
vertising  obtained  during  this  special 
drive.  Several  awards  will  be  made 
to  those  who  participated. 

C.  M.  Carroll,  classified  advertising 
manager  of  the  New  York  Times,  has 
been  appointed  convention  chairman. 
J.  H.  Butler,  classified  advertising  man¬ 
ager  of  the  Houston  Chronicle,  is 
president  of  the  association. 


FLEMING  INDICTED 

Sealed  indictments  of  Grover  Flem¬ 
ing,  editor  and  publisher  of  the  Ohio 
American-Examiner,  published  at  Spring- 
field,  O.,  were  returned  by  a  Cincin¬ 
nati  grand  jury  late  last  week. 
Fleming  is  charged  with  violating  the 
Ohio  statute  which  forbids  the  pub¬ 
lication  of  false  information  or  rumors 
discrediting  the  financial  standing  of  a 
state  or  national  bank  in  Ohio.  Early 
this  week  police  at  (Zolumbus  and 
Springfield  reported  thev  could  not  find 
Fleming  to  serve  warrants  on  him. 
Fleming’s  paper  came  out  as  usual  late 
last  week  and  contained  a  blanket  at¬ 
tack  on  banks  and  bankers. 


NEW  BILL  ELIMINATES 
PRESS  CENSORSHIP 

Protests  From  Press  and  Interveatios 

of  Roosevelt  Result  in  Rewriting 
of  Measure  to  Protect 
Secret  Codes 

By  George  H.  Manning 

( tVashington  Correspondent, 

Editor  &  Pubushu) 

Washington,  April  12 — A  “censor¬ 
ship”  bill,  designed  to  prevent  publicj. 
tion  of  ai^  secret  diplomatic  code  of  the 
United  States,  and  wholly  diSerot 
from  the  obnoxious  measure  which 
passed  the  House  April  3,  has  bem  i*. 
ported  to  the  Senate  by  the  ConunittK 
on  Foreign  Relations. 

Strong  protests  from  newspapers  aul 
direct  intervention  by  President  Rool^ 
velt  resulted  in  a  complete  rewritinof 
the  bill  so  that  as  reported  to  the  Semtt 
it  is  not  only  confined  to  publication  of 
secret  codes  but  applies  only  to  persons 
who  publish  such  ccxles  by  virtue  of  thdr 
employment  by  the  Unit^  States. 

The  amended  bill  will  not  apply  to 
the  medium  through  which  any  diplo¬ 
matic  codes  are  published,  so  by  no 
stretch  of  the  imagination  can  the 
measure  now  be  construed  as  an  at¬ 
tempt  to  muzzle  the  press  in  any  way. 
As  reported  to  the  Senate  by  the  com¬ 
mittee,  the  bill  reads : 

“*  ♦  *  Whoever,  by  virtue  of  his 
employment  by  the  United  States,  shall 
obtain  from  another  or  having  custody 
of  or  access  to,  or  having  had  custody 
of  or  access  to,  any  official  diplomatic 
code  or  any  matter  prepared  in  any  such 
code,  or  which  purports  to  have  been 
prepared  in  any  such  code,  shall  will¬ 
fully,  without  authorization  or  comp^ 
tent  authority,  publish  or  furnish  to  an¬ 
other  any  such  code  or  matter,  or  any 
matter  which  was  obtained  while  in  the 
prcKess  of  transmission  between  any  for¬ 
eign  government  and  its  diplomatic  mis¬ 
sion  in  the  United  States,  shall  be  fined 
not  more  than  $10,000  or  imprison^  not 
more  than  ten  years,  or  both.” 

In  reporting  the  substitute  bill.  Sen¬ 
ator  Robinson  said  it  was  believed  i^ 
together  with  Section  332  of  the  crimi¬ 
nal  code,  was  adequate  to  meet  the 
requirements  for  additional  legislation 
Section  332  reads : 

“Whoever  directly  commits  any  act 
constituting  an  offense  defined  in  any 
law  of  the  United  States,  or  aids,  abets, 
counsels,  commands,  induces,  or  pro¬ 
cures  its  commission,  is  a  principal.” 


NEW  SCALE  SIGNED 


1 

a 

C 

tl 

T 

ei 

fc 

(I 

m 

0 

A 

th 

T 

cv 

h( 

R 

m 

th 

(< 

cu 

he 

sc 

H 

tic 


San  Francisco  and  Oakland  Priatsn 
Accept  Wage  Reduction 

(By  telegraph  to  Editor  &  Puiusait) 

San  FkANCisco,  April  10— A  ten  per 
cent  wage  scale  reduction  has  been  ef¬ 
fected  by  conciliation  between  publish¬ 
ers  and  the  San  Francisco  and  Oakland 
typographical  unions.  The  new  agn*- 
ment,  effective  at  once  and  extending 
over  a  year’s  time,  was  signed  today. 

Under  the  new  provisions,  the  night 
side  scale  of  $9.50  daily  was  redu^ 
to  $8.55,  and  the  $9  day  rate  has  b^ 
come  $8.10. 

San  Francisco’s  four  daily  newspa¬ 
pers  and  Oakland’s  two  dailies  signed 
the  two  separate  agreements,  each  con¬ 
taining  identical  provisions. 

STAFF  HONORS  DANIELS 

Eighty-seven  employes  of  the  Raltilk 
(N.  C.)  News  and  Observer  ^ 

tribute  to  Josephus  Daniels,  Sr.,  e^w 
and  publisher  of  the  daily,  and  MiJ- 
Daniels,  at  a  farewell  dinner,  Aprils 
in  the  assembly  room  of  the  How 
Carolina,  prior  to  his  departure  to  s^ 
as  ambassador  to  Mexico.  Will  X.  ^ 
ley,  circulation  manager,  presided  at  the 
dinner.  Frank  Smethurst,  managini 
editor,  made  the  farewell  address. 
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McGEEHAN  GOING  ABROAD 

W.  O.  McGeehan,  author  of  "Do^ 
the  Line”  in  the  New  York 
Tribune,  will  leave  April  19  on  the  U- » 
liner  Manhattan  for  an  indefinite  tn^ 
Europe  accompanied  by  Mrs.  McGeehw. 
who  is  Miss  Sophie  Treadwell. 
Geehan  will  send  back  travelog* 
columns  during  his  stay  abroad. 
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N.  Y.  TIMES  WINS  TYPOGRAPHY  AWARD 

Takes  Francis  Wayland  Ayer  Cup  in  Competition  Sponsored  by  Philadelphia  Agency — Rockford 
Register-Republic  and  Chambersburg  Public  Opinion  Lead  Smaller  Papers 


Winners  in  50,000  upward  circulation  group. 

Philadelphia.  April  i3— The  |^^=^^^=«^llll==l= 

New  today  was 

the  Francis  Wayland  Ayer 
Cup  for  typographical  superiority 

the  Third  Exhibition  of  Newspaper  ^ 

Typography,  in  which  1,386  dailies  were  Mnotei,, 

entered 

Nine  awards  in  all  were  made,  as 
follows;  Karktari  nrfitln-litSHbllr 

Newspapers  up  to  10,000  circulation  j..  >..ii  N 

(total  of  ^  entries) :  First  honorable  & 

mention,  Chambersburg  (Pa.)  Public 
Opinion;  second  honorable  mention, 

Adrian  (Mich.)  Daily  Telegram;  \...  flflB  - 

third  honorable  mention,  Peoria  (Ill.)  ^  I^^B 

Transcript.  ImIH 

Newspapers  of  10,000  to  50,000  cir-  . — .  _ 

culation  (total  of  357  entries)  :  First  ^ 

honorable  mention,  Rockford  (Ill.)  ^ 

Register-Republic ;  second  honorable  ^ 

mention,  St.  Petersburg  (Fla.)  Times;  ^  I 

third  honorable  mention,  Hartford  1 1 

(Conn.)  Courant.  _  i 

Newspapers  of  50,000  and  more  cir- 
culation  (total  of  141  entries)  :  First 
honorable  mention.  New  York  Times 
second  honorable  mention.  New  York 

Herald  Tribune;  third  honorable  men-  Winners,  10,000  to  50 

tion,  Cleveland  Press. 

The  jury  was  composed  of  Fred  W.  Lcrs  of  Sigma  Delta  Chi,  national 
Kennedy,  director  of  the  Journalism  journalism  fraternity. 


Winners,  10,000  to  50,000  circulation  group. 


The  jury  was  composed  of  Fred  W.  l>crs  of  Sigma  Delta  Chi,  national  mately  73  per  cent  of  the  1,882  papers 
Kennedy,  director  of  the  Journalism  journalism  fraternity.  which  had  been  invited  to  compete. 

Laboratories,  University  of  Washington,  The  findings  of  the  jury  were  an-  Each  entry  was  examined  by  the  jury 
Seattle,  and  manager  of  the  Washing-  nounced  after  three  days  spent  in  study-  members  and  rated  on  typography, 
ton  Press  Association;  Marlen  E.  Pew,  ing  the  1,3^  dailies  spread  out  to  cover  which  included  the  selection  of  type. 


Seattle,  and  manager  of  the  Washing-  nounced  after  three  days  spent  in  study-  members  and  rated  on  typography, 
ton  Press  Association;  Marlen  E.  Pew,  ing  the  1,3^  dailies  spread  out  to  cover  which  included  the  selection  of  type, 

editor.  Editor  &  Publisher;  and  Fred  5,000  square  feet  of  space  on  a  floor  display  values,  and  spacing;  make-up. 

Fuller  Shedd,  editor  of  the  Philadelphia  of  the  Philadelphia  building  of  N.  W.  including  distribution  of  display  units. 

Evening  Bulletin  and  past  president  of  Ayer  &  Son,  Inc.,  advertising  agency,  balance,  accessibility  of  news  and  ad- 

the  American  Society  of  Newspaper  which  sponsors  the  annual  exhibitions,  vertisements,  and  the  handling  of  run- 
Editors.  All  three  jurors  are  mem-  The  1,386  papers  represented  approxi-  overs ;  and  presswork,  including  impres¬ 
sion,  uniformity  of  distribution,  legibil¬ 
ity,  and  inkwork. 

The  jury  went  through  the  papers  in 
each  circulation  division,  gradually  elim¬ 
inating  the  entrants  until  the  final  three 
in  each  group  were  selected.  Then  the 
winners  of  first  honorable  mention  in  the 
three  classifications  were  put  in  compe¬ 
tition  for  the  Francis  Wayland  Ayer 
Cup,  named  after  the  founder  of  N.  W, 
Ayer  &  Son,  Inc. 

In  the  division  of  papers  with  circula¬ 
tions  under  10,(X)0,  the  following  papers 
survived  up  to  the  final  elimination : 
Elmira  (N.  Y.)  Advertiser,  Anaheim 
(Cal.)  Bulletin,  Alexandria  (Va.)  Gaz¬ 
ette,  Emporia  (Kan.)  Gazette,  Pitts¬ 
burgh  (Kan.)  Headlight,  Galveston 
(Tex.)  Daily  News,  Marshfield  (Wis.) 
News-Herald,  Olympia  (Wash.)  Daily 
Olympian,  Chambersburg  (Pa.)  Public 
Opinion,  Troy  (N.  Y.)  Record,  Ansonia 
(Conn.)  Evening  Sentinel,  Cortland  (N. 
Y.)  Standard,  Adrian  (Mich.)  Daily 
Telegram,  Hornell  (N.  Y.)  Evening 
Tnbune  Times,  St.  Cloud  (Minn.) 
Times-Joumal,  Peoria  (Ill.)  Transcript. 

The  papers  in  the  intermediate  cir¬ 
culation  division  which  survived  up  to 

Ithe  final  elimination  were;  Little  Rock 
Winners,  10,000  or  less  circalation  group.  (Ark.)  Arkansas  Gazette,  Omaha 


Jury,  left  to  right — Marlen  E.  Pew,  Fred  W.  Kennedy  and  Fred  Fuller  Shedd. 

(Neb.)  Bee-News,  Hartford  (Conn.) 
Courant,  Bloomington  Dailv 

Pantograph,  Jacksonville  (Florida) 
B  Times-Union,  Joplin  (Mb.)  Globe,  Beth- 

"  SsOr^ai  lehem  (Pa.)  Globe-Times,  Huntington 

sdia^  -  »•  ('V.  Va.)  Herald-Dispatch,  Providence 

IWaie V  (E-  !•)  Journal,  Duluth  (Minn.)  News- 

W  tOBiit  '  Tribune.  Sheboygan  (Wis.)  Press, 

B^BmS  ^  ^^B  Greensboro  (N.  C.)  Record,  Rockford 

I  (111.)  Register-Republic,  Trenton  (N. 

f  State  Gazette,  Scranton  (Pa.) 

'  ^^^B  Times,  St.  Petersburg  (Fla.)  Times. 
5^-a;  /  '  The  papers  in  the  highest  circulation 

I  division  which  survived  up  to  the  final 

w  elimination  were ;  Boston  Christian 

^  Science  Monitor,  New  York  Herald 

Tribune,  Milwaukee  Journal,  Portland 
• (Ore.)  Morning  Oregonian.  Cleveland 
.  Plain  Decder,  Syracuse  (N.Y.)  Post- 

1  Standard,  Cleveland  Press.  Philadelphia 

Public  Ledger,  New  York  Times,  Okla- 
homa  City  Times,  New  Orleans  Times- 
_  '  Picayune,  Des  Moines  Tribune,  Kansas 

City  (Mo.)  Star,  Baltimore  Sun,  New 

the  were  editions 

March  4,  so  that  all  carried  the  news  of 
I  circulation  group.  Inauguration  Day  and  of  the  national 

bank  holiday.  Beginning  May  1,  the 
tiately  73  per  cent  of  the  1,882  papers  newspapers  will  be  on  public  exhibition 

irhich  had  been  invited  to  compete,  for  one  month  in  the  Ayer  Galleries, 
Lach  entry  was  examined  by  the  jury  Philadelphia. 

lembers  and  rated  on  typography,  A  complete  report  of  the  jurors  will 
irhich  included  the  selection  of  type,  be  published  later  for  the  guidance  of 
isplay  values,  and  spacing;  make-up,  all  the  entrants. 

ncluding  distribution  of  display  units.  Last  year  the  Francis  Wayland  Ayer 
alance,  accessibility  of  news  and  ad-  Cup  was  won  by  the  Hartford  Courant, 
ertisements,  and  the  handling  of  run-  and  in  1931  by  the  New  York  Herald 
vers;  and  presswork,  including  impres-  Tribune. 


Francis  Wayland  Ayer  trophy. 


Editor  &  Publisher  The  Fourth  Estate  for  April  15,  1933 


PRINTED  ‘SUPPRESSED’  BANK  STORY; 
7  NEWS  MEN  CITED  FOR  CONTEMPT 

Action  Follows  Publication  of  Details  of  Stockholder’s  Suit  in 
Detroit  Times — Complaint  Bill,  Nearly  a  Year  Old,  Never 
Had  Been  Made  Public 


RATE  CUTS  ANNOUNCED  KSOO  APPEALS  ACTION 

Long  Island  Ctty  (N.  Y.)  Star  has  IN  A  P  RAniO  IIT 
announced  rate  reductions  for  general  OUll 

advertising,  making,  the  rates  now  15  a  ■ 

cents  a  line,  open,  instead  of  20  cents,  ^*'’®“**  Court  to 


(fecial  to  Editor  &  Publisher) 

Detroit,  April  13 — For  publish¬ 
ing  details  of  a  suit  involving  the 
Union  Industrial  Trust  and  Savings 
Bank  of  Flint,  Mich.,  and  Charles  S. 
Mott,  automobile  magnate,  which  had 
been  ordered  suppressed  by  the  court, 
seven  niembers  of  the  staff  of  the  De¬ 
troit  Times  have  been  cited  for  contempt 
of  court  by  the  Genessee  County  Cir¬ 
cuit  Court,  at  Flint,  Mich. 

The  contempt  proceedings,  which  are 
scheduled  for  a  hearing  in  court  on 
April  25,  are  the  outgrowth  of  two  sto¬ 
ries  which  the  Times  published,  the 
first  on  March  28,  and  the  second  on 
March  31.  The  Times’  story  gave  de¬ 
tails  concerning  a  suit  brought  against 
Mr.  Mott,  chairman  of  the  b^rd  of  the 
closed  Union  Industrial  Trust  and  Sav¬ 
ings  Bank  of  Flint,  and  vice-president 
of  General  Motors  Corporation,  by  Mrs. 
Susan  L.  Trembert,  a  stockholder  in 
the  bank.  The  bill  of  complaint  in 
Mrs.  Trembert’s  suit  has  lain  suppressed 
in  the  Genessee  Court  files  since  it  was 
filed  on  April  27,  1932. 

In  the  suit,  Mrs.  Trembert  is  making 
an  effort  to  recover  $197,000,  lost  in  the 
Flint  bank  collapse,  three  years  ago, 
from  Mr.  Mott,  whom  she  alleges  was 
responsible  because  of  failure  to  per¬ 
form  his  duty  as  a  bank  director  by  at¬ 
tending  board  meetings  and  finding  out 
what  the  true  condition  of  the  bank  was. 
Twelve  officers  of  the  bank  were  con¬ 
victed  for  the  embezzlement  of  $3,694,- 
000  which  came  to  ligiit  in  1929. 

In  the  citation  for  contempt  it  also  is 
said  that  on  Sept.  20,  1932,  an  order  was 
entered  continuing  the  suppressing  of  the 
bill  of  ccanplaint  and  suppressing  the 
answers  of  each  of  the  detendants  until 
the  further  order  of  the  Court.  The 
citation  also  contends  that  the  order  of 
sui^ression  still  is  in  force  and  was  at 
the  time  the  Times  published  the  story 
concerning  the  suit. 

James  Hammond,  publisher  of  the 
Times;  A.  £.  Dale,  editor;  John  Man¬ 
ning,  managing  editor;  VV.  G.  Zeamer, 
city  editor  (the  citation  gives  Mr.  Zea- 
mer’s  first  name  as  William  which  he 
says  is  incorrect) ;  Melvin  Mountjoy 
and  W'Mter  Scott,  reporters,  and  Mace 
£.  Crittenden,  circulation  man,  are 
named  in  the  contempt  citation. 

The  complaint  was  made  by  Circuit 
Court  Judges  James  S.  Parker,  Paul 
V.  Gadola  and  Edward  D.  Black,  and 
signed  by  Judge  Gadola.  Clifford  A. 
Bishop,  Flint  attorney,  has  been  named 
by  the  Court  to  prosecute  the  charges. 

Officials  of  the  Times  told  Editor  & 
Publisher  today  that  they  had  no  state¬ 
ments  to  make  about  the  charges  at  this 
time  and  that  their  answers  would  be 
made  when  the  case  came  to  trial. 

It  is  believed  that  the  defense  will  be 
based  on  the  freedom  of  the  press.  The 
Times,  both  in  the  stories  which  are  the 
basis  of  the  contempt  charges  and  in  the 
story  of  the  contempt  citation,  refers  to 
the  orders  suppressing  the  suit. 

No  other  paper,  either  in  Flint  or 
outside  papers  that  circulate  there,  used 
the  story  of  the  suit.  The  contempt 
citation  refers  to  alleged  conferences  be¬ 
tween  reporters  and  Judge  Gadola  on 
March  20,  1933,  in  which  the  newspaper¬ 
men  asked  the  judge  if  it  would  not  be 
permissible  to  use  the  story  of  the  Trem- 
bert-Mott  suit.  It  is  alleged  that  Judge 
Gadola,  after  a  ccmference  with  attor¬ 
neys,  said  that  nothing  official  had  trans¬ 
pired  ;  that  it  was  merely  a  conference 
between  attorneys  involved  in  the  case 
and  that  the  Court  had  not  acted  in  an 
official  capacity;  that  the  order  of  sup¬ 
pression  had  not  been  lifted  and  that  in 
the  best  interests  of  the  city  at  large 
the  story  might  not  be  used. 

The  citation  also  alleges,  through  an 
affidavit  by  Owen  C.  Deatrick,  Flint 
correspondent  for  the  Detroit  Free 
Press,  that :  “later  in  the  judicial  cham¬ 
bers  of  Judge  James  S.  Parker,  Mr. 
Deatrick  and  Mr.  Scott  again  requested 


permission  to  use  the  story  as  Judge 
Parker  had  issued  the  original  order  of 
suppression.  Judge  Parker,"  it  con¬ 
tinues,  “explained  that  in  the_  interests 
of  the  school  children  of  Flint,  thou¬ 
sands  of  whom  had  their  school  savings 
in  the  Union  Industrial  Bank,  and  in  the 
best  interests  of  the  community  at  large, 
that  the  order  would  not  be  lifted  and 
that  it  was  not  permissible  to  write  any¬ 
thing  until  the  case  formally  appeared  in 
court.”  A  somewhat  similar  affidavit 
by  Eldon  B.  Sanderson,  reporter  for  the 
Flint  Daily  Journal,  is  included  in  the 
contempt  citation. 

In  addition  to  the  actual  publishing 
and  circulation  of  the  story  about  the 
suit,  the  citation  also  is  based  on  the 
circulation  and  display  throughout  Flint 
of  cardboard  posters  with  the  following 
statement:  “Flint  Bank  Tangle  Ex¬ 
posed — Today’s  Detroit  Times."  . .  . . 

NEW  INDIANA  TAX 

Gross  Income  Levy  of  One-Fourth 

Per  Cent  Applies  to  Newspapers 

(Special  to  Editor  &  Publisher) 

Indianapolis,  Ind.,  April  9 — News¬ 
paper  publishing  plants  are  engaged  in 
the  “manufacturing  business”  and  as  a 
result  are  subject  to  the  new  state  gross 
income  tax  of  one-fourth  of  one  per 
cent,  Indiana’s  attorney-general  ruled 
today. 

In  an  unofficial  opinion,  Philip  D. 
Lutz,  attorney-general,  said  that  the 
question  of  whether  or  not  a  newspaper 
plant  is  a  manufacturing  establishment 
has  been  in  the  courts  several  times 
and  that  decisions  have  not  been  uni¬ 
form. 

The  new  law  holds  a  sliding  scale 
from  the  one-fourth  of  one  per  cent 
for  manufacturers  to  one  per  cent  for 
some  sales  organizations.  It  includes 
in  the  manufacturing  classification  any 
firm  engaged  in  “preparing  for  sale” 
any  commodity. 

“A  news^per  is  prepared  for  sale,” 
said  the  official.  “This  fact  is  so  well- 
known  as  to  require  no  discussion.” 

“GAG”  BILL  IN  CANADA 

(Special  to  Editor  &  Publisher) 

Toronto,  April  10— Long-considered 
and  long-advocated  means  of  putting  an 
effective  curb  on  the  publication  by  cer¬ 
tain  periodicals  of  articles  of  an  obscme 
and  immoral  nature  is  believed  to  have 
been  made  available  to  law  officers 
through  an  amendment  to  the  Judira- 
ture  Act  which  Attorney  General  Price 
brought  down  in  the  Ontario  legisla¬ 
ture  April  8.  This  amendment  will  per¬ 
mit  an  action  to  be  taken  on  behalf  of 
the  Attorney-General’s  department  by 
way  of  an  injunction  or  mandamus  to 
restrain  such  publications.  The  curb  is 
to  apply  to  printing  and  distribution  of 
the  offending  perialicals  ?is  well  as  to 
the  actual  publication.  Stiff  penalties 
are  to  be  provided  for  convictions. 
Daily  newspapers,  it  is  definitely 
learned,  will  not  be  affected  by  the  Price 
proposal. 

PUBUSHED  LARGEST  ISSUE 

The  Indianapolis  Times  published  a 
48-page  paper  April  7,  the  largest  in  its 
history.  The  daily  said  its  advertising 
that  day,  which  exceeded  90.000  lines, 
was  an  indication  of  general  business 
recovery.  _ 

CONTRACT  RATES  LOWERED 

Reductions  of  2  cents  a  line  on  gen¬ 
eral  advertising  contracts  from  1.000 
to  10,000  lines  have  been  announced  by 
the  Los  Angeles  Illustrated  Daily  Neu'S. 
Insertion  rates,  based  on  from  seven  to 
52  insertions,  were  reduced  one  cent. 

ENDS  SUNDAY  EDITION 

The  Brainerd  (Minn.)  Dispatch, 
evening  newspaper,  has  discontinued  its 
Sundav  edition  and  now  publishes  a 
Saturday  afternoon  edition  instead. 


and  12  cents  on  1,000-line  contracts  in¬ 
stead  of  15  cents.  The  3,500-line  rate 
of  10  cents  is  unchanged. 

K.  C.  STAR  DEMURRER 
UPHELD  BY  COURT 

Daily  Wins  Point  in  $30,000,000 

Libel  Suit  Brought  by  Henry  L. 

Doberty — Latter  Will 
Amend  Complaint 

(By  telegraph  to  Editor  &  Publisher) 

I^NSAS  City,  Mo.,  April  11 — The 
Cities  Service  Gas  Company,  controlled 
by  Henry  L.  Doherty,  suffered  a  set¬ 
back  in  its  conspiracy  to  libel  suit 
against  the  Kansas  City  Star  company, 
Monday,  when  Judge  C.  Jasper  Bell  in 
the  Jackson  county  circuit  court  sus¬ 
tained  the  Star’s  demurrer,  which  con¬ 
tended  that  the  gas  compimy’s  petition 
did  not  state  a  cause  of  action. 

Judge  Bell  instructed  the  Clerk  of  the 
Court  to  make  the  following  order  in 
the  case : 

“The  defendant’s  demurrer  sustained 
and  excepted  to  and  plaintiff  given  30 
days  in  which  to  plead  further.” 

Rased  upon  a  series  of  news  articles 
in  the  Star  seeking  to  show  that  gas 
rates  charged  by  the  Cities  Service 
Company  were  too  high,  Doherty  sought 
to  recover  $30,000, (XX),  $20,000,000  actual 
and  $10,000,000  punitive  damages,  from 
the  Star.  Following  the  filing  of  the 
suit.  July  6,  1932,  many  depositions 
were  taken  from  employes  of  the  Star 
and  others. 

At  the  same  time,  other  depositions 
were  being  taken  by  attorneys  for  the 
Star  in  the  suit  for  $12,000,000  libel 
filed  by  Henry  L.  Doherty  against  the 
Star,  also  in  the  Jackson  country  circuit 
court,  alleging  he  had  been  libeled  in 
the  articles  attacking  the  gas  rates 
charged  by  his  companies  in  Missouri 
and  Kansas. 

In  both  cases,  the  deposition  taking 
consumed  a  large  part  of  the  time  be¬ 
tween  last  November  and  December,  up 
to  Feb.  16,  this  year.  Wallace  Casey, 
reporter  for  the  Star,  who  wrote  most 
of  the  articles,  was  on  the  stand  much 
of  the  time  in  the  conspiracy  case,  while 
in  the  other  case,  several  members  of 
the  board  of  directors  of  the  Gas  Com¬ 
pany  gave  their  testimony. 

Counsel  for  the  Cities  Service  Com¬ 
pany  indicated  an  amended  pleading 
would  be  made. 

CORRECTION 

Last  week  in  a  story  detailing  an 
Iowa  Supreme  Court  decision  affirming 
a  newspaper’s  right  to  refuse  advertis¬ 
ing,  it  was  erroneously  stated  that  the 
Carroll  (la.)  Daily  Herald,  defendant 
in  the  suit,  had  reverted  to  weekly  pub¬ 
lication  since  the  litigation  started.  The 
Herald  continues  to  publish  a  daily 
evening  paper.  James  R.  Rhodes  is 
president  and  publisher  and  James  W. 
Wilson  general  manager.  Mr.  Rhodes 
also  is  publisher  of  the  Newton  (la.) 
Daily  Neivs,  the  Perry  (la.)  Daily 
Chief,  and  the  Missouri  Valley  (la.) 
Daily  Times. 

C.  F.  MOREHOUSE 

Charles  F.  Morehouse,  74,  editor  and 
publisher  of  Amherst  (Mass.)  Record 
and  for  43  years  conductor  of  a  column 
“Concerning  Passing  Events,”  died 
April  12  after  a  long  illness.  Mr.  More¬ 
house  went  to  Amherst  in  1891  from 
Vineland,  N.  J.,  where  he  learned  the 
printer’s  trade,  and  since  that  time  had 
been  connected  with  the  paper,  which 
he  purchased  with  E.  W.  Carpenter. 

WOULD  REGULATE  RADIO 

State-wide  regulation  of  California’s 
radio  stations  and  broadcasters  is  pro¬ 
posed  in  a  bill  presented  by  Senator 
Walter  Duval.  It  is  designed  to  elimi¬ 
nate  radio  stations  guilty  of  irresponsi¬ 
ble  news  and  advertising  broadcasts  and 
to  curb  radio  interference. 


on  Injunction  Prohibiting  It  From 
Broadcasting  A.  P.  News — May 
Be  Heard  in  St.  Louis 

(By  telegraph  to  Editor  &  Publisbu) 

Sioux  Falls,  S.  D.,  April  12— Tb 
legal  battle  between  the  Associatol 
Press  and  radio  station  KSOO  at  Sioux 
Falls,  was  carried  to  the  United  State 
Circuit  Court  of  Appeals  today,  h 
this  action  the  broadcasting  company  n 
appealing  from  a  court  order  which 
granted  to  the  Associated  Press  a  ten. 
porary  injunction,  which  enjoins  the 
radio  firm  from  “pirating”  Associated 
Press  news  dispatches.  It  is  expected 
that  the  hearing  will  be  held  at  St 
Louis. 

This  action  follows  a  clear-cut  victorj 
won  by  the  A.P.  in  the  United  States 
District  Court  in  Sioux  Falls  April  8 
when  findings  of  facts  and  conclusions 
of  law  were  filed. 

This  victory  came  when  the  ne»s 
gathering  agency  was  absolved  oi 
charges  of  monopoly,  discrimination  and 
unfair  competition,  made  by  the  broad¬ 
casting  station  in  an  effort  to  have  the 
complaint  dismissed.  The  motion  for 
dismissal  was  denied  by  Federal  Judse 
James  D.  Elliott. 

The  ruling  confirmed  earlier  decisions 
and  was  filed  to  clarify  the  record  in 
the  event  of  an  appeal. 

Provisions  of  the  by-laws  requiring 
members  of  the  Associated  Press  to 
furnish  local  news  exclusively  to  the 
Associated  Press  and  its  members,  the 
findings  said  “amount  only  to  a  ir- 
quirement  of  undivided  loyalty  and 
service  on  the  part  of  a  news  corr^ 
spondent,  and  considering  the  nature  and 
necessity  of  the  business,  such  require¬ 
ment  is  reasonable. 

“The  court  does  not  find  any  effort 
by  complainant  to  achieve  a  moni^y; 
that  complainant  does  not  operate  un¬ 
reasonably  in  restraint  of  interstate 
commerce.”  < 

Broadcasting  of  news  by  other  radio 
stations,  the  court  held,  does' not  con¬ 
stitute  discrimination  against  the  local 
station.  The  by-laws  ot  the  .Associated 
Press,  it  was  held,  do  not  permit  broad¬ 
cast  of  entire  news  items,  such  as  have 
been  read  over  the  Sioux  F'alls  station, 
but  limit  broadcasts  to  bulletins  or  “a  ] 
bare  statement  in  a  few  words  of  the 
nature  of  the  news  article.” 

Under  conditions  existing  in  the  ter¬ 
ritory  served  by  radio  station  KSOO, 
the  findings  held,  news  gathered  by  the 
Associated  Press  “has  and  continues 
to  retain  a  value  to  complainant  and 
complainant’s  members  for  not  less  than 
24  hours  after  first  publication  thereof 
in  a  newspaper  which  is  a  member  of 
complainant  corporation.” 

It  added  that  “said  ju'actice  of  defend¬ 
ant  in  so  appropriating  said  news  con¬ 
stituted  unfair  competition  by  defend¬ 
ant  against  complainant  and  complain¬ 
ant’s  members,  that  the  same  causes 
great  and  irreparable  injury  to  com¬ 
plainant  ♦  ♦  ♦  and  that  defendant 

intended  to  continue  such  practice  un¬ 
less  enjoined  and  restrained  from  do- 
ing  so.” 

In  his  conclusions  based  on  the  M- 
ings  of  facts.  Judge  Elliott  ruled  tot 
the  Associated  Press  and  its  members 
“are  equitably  eJititled  to  enjoy  ^ 
reap  the  benefits  of  their  industry,  ef¬ 
forts  and  expen^tures  in  the  gathenng 
and  obtaining  of  said  news,”  that  to 
unauthorized  use  of  its  dispati^  W 
the  radio  station  constitutes  unfair  co^ 
petition  and  that  ejquity  will 
the  association  and  its  memterslup  ^ 
against  such  unfair  competition. 

Therefore,  the  court  held,  the  A*’ 
sociated  Press  is  entitled  to  > 
nary  injunction  prohibiting  the 
station  “from  pirating,  appropoaW 
using  or  disseminating  to  the  genera 
public  through  broadcasts  or  annoui^ 
ments  *  ♦  *  news  gathered  and^ 
tained  through  the  labor  and  **P^ 
ture”  of  the  organization  or  its  mem^ 
“for  not  less  than  24  hours  after 
publication”  in  a  member  paper. 
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program  announced 
by  editors*  group 

Date*  for  Washington  Meeting  Ad- 
ranced  to  April  27-28 — “Off 
Record”  Conference  with 
President  Scheduled 


The  dates  of  the  annual  meeting  of 
the  American  Society  of  Newspaper 
Editors  in  Washington  have  been 
changed  to  April  27  and  28,  it  was  an¬ 
nounced  this  week.  It  was  originally 
planned  to  hold  the  meeting  April 

20-22-  . 

The  change  gives  members  an  oppor¬ 
tunity  to  attend  the  Gridiron  Dinner, 
and  will  tie  in  closely  with  the  meeting 
of  the  Associated  Press  in  New  York 
April  24  and  that  of  the  American 
Newspaper  Publishers  Association,  also 
in  New  York,  April  25-28. 

The  A.S.N.E.  program  follows : 

Friday,  April  28. 

11  a.  m. — Meeting  of  the  board  of 
directors  in  the  lounge  of  National  Press 

Club.  ^  ^ 

12.30  p.  m. — Opening  meeting  and 
luncheon  of  the  Society  at  the  National 
Press  Club  auditorium,  presided  over  by 
President  Paul  Bellamy,  Cleveland  Plain 
Dealer. 

Address  by  Jesse  H.  Jones,  member 
of  the  Reconstruction  Finance  Corpora¬ 
tion,  on  “What  We  Are  Doing  for  the 


OdlUkS. 

Address  by  Senator  Robert  F.  Wag¬ 
ner,  of  New  York,  on  “The  Plight  of 
Our  Unemployed  Millions.” 

Reports  from  committees  and  general 


business. 

The  problem  of  circulation  as  it  re¬ 
lates  to  news  will  be  discussed  by 
Robert  L.  McLean,  circulation  manager 
of  the  Philadelphia  Bulletin.  The  gen¬ 
eral  discussion  of  this  subject  will  be 
participated  in  by  members  and  will  be 
led  by  Marlen  Pew,  editor  of  Editor  & 
Publisher. 

Adjournment  not  later  than  5 :30  p.  m. 

8  p.  m. — “Off  the  record”  conference 
with  the  President  at  the  White  House. 

9:30  p.  m. — Smoker. 

Saturday,  April  29. 

10  a.  m. — National  Press  Club  audi¬ 
torium.  Business  meeting.  Address  by 
Qrl  Ackerman,  dean  of  the  school  of 
journalism,  Columbia  University,  on 
“The  Challenge  to  the  Press.” 

The  open  discussion  of  this  subject 
will  be  participated  in  by  members  and 
will  be  led  by  George  B.  Parker, 
Scripps-Howard  Newspapers. 

Election  of  officers  and  unfinished 
business. 

12:30  p.  m. — Luncheon  at  the  Hotel 
Willard. 


Speakers  at  the  luncheon : 

Sir  Willmott  Lewis,  Washington 
correspondent  of  the  London  Times,  on 
“^e  Shortcomings  of  Newspapers 
Here  and  Abroad,". 

Former  Senator  George  H.  Moses, 
of  New  Hampshire,  now  a  foreign  cor¬ 
respondent  for  the  Chicago  Daily  News, 
on  The  Shortcomings  of  Newspaper¬ 
men  Here  and  Abroad.” 

There  will  be  a  meeting  of  the  newly 
elected  board  of  directors  of  the  society 
immediately  following  adjournment. 


habeas  corpus  quashed 

,  writ  of  habeas  corpus  obtained 
by  Colonel  Luke  Lea  and  his  son,  Luke 
Jr.,  on  March  14,  was  quashed  in 
^rksville,  Tenn.,  April  11  by  Judge 
John  T.  Cunningham  in  the  Criminal 
^urt.  The  judge  read  an  order  sus- 
tainitiR  the  demurrers  of  lawyers  rep- 
resenting  North  Carolina,  where  the 
were  convicted  of  bank  law  viola- 
^om,  to  the  petition  of  the  Nashville 
publisher  and  his  son. 


NEW  GREEK  DAILY  PLANNED 

Adamantios  T.  Polyzoides,  edito: 
"W  president  of  Atlantis,  a  Greek  daih 
newspaper  in  New  York,  has  resignei 
0  CTter  the  publishing  field  as  edito 
was  announce* 
connected  witl 
U  for  25  years.  The  new  pape 
scheduled  to  appear  within  the  nex 
month. 


“WHEN  ‘BOSS*  LORD  RULED  THE  SUN** 


Twenty  years  ago,  and  for  more 
than  30  years  before  that,  the  name 
of  the  New  York  Sun  and  of  Chester 
S.  Lord  were  synonymous  to  thousands 
of  newspaper  men  throughout  this 
country.  He  was  “Boss”  Lord  to  hun¬ 
dreds  who  worked  on  the  Sun’s  staff 
when  it  was  the  “newspaperman’s  news¬ 
paper”  without  a  peer.  The  tight  little 
Sun,  telling  all  the  news  in  crisp  Eng¬ 
lish  that  combined  economy  with  perfect 
syntax,  did  not  go  for  “by-lines.”  Its 
practice  had  much  to  do  with  estab¬ 
lishing  the  traditional  anonymity,  of 
journalistic  writing,  and  “Boss”  Lord, 
until  now,  has  never  told  the  story  of 
his  41  years  as  a  journalist. 

The  long  silence  has  been  broken. 
Beginning  in  the  next  issue.  Editor  & 
Publisher  will  reveal  how  this  news 
genius  reported  and  directed  the  report¬ 
ing  of  more  news  events  than  any  man 
of  his  or  any  other  generation. 

“WHEN  ‘BOSS’  LORD  RULED 
THE  SUN”  is  the  story  of  50  years, 
as  related  by  Mr,  Lord  to  Barnett  Fine 
for  Editor  &  Publisher.  It  will  reveal 
the  young  reporter  covering  the  Presi¬ 
dential  campaign  of  Horace  Greeley  in 
1872,  in  the  Press  Gallery  at  Washing¬ 
ton  when  the  oratory  of  Roscoe  Conk- 
ling  was  in  flower,  at  the  press  table 
when  Henry  Ward  Beecher  went  on 
trial,  at  the  laboratory  of  a  young  man 
named  Thomas  Edison  when  the  incan¬ 
descent  electric  light  was  made  prac¬ 
tical,  on  top  of  the  news  in  the  Hayes- 
Tilden  melee. 

It  will  reveal  him  as  the  Sun’s  news 
commander,  directing  the  coverage  of 
the  war  in  Cuba  and  the  Philippines, 
receiving  the  first  news  of  the  sinking 
of  the  Maine,  and  years  later,  of  the 
Titanic.  It  will  tell  hitherto  unknown 
aspects  of  the  circulation  war  of  the 
’90s,  when  the  Sun  more  than  held  its 


own  by  sheer  brilliance  against  the  lone 
purses  of  W.  R.  Hearst  and  Joseph 
Pulitzer.  It  will  give  the  intimate  facts 


Chester  S.  Lord,  from  recent  photograph 


behind  the  establishment,  overnight,  of 
the  Sun’s  own  news  service,  in  competi¬ 
tion  with  the  Associated  Press. 

There  is  inspiration  in  this  tale  of 
journalistic  achievement  through  the  de¬ 
votion  and  enterprise  of  brilliant  men. 
unsupported  by  the  tremendous  capital 
outlays  that  later  newspaper  efforts 
have  required.  It  is  told  tersely,  in  the 
old  Sun  idiom,  on  the  authority  of  the 
one  newspaper  man  living  today  who 
was  actively  engaged  in  the  journalism 
of  60  years  ago  and  who  molded  more 
than  half  of  its  subsequent  course  to  the 
present.  It  begins  in  Editor  &  Pub¬ 
lisher  NEXT  WEEK. 


RADIO  REPORTER  NOW 
COVERING  CAPITOL 

N.  B.  C.  Assigns  Man  to  Flash  Im¬ 
portant  Legislative  Develop¬ 
ments  in  Washington — 
Avoids  Press  Gallery 

(Special  to  Editor  &  Publisher) 

Washington,  April  12 — Washing¬ 
ton’s  first  full-fledged  radio  reporter 
has  made  his  appearance  on  Capitol 
Hill. 

He  is  Jack  Levy,  former  reporter  for 
the  United  States  Daily,  now  Capitol 
reporter  for  the  National  Broadcasting 
Company. 

According  to  Vincent  Callahan,  vice- 
president  of  N.  B.  C.,  Levy’s  job  is  to 
cover  both  House  and  Senate  and  tele¬ 
phone  flashes  to  the  N.  B.  C.  office 
here  for  transmission  over  the  net¬ 
works  when  important  legislative  action 
is  taken. 

“We  are  not  attempting  to  cover 
everything  by  any  means,”  said  Calla¬ 
han. 

“We  send  out  only  a  few  words  over 
the  networks  and  that  only  when  the 
importance  of  the  legislation  warrants 
it. 

“We  do  this  because  we  feel  the 
people  are  interested  in  knowing  the 
progress  of  important  legislation.  Some¬ 
times  our  broadcasts  amount  to  one  a 
day:  sometimes  none.” 

The  radio  reporter  has  been  in¬ 
structed  not  to  attempt  to  cover  any¬ 
thing  from  the  press  galleries  of  either 
House  or  Senate,  but  sits  in  the  regular 
visitors’  galleries  from  time  to  time. 
Apparently  N.  B.  C.  is  making  every 
effort  to  eliminate  any  appearance  of 
competition  with  newspapers  and  no  at¬ 
tempt  is  being  made  to  take  advantage 
of  facilities  at  the  Capitol  reserved  ex¬ 
clusively  for  the  press. 

RAISES  GENERAL  RATE 

Eugene  (Ore.)  News  has  issued  a 
new  rate  card  effective  April  15,  in 
which  the  general  advertising  rate  is 
increased  from  3^  cents  a  line  flat  to 
4  cents  a  line  flat. 


JURY  DISAGREEMENT 
IN  BIG  UBEL  SUIT 

Wrestler  Sued  Boston  Traveler  for 
$1,000,000  in  Four-Year-Old 
Expose  of  Cauliflower 
“Racket” 

(By  telegraph  to  Editor  &  Publisher) 
Boston,  April  13 — After  12  hours  of 
deliberation  a  jury  in  superior  court 
here  today  returned  a  seaM  verdict  of 
disagreement  in  the  $1,000,()00  suit 
against  the  Herald-Traveler  Corpora¬ 
tion  brought  by  Gus  Sonnenberg,  pro¬ 
fessional  wrestler.  The  jury  reported 
ten  to  two  against  Sonnenberg. 

The  suit  was  based  on  articles  pub¬ 
lished  four  years  ago  in  the  Herald 
written  by  Robert  Choate  and  Charles 
Morton,  exposing  the  wrestling  “racket” 
and  charging  Sonnenberg  with  actively 
participating  in  the  “Racket”  and  having 
bought  his  championship. 

The  trial  covered  a  week  with  leading 
Boston  sports  writers  and  editors  testi¬ 
fying  for  the  Herald. 

Answering  jury  questions.  Judge 
Joseph  Walsh  said,  that  the  mere  fact 
of  the  use  of  sarcasm  in  a  true  article 
would  not  constitute  malice  if  the  articles 
were  true  and  the  defendant  would  have 
a  right  to  use  satire  or  sarcasm,  but 
could  not  publish  the  articles  maliciously. 


VISITED  BERMUDA 

Landing  in  New  York  on  April  12 
after  holidays  in  Bermuda  were  Robert 
Coleman,  drama  editor.  New  York 
Daily  Mirror;  Madeleine  Riordan,  so¬ 
ciety  editor,  New  York  Evening  Post; 
F.  Reed  Alvord  and  C.  S.  Zurner,  New 
York  Times;  and  Everett  B.  Morris,  of 
the  New  York  Herald  Tribune  sports 
staff.  Herbert  Bayard  Swope,  Jr.,  was 
another  returning.  Among  those  on 
holiday  during  Easter  are  Mrs.  Hal 
Fletcher,  wife  of  the  advertising  man¬ 
ager  of  the  New  York  IVorld-Teic- 
gram;  Maury  H.  P.  Paul,  who  as 
“Cholly  Knickerbocker”  edits  the  New 
York  American  society  pages,  and 
Henry  B.  Sell,  of  the  Blaker  agency. 


CROWELL  FIRM  CUTS 
MAGAZINE  RATES 


Decreases  of  *4  to  11  Per  Cent  Follow 
Reductions  Last  Year — Cir¬ 
culation  Rates  Also 
Lowered 


Crowell  Publishing  Company  this 
week  announced  reduction  of  advertis¬ 
ing  rates  for  its  four  magazines,  the 
decreases  being  approximately  10%  for 
Woman’s  Home  Companion,  11%  for 
American  Magazine,  4%  for  Collier’s, 
and  8%  for  the  Country  Home. 

The  cuts  follow  reductions  last  June 
for  Collier’s  and  the  Woman’s  Home 
Companion,  which  formed  part  of  the 
downward  movement  of  magazine  rates 
resulting  from  pressure  by  large  adver¬ 
tisers.  Rates  of  the  Country  Home  were 
cut  in  September. 

In  announcing  the  new  reductions,  the 
Crowell  Company  also  dropped  the  cir¬ 
culations  on  which  rates  are  based,  al¬ 
though  stating  that  “we  expect  to  de¬ 
liver  considerably  more  circulation  per 
dollar  at  these  new  rates  than  on  the 
old.” 

“While  circulation  on  each  of  our 
publications  is  exceeding  the  old  rate 
basis,  we  consider  it  better  publishing 
practice  to  adjust  ourselves  to  country¬ 
wide  conditions  in  this  manner  than  to 
adopt  methods  which  might  en^nger 
the  present  quality  of  Crowell  circula¬ 
tions  or  lower  the  standards  for  obtain¬ 
ing  them,”  Frank  Braucher,  advertis¬ 
ing  director,  stated. 

Black  and  white  page  rates:  Woman’s 
Home  Companion,  cut  from  $8,550 
to  $7,700  (formerly  $9,400) ;  American 
Magazine,  cut  from  $4,500  to  $4,000; 
Collier’s,  cut  from  $5,200  to  $5,000  (for¬ 
merly  $5,500) ;  Country  Home,  cut  from 
$2,700  to  $2,500  (formerly  $3,000). 

Woman’s  Home  Companion,  which 
had  net  paid  circulation  of  2,665,583  for 
the  last  half  of  1931,  before  the  first 
rate  cuts,  offers  a  new  rate  basis  of 
2,250,000,  stating  present  circulation 
more  than  2,500,000.  American  Maga¬ 
zine  offers  a  new  rate  basis  of  1,650,000, 
stating  present  circulation  more  than 
1,800,000.  Its  net  paid  for  the  last  half 
of  1931  was  2,002,314. 

Collier’s  new  rate  tasis  is  1,950,000, 
with  present  circulation  stated  to  be 
more  than  2,000,000.  Its  net  paid  for 
the  last  half  of  1931  was  2,236,397. 

Country  Home  offers  rate  basis  of 
1,300,000,  stating  present  circulation 
more  than  1,400,000.  Its  net  paid  for 
the  last  half  of  1931  was  1,550,071. 

DAILY’S  PRICE  RAISED 


Atlanta.  Georgian  Goes  to  Three 
Cents — Results  “Gratifying” 

Effective  April  10,  the  Atlanta  Georg¬ 
ian  advanced  the  price  of  its  paper  on 
sale  on  the  streets  and  news  stands  to 
three  cents  per  copy  instead  of  two  cents. 

The  announcement  stated :  “The 
volume  of  advertising  in  newspapers 
throughout  the  United  States  has  de¬ 
clined  more  than  40  per  cent  since  1929. 
With  reduced  advertising  revenue,  news¬ 
papers  generally  are  faced  with  an  in¬ 
evitable  choice:  to  cut  the  quality  of 
the  paper  or  to  place  circulation  rates 
on  such  a  basis  that  they  will  can’s.’  a 
slightly  larger  share  of  the  cost  of  pro¬ 
ducing  the  paper.” 

The  Atlanta  Journal  has  not  changed 
its  three-cent  price  nor  the  Constitution 
its  five-cent  rate,  which  have  been  in 
effect  for  years. 

According  to  Herbert  Porter,  pub¬ 
lisher,  the  newspaper  was  gratified  by 
the  results  of  the  change.  Circulation 
in  the  departments  affected  had  suffered 
a  loss  of  less  than  five  per  cent,  he  said. 


DAIUES  RAISE  PRICE 

The  Nassau  Daily  Review,  of  Rock¬ 
ville  Centre,  L.  I.,  and  the  Nassau  Daily 
Star,  of  Lynbrook,  L.  I.,  recently  raised 
their  sales  price  from  two  to  three 
cents.  The  added  value  of  the  papers 
to  the  readers  since  the  two  papers 
were  consolidated  under  one  manage¬ 
ment  last  Janiary  was  given  as  the 
reason  foi^  making  the  increase. 
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CONTROL  OF  FOOD  AND  DRUG  COPY 
CONSIDERED  IN  WASHINGTON 

Action  on  Oft-Repeated  Recommendations  in  the  Offing,  but  Dif¬ 
ficulties  Are  Recognized — Voluntary  Review  Conunittee 


Adopts  Rules 


(Special  to  Editor  &  Publisher) 

WASHINGTON,  April  13 — Some 
form  of  censorship  or  control  over 
advertisements  of  foods  and  drugs  prob¬ 
ably  will  be  recommended  to  Congress 
in  the  near  future  by  the  Food  and 
Drug  Administration. 

This  became  evident  following  a 
White  House  conference  between  the 
President,  Secretary  of  Agriculture 
Wallace,  Assistant  Secretary  Rexford 
W.  Tugwell,  and  Walter  G.  Camp^ll, 
chief  of  the  Food  and  Drug  Adminis¬ 
tration,  at  which  such  legislation,  as 
well  as  other  revisions  of  the  existing 
food  and  drug  act,  was  discussed. 

While  the  knowledge  that  some  form 
of  advertising  censorship  over  foods 
and  drugs  actually  is  in  the  offing  has 
created  something  of  a  furore  among 
newspapers,  advertising  agencies  and 
advertisers,  the  proposal  is  not  new. 

Mr.  Campbell  has  publicly  advocated 
some  form  of  control  for  several  years 
and  has  pointed  to  the  need  for  control 
of  false  and  misleading,  and  sometimes 
fraudulent,  advertising  of  food  and 
drug  products. 

Under  existing  law  the  Food  and 
Drug  Administration  can  force  manu¬ 
facturers  to  label  their  products  truth¬ 
fully  and  can  prosecute  them  for  false 
or  misleading  lalieling.  This  is  being 
done  constantly. 

However,  the  spirit  of  the  law  is 
continually  circumvented  by  unscrupu¬ 
lous  manufacturers  who  label  their 
products  truthfully,  then  make  false 
claims  in  their  advertisements.  There 
is  no  way  the  Food  and  Drug  Adminis¬ 
tration  can  handle  such  situations  under 
the  present  law. 

The  Federal  Trade  Commission  has 
done  much  work  in  eliminating  fraudu¬ 
lent  advertising  which  the  Food  and 
Drug  Administration  has  been  unable  to 
touch,  but  the  commission’s  efforts  have 
been  of  an  indirect  variety.  The  ground 
on  which  it  must  proceed  is  that  of  un¬ 
fair  competitic^  alleging  that  advertise¬ 
ments  containing  false  and  misleading 
statements  injure  competitors.  In 
cases  where  the  offender  is  the  exclusive 
manufacturer  or  vendor  of  the  product 
involved  and  has  no  competitor,  the 
commission  is  powerless  to  proceed,  even 
though  the  product  be  demonstrably 
harmful  to  the  public. 

Mr.  Campbell  told  Editor  &  Plb- 
LiSHER  that  he  did  not  like  to  speak  of 
the  proposals  as  censorship  because  he 
realized  the  implications  of  such  a  desig¬ 
nation  and  the  opposition  it  would  stir 
up,  particularly  among  newspapers. 
Neither  he.  Dr.  Tugwell  nor  Mr.  Wal¬ 
lace  would  reveal  the  exact  nature  of 
the  proposals  which  are  being  discussed. 
These  will  not  be  made  public  until 
after  they  have  been  submitted  to  Presi¬ 
dent  Roosevelt. 

“I  have  often  spoken  of  the  need  for 
some  sort  of  legislation  which  will  re¬ 
quire  ^nufacturers  to  tell  the  truth  in 
advertisements  just  as  they  are  now 
required  to  tell  the  truth  on  their 
labels,”  said  Mr.  Campbell. 

“The  simple  truth  is  that  the  way  in 
which  the  intent  of  the  food  and  drugs 
act  is  now  circumvented  by  false  or 
misleading  advertising  indulged  in  by  a 
mnority  of  unscrupulous  manufacturers 
is  nothing  short  of  a  crime — social  and 
otherwise.” 

Mr.  Campbell  said  he  believed  that 
the  vast  majority  of  newspapers  do  not 
want  to  publish  advertisements  of  prod¬ 
ucts  which  are  dangerous  or  harmful  to 
the  public,  nor  do  they  want  to  publish 
advertisements  which  are  false.  Some 
newspapers  now  seek  the  advice  of  the 
Food  and  Drugs  Administration  before 
accepting  certain  advertisements,  he 
said,  and  are  careful  to  accept  nothing 
of  a  questionable  nature. 

He  suggested  that  it  might  be  possi¬ 
ble  to  work  otit  some  sort  of  arrange¬ 
ment  with  newspapers  and  periodicals 
whereby  they  could  submit  advertise- 
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ments  to  the  Food  and  Drug  Adminis¬ 
tration  for  advice. 

If  they  did  not  conform  to  the  known 
truth,  the  administration  could  suggest 
changes. 

“I  realize,  however,  there  is  a  very 
practical  difficulty  in  such  a  scheme,” 
Mr.  Campbell  said.  “That  is  that  there 
undoubtedly  would  be  a  few  publications 
which  would  not  abide  by  the  adminis¬ 
tration’s  suggestions  or  would  not  use 
the  service  at  all.  The  result  would  be 
that  these  papers  would  get  the  bulk 
of  the  doubtful  advertising.” 

He  said  he  believed  the  time  had 
come  when  newspapers  and  advertising 
agencies  as  well  as  manufacturers 
should  take  steps  to  ascertain  the  truth 
when  advertisements  of  food  and  drug 
products  were  offered  to  them.  He 
realizes,  he  said,  that  most  periodicals 
cannot  set  up  expensive  laboratories  for 
testing  pr^ucts  and  determining 
whether  claims  are  true. 

The  government  has  such  laboratories 
and  is  constantly  making  such  tests,  he 
pointed  out,  and  is  in  a  position  to 
advise  publishers  of  the  truth  or  falsity 
of  advertising  claims.  At  present,  how¬ 
ever,  it  has  no  authority  to  make  tests 
for  publishers  or  advertising  agencies, 
nor  has  it  the  personnel  which  would 
be  needed  to  do  work  of  this  sort  on 
a  large  scale. 

While  Mr.  Campbell  said  he  could 
not  at  this  time  reveal  the  exact  nature 
of  the  proposal  being  discussed,  he  said 
his  own  idea  was  simply  to  enact  some 
legislation  which  would  insure  truthful¬ 
ness  in  advertising  of  food  and  drug 
products  on  which  the  health  and  gen¬ 
eral  welfare  of  the  people  of  the  coun¬ 
try  so  largely  depend. 

It  is  an  open  secret  here  that  the  pro¬ 
posal  to  control  advertising  of  food  and 
drug  products,  as  well  as  numerous 
other  proposals  from  time  to  time  by 
Mr.  Campbell  and  others,  designed  to 
strengthen  the  food  and  drugs  act,  fell 
on  deaf  ears  during  previous  adminis¬ 
trations. 


Reports  that  a  censorship  of  food  and 
drug  advertising  was  under  serious 
consideration  by  the  national  Adminis¬ 
tration  were  followed  this  week  in 
New  York  by  announcement  of  the  plan 
of  operation  adopted  by  the  Advertising 
Review  Committee  set  up  by  the  As¬ 
sociation  of  National  Advertisers  and 
the  American  Association  of  Advertis¬ 
ing  Agencies. 

Advertising  leaders  have  urged  sup¬ 
port  for  the  Review  Committee  as  a 
means  of  forestalling  government  cen¬ 
sorship.  The  publish^  plan  of  oper¬ 
ation,  however,  makes  it  plain  that  the 
committee  will  not  go  outside  the  field 
of  enforcing  A.N.A.-A.A.A.A.  code, 
acting  only  when  formal  complaints  are 
made  by  some  interested  party,  and 
after  the  National  Better  Business  Bu¬ 
reau  has  tried  in  vain  to  effect  a  set¬ 
tlement. 

“The  purpose  of  the  Advertising  Re¬ 
view  Committee,”  according  to  the  an¬ 
nouncement,  “is  to  aid  in  making  ef¬ 
fective  the  code  and  to  interpret  the 
code,  thereby  aiding  in  the  elimination 
of  practices  that  tend  to  bring  advertis¬ 
ing  and  advertising  claims  into  disre¬ 
pute.  a  question  which  has  had  the  seri¬ 
ous  attention  of  the  advertising  frater¬ 
nity  for  the  past  two  or  three  years. 
In  setting  up  this  carefully  studi^  ef¬ 
fort  to  improve  the  system  of  self-regn- 
lation  of  national  advertising,  advertis¬ 
ers,  advertising  agencies,  and  publish¬ 
ers  placed  their  combined  influence 
Itehind  the  use  of  advertising  which  will 
justify  public  confidence.” 

The  rules  adopted  provide  that  com¬ 
plaints  involving  alleged  violations  of  the 
code  will  be  settled  bv  the  National 
Better  Business  Bureau  if  possible,  with 
provision  for  appeal  to  the  Review 
Committee  by  either  the  complainant  or 
the  advertiser  complained  against. 


If  the  advertiser  complained  against 
refuses  to  accept  the  Bureau’s  recom¬ 
mendations,  or  if  he  simply  ignores  the 
investiiration,  he  will  be  invited  to  ap¬ 
pear  before  the  Review  Committee.  If 
he  does  not  do  so,  “the  Bureau  may 
issue  a  report  informing  national  ad¬ 
vertisers,  advertising  agencies,  publish¬ 
ers,  and  business  executives  generally 
of  its  findings,  including  a  statement 
that  the  advertiser  complained  against 
was  invited  to  support  his  position  be¬ 
fore  the  Review  Committee  and  that  he 
had  declined  or  ignored  the  invitation. 
If  the  complaint  seems  to  involve  viola¬ 
tion  of  the  law,  the  Bureau  may  refer 
the  matter  to  a  law-enforcing  agency  for 
its  consideration.” 

If  a  case  goes  to  the  Review  Com¬ 
mittee  the  applicant  for  a  review  must 
submit  a  memorandum  of  his  principal 
arguments,  and  the  Bureau  will  do  like¬ 
wise. 

“All  parties  appearing  before  the  Re¬ 
view  Committee  are  required  to  sign  an 
agreement  in  which  they  release  the 
Review  Committee  of  any  and  all  lia¬ 
bility  in  connection  with  the  hearing 
and  the  decision  and  opinion  rendered 
by  the  Review  Committee  and  any  pub¬ 
lication  thereof,”  it  was  decide^.  “Cop¬ 
ies  of  the  decision  and  any  opinion  per¬ 
taining  thereto  shall  be  given  to  all 
parties  to  the  hearing,  and  may  be  made 
public  at  the  discretion  of  the  Review 
Committee.  *  *  ♦  No  member  of 
the  Review  Committee  shall  render  any 
decision  or  cast  any  vote  at  any  hearing 
in  which  he  or  his  firm  or  any  sub¬ 
sidiary  of  his  firm  has  a  directly  com¬ 
petitive  interest  in  the  practices  com¬ 
plained  of.” 

Seven  members  of  the  Review  Com¬ 
mittee  shall  constitute  a  quorum,  it  is 
provided.  Ralph  Starr  Butler,  vice- 
president  of  General  Foods  Corporation, 
is  chairman  of  the  Committee,  which 
includes  five  advertisers,  five  advertis¬ 
ing  agents,  five  publishers,  and  two 
broadcasting  executives. 


ILUNOIS  ADVERTISING  BILL 


Meaaure  Slated  to  PaM  Require* 
Firm*  to  Publi*li  Report* 

(By  telegraph  to  Editor  &  Publisher) 

Springfield,  Ill.,  April  13 — Every  in¬ 
surance  company,  corporation,  associa¬ 
tion  or  society  organized  under  the  laws 
of  Illinois,  which  is  by  law  required  to 
file  an  annual  statement  or  report  to 
the  director  of  trades  and  commerce  or 
with  the  superintendent  of  insurance  of 
the  state,  must  publish  an  abstract  of 
its  annual  statement  once  each  week  for 
two  consecutive  weeks,  according  to  a 
bill  passed  by  the  lower  house  of  the 
Illinois  General  Assembly  here  today. 

The  report  is  to  be  published  within 
forty-five  days  after  approval  in  a  news¬ 
paper  of  general  circulation  in  the  county 
in  which  the  home  office  of  the  com¬ 
pany  is  located,  and  to  be  paid  for  at 
regular  rates  charged  by  the  pub¬ 
lisher.  Certified  copies  of  the  pub¬ 
lished  reports  are  to  be  sent  to  state 
officials. 

Insurance  companies,  corporations, 
associations  or  societies  organized  under 
laws  of  other  states,  but  operating  in 
Illinois,  which  are  required  to  file  re¬ 
ports  with  the  Department  of  Commerce 
or  Insurance  Department,  are  required 
to  publish  reports  within  forty-five  days 
once  each  week  for  two  consecutive 
weeks  in  a  newspaper  in  Springfield, 
where  there  are  two  dailies,  the  Illinois 
State  Register,  evening,  and  the  Illinois 
State  Journal,  morning. 

Companies  failing  to  comply  with  the 
law  would  be  banned  from  Illinois  oper¬ 
ation.  The  bill  was  introduced  by  Rep¬ 
resentative  George  A.  Fitzgerald,  of 
Chicago,  and  is  expected  to  pass  the 
Senate  without  difficulty. 

STORE  SPENDING  $500,000 

Marshall  Field  &  Co.,  Chicago,  is 
spending  $500,000  in  modernizing  and 
rebuilding  various  departments  in  the 
store,  preparatory  to  the  Century  of 
Progress  Exposition. 


PHOTO  SERVICE  MOVES 

The  Metropolitan  Photo  Service  has 
moved  to  new  quarters  at  1562  Broad¬ 
way.  J.  B.  Heppner  and  M.  Leftoff 
are  in  charge. 
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BERNARD  SHAW  JOUSTS 
WITH  NEWSPAPERMEN 

Irish  Dramatist  in  New  York,  Silent 
at  First,  Furnishes  Columns  of 
Impromptu  Wit — Pho¬ 
tographer*  Favored 


The  24  hours  that  George  Bernard 
Shaw,  Irish  wit  and  dramatist,  was  in 
New  York  were  busy  ones  for  renorters 
and  cameramen  assigned  to  cover  his 
activities.  Mr.  Shaw  was  here  for  the 
long-heralded  sj^ech  at  the  Metropolitan 
Opera  House  Tuesday  night. 

When  he  first  arrived  aboard  the  Em¬ 
press  of  Britain  Tuesday  morning,  he 
refused  to  talk,  refused,  even,  to  see  re¬ 
porters — which  was  news  in  itself. 
Newspapermen,  meeting  the  ship  at 
Quarantine,  were  aghast  and  indignant 
Only  one,  it  seems,  was  able  to  get  imo 
Shaw’s  presence — Ben  Markowitz,  of 
the  Evening  Journal — who  left  the  pack 
of  40  reporters,  walked  into  the  dining 
saloon  of  the  ship,  mistaken  for  a  pas¬ 
senger,  and  had  breakfast  with  Mr. 
Shaw — tea  and  a  few  quotes.  A  photo- 
grajdier  also  got  into  the  dining  room 
and  took  a  picture  of  Shaw  and  Mark¬ 
owitz.  Markowitz,  incidentally,  was 
substituting  for  the  Journal’s  regular 
ship-news  man. 

Julia  Blanchard,  of  NEA  Service, 
elicited  a  written  reply  from  Shaw  tlat 
he  was  reading  “Upton  Sinclair  Pre¬ 
sents  William  Fox,”  and  there  were 
other  bits  of  information  gleaned  from 
the  Quarantine  reception,  but,  generally 
speaking,  Shaw,  “in  training”  for  his 
speech,  were  remarkably  and  belligerent¬ 
ly  reticent. 

With  the  photographers,  however,  it 
was  another  matter.  Shaw  gave  them  a 
break,  insisting  that  he  “rehearse”  for 
his  appearance.  They  turned  him 
around,  had  him  waving  his  hands  and 
yelling,  “Hello,  boobs!”,  had  him  being 
welccnned  to  New  York  by  his  biogra¬ 
pher.  He  parried  with  tlie  cameramen 
and  excoriated  them.  He  heard  himself 
disrespectfully  called  “old  man”  and 
other  terms  photographers  like  to  use 
in  their  work.  One  cameraman  who 
called  out,  “Tell  the  old  fool  to  turn 
around,”  was  grasped  by  the  shoulders 
and  shaken  by  Shaw. 

The  morning  after  the  address  Mr. 
Shaw  received  newspapermen  on  ship¬ 
board,  and  answered  questions  in  a  ban¬ 
tering,  give-and-take  manner.  He  had 
troubles  with  the  photographers  preced¬ 
ing  the  interview,  and  with  his  long 
arms  waving,  angrily  told  them  to 
“clear  out.”  He  even  went  so  far  as  to 
remove  some  of  the  photographic  equip¬ 
ment  with  his  own  hands.  The  main 
complaint  of  the  photographers  was 
that  the  “old  man”  would  not  hold  a 
pose  long  enough.  “I  did  everjrthing 
but  hold  him  by  his  whiskers,”  one 
cameraman  said. 

During  the  interview  Shaw  was  will¬ 
ing  to  answer  all  questions.  One  re 
porter  asked  him  to  amplify  his  state 
ment  made  in  his  speech  that  American 
newspapers  concealed  more  news  than 
they  presented.  He  repeated  that  this 
was  his  belief  because  they  were  con¬ 
trolled  by  “big  money.”  The  reporter 
informed  Shaw  he  was  wrong.  Mr 
Shaw  thereupon  was  amazed  at  the 
newspaperman’s  “innocence.” 

He  talked  on  Hollywood,  Russia,  the 
100-per  cent  Ameri^n,  vyriting,  his  W- 
ings  about  zoos,  American  celebriti» 
etc. — whatever  the  news  men  could  think 
of  to  ask  him. 

He  sailed  away  finally,  leaving  ho®' 
dreds  of  thousands  of  wprds, 
comprehensive  series  of  pictures  of  ms 
bewhiskered  face,  and  his  long,  lank, 
lean  body  on  newsprint. 

PHILCO  AHEAD  OF  1932 

Philco  Radio  Company  continues  W 
run  ahead  of  1932  in  set  sales. 
only  were  sales  well  ahead  of  last 
in  both  February  and  March,  but  saiw 
for  one  week — the  first  week  of  Ap^ 
1933 — were  greater  than  for  the  etrtirt 
month  of  April,  1932,  according  to 
E.  Deming,  executive  vice-i^esidw 
Philco  Radio  and  Television  Corpot*- 
tion. 
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First  Newspaper 

in  the  Nation’s  First  Market 


Net  paid  sale  of  The  New  York 
Times  for  six  months  ended  March 
31,  1933,  averaged  466,836  copies 
weekdays,  759,736  copies  Sunday — 
an  unequaled  volume  of  high  quality 
circulation. 


SIGNinCANT 

FACTS 

Where  living  and  b^ying 
habits  attain  the  highest  level 
in  the  New  York  inarket,  the 
influence  of  The  New  York 
Times  is  greatest.  In  the 
Fifth  Avenue,  Park  Avenue 
and  Central  Park  West  dis* 
tricts,  eight  copies  of  The 
Times  weekdays  are  sold  for 
every  10  families:  nine  copies 
for  every  10  families  on  Sun* 
day.  Circulation  in  these 
areas  is  45,089  weekdays, 
50,556  Sundays. 


In  the  small'homes  area  of 
the  New  York  market — con¬ 
sisting  of  the  suburbs  and 
those  parts  of  Brooklyn, 
Queens  and  upper  Bronx 
where  one-  and  two-family 
bouses  predominate.  The  New 
York  Times  reaches  -more 
families  than  any  other  news¬ 
paper  appealing  to  the  intelli¬ 
gent  and  discriminating.  Cir¬ 
culation  of  The  Times  in  the 
small-homes  area  is  215,731 
weekdays,  266,977  Sundays. 

• 

In  impartial  surveys  of 
New  York  newspaper  prefer¬ 
ences  of  men  and  women 
who  are  above  the  average  in 
intelligence  and  in  buying 
power.  The  New  York  Times 
is  invariably  named  as  first 
choice.  Recent  investigations, 
all  of  which  emphasized  the 
preference  for  The  Times, 
mcluded  women  in  better 
class  homes,  advertising  ex¬ 
ecutives,  customers  of  a  large 
retail  shoe  organization,  pur¬ 
chasers  of  three  popular 
makes  of  oil  burners  and  pur¬ 
chasers  of  an  automobile  in 
the  low  price  class. 


CITY . 

SUBURBAN . 

CITY  and  SUBURBAN 
COUNTRY . 


WEEKDAY 

SUNDAY 

297,882 

313,883 

87,273 

130,478 

385,1  55 

444,361 

81,681 

315,375 

466,836 

759,736 

Total 

Average  March  net  paid  sale  484,432  copies 
weekdays,  788,020  copies  Sundays. 


NeW'  Hcrk 

^^All  the  News  Thafs  Fit  to  Frinf^ 
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PLAN  TO  NATIONALIZE  CANADIAN 
RADIO  STATIONS  PROGRESSING 

Royal  Commission  Headed  By  Former  Editor  Is  Organizing 
Government  Chain  and  Will  Regulate 
and  Control  All  Broadcasting 


(Special  to  Editok  &  Publishek) 
TTAWA,  April  10 — As  the  result 
of  a  sweeping  survey  of  the  condi¬ 
tions  of  radio  broadcasting  in  England, 
the  United  States  and  Canada  by  the 
Royal  Commission  on  Radio  Broadcast¬ 
ing  in  1929,  known  as  the  Aird  Commis¬ 
sion,  and  the  recommendations  to  Par¬ 
liament  by  a  special  committee  appointed 
by  Premier  R.  B.  Bennett  of  Canada, 
the  formation  of  the  Canadian  Radio 
Broadcasting  Commission  was  author¬ 
ized  by  legislation  passed  at  the  last 
session  of  the  Canadian  Parliament. 
During  the  survey  members  of  the  Aird 
Commission  heard  the  views  of  va¬ 
rious  people  in  cities  and  large  towns 
throughout  the  Dominion. 

The  Canadian  Radio  Commission  is 
truly  the  result  of  popular  demand  in 
Canada.  The  fact,  too,  that  Canada 
could  not  keep  up  with  American  broad¬ 
casting  interests  was  another  reason  for 
the  formation  of  the  commission  as  gov¬ 
ernment  control  of  radio  seemed  the 
only  feasible  system  for  radio  in  Canada. 
The  commission  is  now  at  work  carry¬ 
ing  out  the  provisions  of  the  law. 

The  law  provides  for  the  establish¬ 
ment  of  a  commission  with  necessary 
powers  to  carry  on  the  business  of 
broadcasting  in  Canada  and  also  for  the 
purpose  of  regulating  and  controlling 
radio  broadpisting  and  other  agencies. 
The  Commission  may  expend  for  the 
purpose  of  the  commission  the  moneys 
appropriated  by  Parliament  for  such 
purpose.  Provision  is  also  made  in  the 
bill  that  Parliament  shall  not  appro¬ 
priate  for  such  purposes  any  sum  in 
excess^  of  the  estimated  -  revenue  from 
rKeiving  licenses,  private  and  commer¬ 
cial  broadcasting  licenses  and  amateur 
broadcasting  licenses  and  from  the  busi¬ 
ness  of  the  commission. 

A  special  committee  appointed  by  the 
government  advised  and  recommended  a 
complete  technical  scheme  for  broad- 
usting  in  Canada,  so  designed  as  to 
insure  from  Canadian  sources  as  com¬ 
plete  and  satisfactory  a  service  as  the 
present  development  of  radio  science 
would  permit.  The  special  committee 
felt  that  Ae  present  system,  excellent 
as  it  is  in  certain  respects,  did  not 
meet  the  requirements  in  quality  and 
scope  of  broadcasting  to  insure  its  maxi¬ 
mum  benefits. 

Direct  advertising  over  the  air  is  re¬ 
stricted  under  new  regulations  of  the 
Canadian  Radio  Broadcasting  Commis¬ 
sion  now  in  effect.  In  no  case  will 
direct  advertising  be  permitted  to  exceed 
five  per  cent  of  the  program,  although 
in  cases  where  there  is  a  combination  of 
direct  and  indirect  advertising  applica¬ 
tions  from  stations  for  a  slightly 
lengthier  advertising  period  will  be  con¬ 
sidered. 

United  States  programs  supplied  to 
Canadian  broadcasting  stations  will  ^ 
brought  in  conformity  with  the  Cana¬ 
dian  law  and  the  regulations  under  it 

Following  adoption  of  the  rule 
governing  advertising.  Sam  Pickard, 
vice-president  of  the  Columbia  system, 
and  Donald  Withycombe  of  the  Na¬ 
tional  Broadcasting  system,  visited 
Ottawa  to  discuss  the  situation. 

“We  laid  our  cards  on  the  table ;  it  is 
the  law  in  Canada  that  programs  broad¬ 
cast  by  our  stations  must  not  include 
more  than  five  per  cent  advertising,” 
Hector  Charlesworth,  chairman  of  the 
Radio  Commission,  said.  “Consequently 
programs  originating  in  the  United 
States,  but  also  being  broadcast  by 
Canadian  stations,  must  adhere  to  this 
law.  It’s  not  an  insurmountable  prob¬ 
lem,  and  they  can  handle  it  in  what¬ 
ever  fashion  they  like.” 

Mr.  Charlesworth  said  that  not  all  of 
the  programs  originating  in  the  United 
States  exceed  the  five  per  cent  advertis¬ 
ing  time  limit.  However,  most  of  the 
U.  S.  programs  contain  from  seven  to 


nine  per  cent  advertising,  and  these  are 
the  ones  affected  by  Canadian  law. 

All  advertising  matter  will  have  to 
be  submitted  to  the  Radio  Commission 
for  approval  and  patent  medicine  broad¬ 
casts  will  be  cut  out  entirely  unless 
their  continuity  has  been  passed  upon 
by  the  public  health  department  of 
Canada  at  Ottawa.  In  this  respect  the 
commission  has  already  had  the  co- 
oj^ration  of  broadcasting  stations  in  the 
elimination  of  objectionable  matter.  It 
is  expected  that  a  higher  class  of  adver¬ 
tising  will  be  the  result.  The  Radio 
Commission  will  also  sustain  certain 
advertising  programs  to  begin  with  but 
will  eventually  cut  down  advertising  to 
a  minimum,  and  will  eliminate  spot 
advertising. 

As  to  quoting  prices  of  products  ad¬ 
vertised,  the  Radio  Commission  has  not 
gone  into  this  matter  fully  as  yet,  but 
is  taking  into  consideration  the  fairness 
to  Canadian  manufacturers  as  to 
whether  they  shoud  be  permitted  to 
quote  prices  from  frontier  stations. 

The  chairman  of  the  Radio  Commis¬ 
sion,  Mr.  Charlesworth,  who  resigned 
as  editor  of  the  Toronto  Saturday  Night 
to  take  this  post,  pointed  out  that  manu¬ 
facturers  quoting  prices  of  their  prod¬ 
ucts  over  the  air  are  unfair  to  the  daily 
newspapers  which  render  a  great  public 
service  through  presenting  the  news 
which  the  radio  stations  do  not.  The 
loss  of  revenue  to  the  newspapers  has 
been  considerable  in  view  of  the  fact 
that  manufacturers  are  dividing  their 
advertising  between  the  newspapers  and 
radio. 

Mr.  Charlesworth  views  radio  as 
owing  a  great  deal  to  the  press  because 
the  dailies  have  handled  radio  fairly  in 
regard  to  the  publication  of  programs. 

It  is  the  aim  of  the  Radio  Commis¬ 
sion  to  curb  department  stores  and 
others  from  using  the  news  service  of 
the  Canadian  Press  and  the  daily  papers 
without  giving  credit  to  the  proper 
source.  This  procedure  has  been  prac¬ 
ticed  considerably  in  Canada. 

Steps  to  be  taken  by  the  Canadian 
Radio  Commission  follow:  The  estab¬ 
lishment  of  Trans-Canada  chain  broad¬ 
casting  through  obtaining  the  necessary 
land  lines  as  soon  as  possible. 

A  nationally  own^  system  of  radio 
broadcasting  to  be  financed  from  the 
revenues  accruing  to  the  business  of 
broadcasting,  without  expense  to  the  tax 
payers  through  the  public  treasury. 

That  all  stations,  100  watt  and  under, 
not  required  for  the  national  system, 
remain  under  private  ownership,  but  be 
regulated  as  to  programs  and  advertis¬ 
ing  by  the  rules  of  the  Commission. 

That  all  revenues  obtained  from 
license  fees,  sale  of  advertising,  and 
other  revenues  accessory  to  the  business 


277,771 

was  the  average  net  paid  daily 
circulation  oF  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

MARCH,  1933 

The  average  net  paid  circulation 
of.  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  March, 
1933,  was  180,651. 

Epmrything  in  Baitimorm 
Rmooivmm  Around 

THE  poaaa  sun 

Morning  Evening  Sunday 


of  broadcasting,  be  used  by  the  Com¬ 
mission  in  the  interests  of  radio. 

That  advertising  be  limited  to  not 
more  than  five  per  cent  of  each  program 
period. 

That  the  developing  of  Canadian  art 
and  artists,  and  the  securing  of  out¬ 
standing  programs  from  outside  Canada 
be  encouraged. 

That  the  Commission  make  special 
effort  to  give  such  programs  as  will  be 
acceptable  to  provincial  and  local  re¬ 
quirements. 

That  before  making  changes  in  Cana¬ 
dian  radio  broadcasting,  the  Commission 
make  a  complete  survey  of  the  present 
system,  with  particular  reference  to 
adequate  coverage. 

In  an  interview  Mr.  Charlesworth, 
said:  “The  aim  of  the  Commission  is 
to  give  the  public  a  broadcast  across 
Canada  instead  of  just  in  the  thickly 
populated  sections  as  is  now  true  in  the 
majority  of  the  cases. 

“To  regulate  and  control  all  broad¬ 
casting  in  Canada,  including  programs 
and  advertising. 

“To  own,  build  and  operate  transmit¬ 
ting  or  receiving  stations  in  Canada. 

“To  acquire  by  lease,  purchase,  ex¬ 
propriation  or  otherwise,  any  or  all  ex¬ 
isting  stations. 

“To  enter  into  operating  agreements 
with  privately  own^  stations. 

“To  originate  programs,  and  secure 
outside  programs  by  transmission. 

“To  determine  the  number,  location 
and  power  of  all  broadcasting  stations 
required  in  Canada. 

“To  control  the  issuing  or  cancellation 
of  licenses  of  broadcasting  stations 

“To  cancel  the  allotments  of  channels 
to  any  station,  or  to  make  substitution 
of  channels. 

“To  prohibit  the  establishment  of  pri¬ 
vately  operaetd  chains  of  stations  in 
Canada. 

“Subject  to  the  approval  of  the  Par¬ 
liament  of  Canada,  to  take  over  all 
broadcasting  in  the  Dominion.” 


OPENING  EASTERN  OEHCE 

Len  W.  Feighner,  newspaper  broker 
of  Nashville,  Mich.,  is  opening  an  east¬ 
ern  office  in  Richmond,  Va.,  with  J.  W. 
Mapoles  in  charge.  Mr.  Mapoles  was 
formerly  publisher  of  the  Hopewell 
(Va.)  News,  and  attracted  attention 
when  he  was  placed  in  jail  in  January, 
1932,  for  contempt  of  court  when  he 
refused  to  reveal  the  source  of  a  news 
item  in  the  paper.  He  served  five  days 
of  a  30-day  sentence  and  was  released 
by  the  judge. 

CHANGES  TO  WEEKLY 

Casper  (Wyo.)  Times  has  suspended 
as  a  daily,  and  is  now  being  issu^  as  a 
weekly. 


HARRY  A.  AHERN  DIES; 
ADVERTISING  MAN 

Former  Advertising  Manager  of  N.  Y. 
Evening  Post,  and  Agency  Man, 
Was  President  of  Advertising 
.Organisation  3  Terms 


Harry  A.  Ahern,  prominent  advertis¬ 
ing  man  in  newspaper  and  agency  work, 
died  at  the  age  of  53  April  7  at  his 
apartment  in  Brooklyn,  N.  Y. 

He  started  his  career  as  a  solicitor 
for  the  New  York  Tribune,  and  later 
made  a  good  record  as  a  New  York 
American  solicitor. 

On  the  basis  of  his  record  with  the 
American  he  was  offered  the  position 
of  advertising  manager  of  the  Nev 
York  Evening  Post  and  served  that 
paper  from  1912  to  1918. 

In  1918  he  left  to  join  the  New  York 
Evening  Journal  as  director  of  advertis- 
ing  and  assistant  publisher.  In  Decem¬ 
ber,  1919,  he  became  associated  with 
Emil  M.  Scholz,  who  had  been  the  pub¬ 
lisher  of  the  Evening  Post  when  Mr. 
Ahern  was  with  that  paper,  in  a  new 
advertising  agency,  the  World  Wide 
Advertising  Corporation.  At  the  time 
Mr.  Ahem  was  president  of  the  Amer¬ 
ican  Newspaper  Advertising  Managen’ 
.Association. 

Later  Mr.  Ahern  joined  the  United 
Advertising  Corporation,  but  resigned 
in  1925  to  be  advertising  manager  of 
the  New  York  Evening  Graphic.  Ex¬ 
cept  for  a  brief  period  as  advertising 
manager  of  the  Morning  Telegraph,  he 
remained  with  the  Graphic  until  it 
suspended  last  July. 


OPEN  SHOP  IN  STOCKTON 


Independent  Employs  Non-Union  Mra 
— Record  Seeking  Wage  Cut 

The  Stockton  (Cal.)  Independent,  of 
which  W.  A.  Fitzgerald  is  editor  and 
publisher,  went  on  the  open  shop  plan 
April  1  in  its  composing  room.  Stereo¬ 
typers  and  pressmen  refused  to  join 
in  a  sympathetic  strike  and  continue  to 
work  under  a  union  agreement  which  ' 
has  two  more  months’  duration. 

Under  the  open  shop,  wages  are  $5 
for  a  754-hour  day.  This  compares  to 
the  night  rate  of  $8.75,  effective  until  re¬ 
cently  and  with  a  scale  of  $9.50  night- 
side  paid  until  arbitration  a  year  ago 
enabled  a  reduction  in  the  scale. 

The  Stockton  Record,  published  by 
Irving  Martin,  is  negotiating  in  an  at¬ 
tempt  to  obtain  a  $7  day  scale  through 
agreement  with  the  union.  The  present 
day  rate  is  $8.25.  Mr.  Martin  said  that 
agreement  has  been  delayed  by  refusal 
of  union  workers  to  admit  that  any 
emergency  exists. 


Wa  LTER  LiPPMANN 

“TODAY  and  TOMORROW” 


^We  feel  that  the  Walter  Lipp- 
mann  articles  have  added  great 
strength  to  our  editorial  page  .  .  .  ” 


“We  added  the  feature  in  defiance 
of  present  conditions,  which  have 
forced  us  to  economize  in  many 
ways,  and  we  consider  it  our  best 
syndicate  investment  of  recent 
months.” 

W.  G.  FOSTER, 
Acting  Managing  Editor, 
Chattanooga  Times. 


V 


Now  117  r>ew4>apers 
have  foMttd  a  way  t» 
buy  and  print  Walter 
Lippmann’s  "Today  and 
Tomorrow  ’.  If  yttuT 
territory  is  open,  write 
or  wire  for  reasonable 
terms. 


NewI^rk  Herald  Tribune  Syndicah 
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The  1933  Award  of  the 
Francis  Wayland  Ayer  Cup 
for  Typographic  Excellence 

goes  to 

]|orrk 

The  Times  uses  Wood  Presses, 
Automatic  Autoplate  Machines 
and  Morley  Mats 


WOOD  NEWSPAPER  MACHINERY  CORPORATION 
Makers  of  Fine  Newspaper  Machinery 
501  Fifth  Avenue,  New  York 
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ETHYL  CORP.  TO  SPEND  $3,500,000;  ADDS 
50-50  NEWSPAPER  CAMPAIGN 

Cooperative  Advertiting  with  Licentees  Insures  Heavy  Advertising 
in  Dailies  From  Coast  to  Coast  to  Counteract  Tendency 
Toward  Non-Premium  Fuels 


Ethyl  gasoline  corpora¬ 
tion  fighting  the  tendency  to¬ 
ward  purchase  of  gasoline  on  a  price 
basis,  will  almost  double  its  advertising 
expenditures  this  year,  allotting  a  large 
part  of  the  increase  to  newspaper  ad¬ 
vertising  to  be  handled  cooperative*/ 
with  the  corporation’s  licensees. 

In  the  past  the  Ethyl  corporation  has 
confined  itself  largely  to  magazine  space, 
leaving  the  newspaper  advertising  to 
the  oil  companies  licensed  to  sell  ethyl 
gasoline.  These  companies  now  num¬ 
ber  104,  including  practically  all  the 
principal  marketing  concerns  of  the 
United  States  and  Canada. 

“Many  companies  have  curtailed  their 
advertising  expenditures  in  view  of  the 
conditions  with  which  business  is 
faced.”  the  announcement  stated.  “The 
Ethyl  Gasoline  Corporation  will  invest 
almost  twice  as  much  money  in  adver¬ 
tising  this  year  as  it  has  in  the  past, 
including  both  our  own  program  and 
our  co-operative  arrangements  with  the 
refiners  who  market  our  products.  We 
are  going  forward  on  this  scale  despite 
the  public's  limited  purchasing  power, 
greater  competition,  and  improved  non¬ 
premium  fuel.” 

At  the  company’s  headquarters  in 
New  York  no  word  was  available  as  to 
the  amount  of  the  appropriation,  and  it 
was  explained  that  it  would  depend  on 
the  gallonage  sold  during  the  year.  In 
recent  years,  however,  the  appropriation 
was  understood  to  be  about  $1,800,000; 
so  this  week’s  announcement  presuma¬ 
bly  means  that  the  corporation  is  pre¬ 
pared  to  spend  in  the  neighborhood  of 
three  and  ^If  million  dollars  in  1933. 

'This  does  not  mean  a  net  addition  to 
the  amount  of  ethyl  advertising,  since 
many  distributing  companies  have  re¬ 
duced  the  advertising  they  allotted  to 
ethyl  in  the  belief  that  the  present  is 
not  a  good  time  to  promote  higher- 
priced  fuels.  The  expenditures  of  the 
licensees  have  always  overshadowed 
those  of  the  Ethyl  corporation,  a  1930 
estimate  putting  the  total  from  all 
sources  at  $12,000,000. 

The  Ethyl  corporation’s  increase, 
however,  will  help  to  counteract  any 
reductions  by  marketing  companies,  and 
will  insure  a  vigorous  drive  to  keep  up 
the  sales  of  ethyl  fuel. 

Under  the  plans  adopted,  the  Ethyl 
corporation  will  take  no  part  in  the 
newspaper  advertising,  beyond  paying 
half  the  cost  wherever  at  least  half  the 
space  is  devoted  to  ethyl  products.  The 
oil  companies  will  do  all  the  placing 
of  this  copy. 

“Under  this  arrangement  we  are  as¬ 
suring  the  frequent  appearance  of  Ethyl 
advertising  in  newspapers  all  over  the 
country.”  the  corporation’s  announce¬ 
ment  said.  “This  means  that  the  biggest 
newspaper  campaign  ever  put  behind 
any  single  brand  of  gasoline  will  be 
concentrated  on  ethyl  in  1933.  It  means 
^t  1933  offers  the  greatest  opportunity 
in  the  history  of  the  petroleum  industry 
to  sell  ethyl  gasoline.” 

The  corporation  itself  will  handle 
magrazine  and  outdoor  advertising  cam¬ 
paigns  on  a  large  scale.  Ethyl  adver¬ 
tising  will  appear  in  21  national  maga¬ 
zines,  in  31  national,  state,  and  sectional 
farm  publications,  and  in  39  commercial 
and  trade  magazines. 

The  outdoor  advertising  is  planned  to 
reach  motorists  from  coast  to  coast. 
“Human  interest”  posters  done  by 
Frederick  Stanley  will  tie  in  with  driv¬ 
ing  habits,  portraying  situations  in 
which  three  out  of  five  motorists  will  see 
themselves.  In  the  early  spring  posters 
will  be  shown  in  ninety-one  key  cities 
of  the  country.  Later  seventy  cities, 
secondary  in  population  to  the  key 
cities,  will  be  added. 

“The  executives  of  the  corporation 
believe  that  the  way  to  get  business 
is  to  go  after  it  through  advertising,”  it 
is  announced.  “In  the  vast  number  of 
obsolescent  cars  still  in  use  they  see 


a  promising  field  for  sales  _  expansion 
even  before  a  general  upswing  ensues. 
It  is  estimated  that  there  are  more  than 
18,(KX),00U  cars  on  the  road  today  that 
are  over  two  years  old. 

“Millions  of  cars  now  in  service  have 
reached  the  age  when  their  performance 
begins  to  slip.  The  owners  know  what 
gON^  performance  is.  In  the  old  days 
when  money  was  plentiful,  they  bought 
new  cars — ‘new  car’  performance — every 
year  or  two.  They  cannot  do  that  now 
because  they  lack  the  money.  They 
have  to  make  their  old  cars  do.  But 
they  are  more  conscious  of  poor  per¬ 
formance — more  anxious  for  ‘new  car’ 
performance — than  ever  before.” 


GANNETT  IN  FLORIDA 

Frank  E.  Gannett,  president  of  the 
Gannett  newspapers,  who  returned  to 
Rochester,  N.  Y.,  from  Florida  recently, 
has  gone  back  to  Miami  to  recover  from 
a  severe  cold.  He  will  return  north 
for  the  A.  P.  and  A.  N.  P.  A.  conven¬ 
tions  April  24-28. 

FULL  PAGE  SPLASH 
LIFTS  SHELL  SALES 


OfiFer  of  Super-Shell  Gasoline  in  150 
Dailies  Results  in  Sell-Out  Every 
Day  for  60%  of  Company’s 
Service  Stations 


HOME  REMODEUNG  PLAN 

Sponsored  by  the  Chicago  Herald  and 
Examiner  in  cooperation  with  manu¬ 
facturers  and  distributors  of  building 
products  and  appliances,  a  program  of 
home  remodeling  was  announced  this 
week.  Two  houses  comprise  the  first 
unit  of  the  modernization  demonstration. 


(By  telegraph  to  Eoitos  &  Publishes) 
Chicago,  April  12 — Newspaper  ad¬ 
vertising  was  credited  as  being  largely 
responsible  for  a  phenomenal  increase 
in  sales  of  the  new  Super-Shell  gasoline 
introduced  last  week-end  at  all  Shell 
Petroleum  service  stations  in  25  middle- 
western  states,  according  to  announce¬ 
ment  today  by  L.  VanEeghen,  vice- 
president  in  charge  of  sales. 

Mr.  VanEeghen  reported  huge  in¬ 
creases  over  the  Shell  gallonage  sold 
the  preceding  Saturday  and  Sunday, 
and  attributed  this  to  the  smashing  full- 
page  newspaper  advertisements  used 
April  8,  in  announcing  the  new  product. 
Large-sized  newspaper  copy  con¬ 


tinued  to  run  this  week  in  more  tlaa 
ISO  dailies. 

“Newspaper  advertising  is  largely 
sponsible  for  this  widespread  acceptance 
of  the  new  prcxiuct,  which  has  resulted 
in  more  than  60  per  cent  of  our  service 
stations  being  sold  out  every  day  since 
our  first  newspaper  announcement  o| 
‘Super-Shell  without  the  three  cents 
premium,”’  said  Mr.  VanEeghen.  “V^'e 
are  convinced  that  there  is  no  advertis 
ing  medium  which  can  begin  to  com. 
pare  with  a  newspaper  in  its  ability  to 
give  timeliness  to  a  sales  message  and 
tell  a  lengthy  educational  story  in  j 
readily  understandable  form.” 

NAMED  “HRST  CmZEN" 

Norman  R.  Hamilton,  publisher, 
Portsmouth  (Va.)  Star,  was  aedaimed 
the  “First  Citizen”  of  PortsmonH, 
April  7,  at  a  joint  meeting  of  four  chic 
clubs.  Polygon,  Rotary,  Kiwanis  and 
Lions.  Mr.  Hamilton  was  awarded  the 
Polygon  Club’s  gold  medal  for  “out¬ 
standing  and  unselfish  service  to  Ae 
community  in  1932.” 

PAPER  WINS  UBEL  SUIT 

No  cause  for  action  was  the  recent 
verdict  of  a  jury  in  the  $10,000  libel 
suit  brought  by  La  Verne  C.  Rouse 
against  the  Boyne  City  Publishing 
Company  and  Clark  Haire,  publisher 
of  the  Boyne  City  (Mich.)  Citizen. 


We  invite  inquiries  from  newspapers  desirins  to 
increase  their  revenue  from  additional  linage  (not 
ordinarily  obtained  by  the  regular  advertising  staff). 


This  organization,  of  over  20  years  continuous 
and  successful  operation,  offers  the  services  of 
a  staff  of  experienced  men,  whose  ability  and 
integrity  have  been  satisfactorily  demonstrated. 


Our  record  for  the  past  2o  years  includes: 

(a)  The  production  and  management  of 

Weekly  Industrial 
and 

Business  Review  Pages 

for  a  large  list  of  leading  newspapers,  over  half  of 
which  we  have  served  continuously  for  the  past 
20  years — and  still  serve. 

(b)  The  creation  of  additional  business  for  these 
newspapers  in  excess  of  35,000,000.00. 

(c)  Continuous  association  of  a  majority  of  our 
personnel  with  our  organization  since  it^  inception. 

(d)  Unquestioned  financial  responsibility. 


THE  J.  W.  KELCH  COMPANY 

Newspaper  Representatives 

Francis  Palms  Building 

DETROIT,  MICH. 


#  The  New  York  Times, 
Winner  of  the  1933  Francis 
Way  land  Ayer  Prize  Cup  for 
Typographic  Excellence,  uses 
Intertype  IDEAL  NEWS  for 
body  text,  including  classified 
and  markets*  The  New  York 
Times  also  uses  56  Intertypes 

INTERTYPE  CORPORATION 

% 


360  FURMAN  STREET,  BROOKLYN,  N.  Y. 
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How  young  are 


By  young  we  mean  OPTIMISTIC ! 

For  the  vital  element  of  youth¬ 
fulness  in  business  is  not  a  matter 
of  years  at  all.  It  is  in  the  quality 
found  in  the  urge  to  keep  moving 
forward  ...  to  discover  new  pos¬ 
sibilities  ...  to  learn  new  methods. 
It  is  in  the  unquenchable  desire  to 
conquer  new  fields,  to  be  top  of 
your  heap,  no  matter  what  ob¬ 
stacles  rise  up  to  scare  the  timid 
back  to  their  holes  I 

The  successful  advertiser  must 
keep  a  young  outlook.  There  is  no 
better  way  of  maintaining  a  young, 
eternally  progressive  outlook,  than 
going  to  your  market  through  the 
advertising  columns  of  a  daily 
newspaper  .  .  .  for  there  is  no 
medium  in  the  world  so  close  to 
the  heart  and  mind  of  the  American 
public  throughout  the  country  as 


the  great  daily  newspapers  which 
are  the  natural  leaders  in  the  life 
and  activities  of  this  rapidly  chang¬ 
ing  age. 

One  of  these  great  papers  de¬ 
clares  as  its  policy  a  principle  that 
is  almost  axiomatic  in  the  editing 
and  publishing  of  all  successful 
American  newspapers: 

“  We  would  be  deeply  ashamed 
to  hold  an  outworn  opinion 
against  new  light” 

Successful  advertising  in  the 
newspapers  of  today  necessarily 
expresses  the  same  spirit,  because 
advertising  is  essentially  news,  and 
its  effect  upon  readers  must  have 
an  exciting  and  stimulating  force 
that  is  second  only  to  the  editorial 
news  itself. 

The  effect  of  such  advertising 
is  swift  and  immediate. 


THESE  PAPERS  EXERT  THE  MOST  POWERFUL  INFLUENCE  ON  THEIR  COMMUNITIES 


Akron  Beacon- Journal 
Altoona  Mirror 
Booth  Newspapers,  Inc. 
Boston  Herald-Traveler 
Bridgeport  Post-Telegram 
Chattanooga  Times 
Chicago  Tribune 
CiNQNNATi  Enquirer 
Cleveland  Plain  Dealer 
Cleveland  Press 
Dallas  News 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 
St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers,  Inc 
Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


Dallas  Journal  New  York  Daily  News 

Detroit  News  New  York  Herald  Tribune 

Gannett  Newspapers  New  York  Sun 

Hartford  Gourant  New  York  Times 

Indianapolis  News  New  York  World-Telegram 

Louisville  Courier-Journal  Omaha  World-Herald 
Louisville  Times  Pittsburgh  Press 

Milwaukee  Journal  Providence  Journal 

Nashville  Banner  Providence  Bulletin 

New  Bedford  Mercury  Richmond  (Va.)  News  Leader 

New  Bedford  Standard-Times  Salt  Lake  City  Telegram 


•  •  Jr  •' 
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E  D  I 

RESEARCH 

N  the  general  commendation  expressed  by  the 
eminent  judges  in  the  newspaper  promotion  con¬ 
test  recently  concluded  by  Editor  &  Publisher 
was  an  undertone  of  criticism  which  we  believe 
should  be  passed  along  to  those  most  concerned.  It 
was  to  the  effect  that  most  newspaper  “research 
studies”  are  misnamed,  in  tnat  they  do  not  repre¬ 
sent  research,  the  discovery  of  new  facts  or  phases, 
but  are  frequently  the  rearrangement  of  known  data 
in  new  and  often  competitive  form. 

We  believe  the  point  is  especially  well  taken  under 
current  economic  conditions.  Most  market  statis¬ 
tical  data  available  now  is  based  upon  information 
gathered  in  1929  and  1930,  under  trade  conditions 
that  bear  little  resemblance  to  today’s  operations. 
Even  population  figures  obtoined  in  April.  1930,  are 
out  of  date  for  many  localities,  while  the  retail 
census  of  1930,  much  of  it  gathered  in  1929,  is  based 
on  values  and  volume  no  longer  existent. 

The  opportunity  for  true  research,  a  contribution 
<if  tremendous  value  to  the  merchants  and  manufac¬ 
turers  of  the  nation,  is  great.  The  job  cannot  be 
underuken  by  the  Federal  government  in  the  pres¬ 
ent  state  of  the  budget.  It  is  too  important  to  be 
undertaken  from  narrow  competitive  viewpoints,  but 
it  is  well  within  the  scope  of  a  co-operative  arrange¬ 
ment  between  local  publishers,  merchants,  and 
manufacturers  of  all  cities,  in  co-operation  with  the 
chamber  of  commerce  or  municipal  officials.  Work¬ 
ing  bases  for  new  information  exist,  either  in  the 
form  of  Editor  &  Publisher  Market  Guide  data 
or  in  the  1930  Federal  retail  and  wholesale  trade 
censuses. 

Trade  will  be  done  at  increasing  volume  in  an 
era  of  slowly  rising  prices,  and  market  data  based 
on  today’s  bottom  will  be  more  useful  than  the 
interesting  history  of  the  boom’s  dying  kicks. 

Just  around  the  corner — annual  conventions 
of  the  national  newspaper  publishers  and  edi¬ 
tors  associations. 

A  STEP  FURTHER 

ITH  the  prospect  of  early  ^ssage  of  the 
national  l^islation  regulating  securities 
advertising,  it  is  importune  to  consider  the 
next  link  in  this  revolutionary  chain  of  thought. 
For  the  execution  of  legislation  protecting  the  securi¬ 
ties  buyer  against  misrepresentation,  the  Federal 
Trade  Commission  is  to  be  restored  to  something 
more  than  its  old  standing  in  the  Wilson  administra¬ 
tion  ;  it  will  wield  police  powers  comparable  to  those 
of  no  other  administrative  unit  of  this  government. 

Possibly,  as  in  income  tax  investigations,  the  gov¬ 
ernment  b^y  will  not  assume  the  burden  of  proving 
its  suspicions,  but  will  require  of  the  investigated 
party  full  proof  of  the  truth  of  its  claims.  This 
legal  concept,  repugnant  to  our  tradition  of  pre¬ 
sumed  innocence  in  the  absence  of  proved  guilt,  has 
been  the  most  effective  instrument  on  the  American 
books  in  the  past  lawless  decade.  It  has  evil  poten¬ 
tialities,  too. 

We  wonder  whether  the  regulatory  process  will 
stop  at  the  policing  of  financial  advertising.  There 
is  no  logical  reason  to  believe  that  it  will;  that 
citizens  will  be  protected  as  financial  investors  but 
not  as  merchandise  consumers  against  misrepresen¬ 
tation,  or  that  manufacturers  will  be  held  to  honesty 
in  obtaining  capital,  but  permitted  to  let  the  buyer 
beware  in  purchasing  the  product  that  the  “sanitary” 
capital  has  made  possible.  The  extension  of  the 
Trade  Commission’s  authority  over  all  kinds  of  ad¬ 
vertising  is  not  remote,  but  directly  in  the  channel 
of  much  public  thought  since  1929. 

While  the  limited  activity  of  the  Trade  Commis¬ 
sion  in  prohibiting  flagrant  advertising  frauds  has 
been  in  the  public  interest,  its  targets  have  been 
copy  that  a  Iff-year-old  schoolboy  could  spot  as  fake. 
Most  of  it  was  barred  by  publications  which  carried 
any  of  the  recogrnized  national  accounts.  The  ma¬ 
jority  of  newspapers  shut  their  columns  fast  against 
a  wide  range  of  copy  which  transgresses  a  lengthy 
code.  Millions  of  lines  of  financial  advertising  were 
refused  every  year  prior  to  1929  by  the  half-dozen 
newspapers  which  carried  this  business  in  extremely 
heavy  volume,  and  yet  there  is  no  doubt  that  the  in¬ 
vesting  public  was  misled  by  copy  which  met  every 
requirement  of  these  strict  censorship  newspapers. 
Publishers’  yardsticks,  however  rigid,  are  not  armed 


He  is  not  here,  but  is  risen:  remember  hovi 
He  spake  unto  you  when  He  was  yet  in 
Galilee, 

Saying,  The  Son  of  man  must  be  delivered 
into  the  hands  of  sinful  men,  and  be  crucified, 
and  the  third  day  rise  again. — St.  Luke,  XXIV ; 
6,  7. 


with  the  fact-finding  power  vested  in  a  government 
agency. 

That  there  is  need  for  some  guide  to  honest  state¬ 
ment  of  fact,  especially  in  retail  advertising,  no 
well-informed  publisher  or  advertiser  will  deny. 
Reputable  stores  and  manufacturers  sometimes  offend 
with  extravagant  statements  of  value  or  quality,  but 
more  often  they  are  the  victims.  Newspapers  have 
also  suffered,  and  advertising  has  fallen  in  public 
esteem  through  abuses  that  seem  beyond  the  con¬ 
trol  of  trade  groups. 

That  they  are  not  beyond  such  control  is  evidenced 
by  the  Cleveland  Shopping  News,  owned  and  con¬ 
ducted  by  merchants,  who  wield  over  each  other’s 
advertising  a  censorship  that  they  would  resist 
stoutly  if  attempted  by  a  newspaper.  Lies  and  half- 
truths  can  be  eliminated  from  advertising,  if  it  is 
to  the  immediate  best  interest  of  all  concerned  to  do 
so.  Perhaps  the  threat  of  Federal  regulation  will 
supply  the  spur. 

In  our  belief,  the  job  can  be  better  done  by  co¬ 
operating  merchants,  manufacturers  and  publishers 
than  by  a  Federal  commission  already  overburdened. 

It  will  require  information,  integrity  of  purpose 
and  the  power  to  execute  decisions,  and  always  with 
the  light  of  publicity  ready.  Some  long  steps  have 
to  be  taken  down  that  road  to  bring  advertising  back 
to  its  old  repute,  whether  the  government  acts  or 
not,  and  an  early  start  may  forestall  unpleasant 
experiences. 


That  gag  bill  the  House  rushed  through  would 
have  been  very  handy  when  political  crooks  were 
trying  to  smother  the  Teapot  Dome  facts. 


BASHFUL  IRISHMAN 

EORGE  BERNARD  SHAW  may  have  bun¬ 
gled  his  only  public  address  in  New  York,  as 
he  sadly  admitted  on  his  departure,  but  he 
was  letter-perfect  in  his  space-grabbing  expedition. 
To  wit:  He  won  columns  by  refusing  an  interview 
to  the  poor  wights  who  rose  before  daybreak,  made 
the  cutter  trip  in  the  cold  gray  dawn  of  Aiwil,  and 
spent  the  rest  of  the  morning  spying  on  the  shy 
Irishman  as  he  skipped  down  corridors,  spooned  his 
grapefruit,  trimmed  (or  did  not  trim)  his  whiskers, 
and  read  (or  did  not  read)  his  own  books.  Then, 
he  got  a  half-column  or  so  bubbling  with  the  half- 
pent  wrath  of  disappointed  journalists.  Then,  he 
saw  his  entire  speech  printed  in  several  newspapers, 
to  the  extent  of  16,000  words,  with  press  wires  carry¬ 
ing  an  unusually  heavy  volume. 

And,  at  the  end,  a  parting  interview  as  his  cruise- 
ship  sailed  again,  netted  him  another  two  columns 
plus  in  New  York  evening  papers,  crowded  with 
advertising  for  the  first  time  in  many  weeks. 

The  situation  defies  analysis.  "The  New  York 
•speech  was  not  remarkable,  except  for  duration.  It 
was  tuned  off  by  several  intelligent  radio  listeners 
of  our  acquaintance  long  before  it  had  spun  out 
its  hundred  minutes,  yet  it  was  read  next  morning 
in  toto  by  millions  accustomed  to  leap  from  cliff 
to  cliff  of  the  morning  news.  As  a  contribution 
to  the  rescue  of  civilization,  it  might  be  marked 
zero,  and  as  oratory  it  was  well  below  passing. 
Yet,  it  made  good  reading,  furnished  more  editorial 
writers  and  columnists  with  topics  for  the  day 
than  any  other  recent  utterance,  even  the  inaugural 
address  of  President  Roosevelt,  and  provided  at 
least  two  days’  conversation  throughout  America. 
However  much  he  may  have  slipped  as  a  wit. 
G.B.S.  still  rates  the  palms  as  a  master  publicist. 


I  A  L 

FRANCE’S  DELUSION 

OME  romanticist  who  moved  from  America  to 
France  because  he  couldn’t  abide  our  gauch- 
cries  seems  to  have  obtained  the  ear  of  the 
Quai  d’Orsay.  Not  otherwise  can  be  explained  the 
fantastically  naive  plan  of  propaganda  this  week 
approved  by  the  French  chamber  as  a  means  of 
curing  Uncle  Sam’s  supposed  aversion  for  Mari¬ 
anne.  No  sane  American  and  no  sane  Frenchman 
who  knows  anything  about  America  can  have  ad¬ 
vised  the  expenditure  of  33,000,(X)0  francs  (ahoot 
$1,320,0(X))  for  the  injection  of  French  ideas  into 
our  press,  stage,  screen,  radio,  and  lecture  platform 
with  the  idea  of  curing  a  feeling  that  can  scarcely 
be  defined.  If  such  a  feeling  exists,  it  rests  upon 
something  more  solid  than  a  contempt  for  “dodder¬ 
ing  old  men”  who  have  to  be  bound  into  frock  coats 
and  it  won’t  be  remedied  by  trying  to  disguij^ 
French  visitors  as  what  somebody  believes  to  be 
“typical  American  business  men.” 

In  a  day  of  instantaneous  world  communications, 
it  is  impossible  for  any  nation  to  conceal  its  real 
aims  behind  a  false  propaganda  front  for  long,  espe¬ 
cially  from  a  nation  as  hungry  for  news  as  is 
America.  The  ablest  propagandists  that  France 
could  detail  here  cannot  conceal  from  the  newspaper 
readers  of  the  United  States  that  the  French  are 
foremost  in  the  nationalistic  commercial  and  diplo¬ 
matic  warfare  that  has  all  but  wrecked  Caucasian 
civilization.  They  cannot  camouflage  behind  the 
subtlest  explanations  the  plain  fact  that  France  aims 
to  be  the  dominant  power  of  Western  Continental 
Europe,  ostensibly  to  guard  herself  from  the  menace 
of  another  world  war.  They  cannot  hide  the  fact 
that  the  hates  of  1914-1918  continue  to  smoulder 
hotly  in  France  though  they  have  died  in  the  rise 
of  a  new  generation  in  other  countries,  especially  | 
here.  And  by  propaganda  alone,  they  cannot  over-  i 
come  the  French  treatment  of  her  debt  to  this  coun¬ 
try,  however  logical  and  justified  the  default  of 
last  December  seems  to  Frenchmen. 

The  inexpert  way  in  which  the  project  has  been  | 
launched  hamstrings  the  propaganda  plan,  and  | 
creates  new  obstacles  against  the  accommodation 
of  conflicting  French  and  American  viewpoints.  Any 
effort  to  carry  out  the  plan,  especially  if  it  involves 
attempted  manipulation  of  American  news  channels, 
is  bound  to  fail,  and  failing,  leave  France  and  her 
many  friends  here  in  a  situation  impossible  to  (fa 
fend.  Americans  will  not  for  a  moment  tolerate  the 
ideas  and  ethics  of  journalism  as  it  is  practiced  in 
Continental  Europe.  Our  newspapers  and  news 
services  cannot  distribute  propaganda  for  any  gov¬ 
ernment  without  courting  immediate  displeasure  and 
eventual  ruin.  This  fact  should  be  impressed  as 
primary  and  inescapable  upon  the  logical  minds  of 
French  leadership.  s 

The  rest  of  the  propaganda  program  is  incidental  j 
and  can  affect  American  opinion  negligibly.  The  > 
blunt  fact  is  that  the  $1,320,000  intended  for  propa¬ 
ganda  purposes  here  would  accomplish  many  times 
its  propaganda  value  if  it  were  tendered  as  a  part 
payment  upon  the  past-due  debt. 

Turn  on  the  advertising  Juice  I 

WHY  KILL  NEWS? 

ITH  the  people  hungering  for  news,  as  per¬ 
haps  never  before,  it  is  an  astonishing  fact 
that  the  editor  of  a  newspaper  known  to  o 
as  failing  in  circulation  is  regularly  throwing  oa 
the  floor  all  but  the  cream  of  matter  that  reporters, 
correspondents  and  press  asscKi^tions  bring  in,  while 
filling  up  with  fixed  feature  and  specialized  matter, 
some  of  dubious  character.  On  several  days  we 
counted  less  than  24  per  cent  of  actual  news  maW 
in  the  columns  of  this  newspaper.  On  one  occask* 
the  volume  of  featured  sport,  womaft’s  page  and 
market  stuff  nearly  tripled  the  quantity  of  local  and 
“telegraph”  pure  news. 

This  newspaper  is  seriously  over-departmentalfa?d. 

It  is  made  for  minority  interests,  yet  the  publisbff 
wants  a  majority  reading.  The  truth,  no  doubt,  s 
that  the  editor  has  been  forced  to  work 
duced  space  budget,  has  feared  to  interfere  with  nw 
departments  and  has  slaughtered  pure  news  as  W 
easiest  way  out.  Meanwhile,  the  publisher  finds  his 
editorial  volume  allotment  fully  ten  or  IS  P®" 
in  excess  of  the  advertising  space.  The  problems 
seem  not  at  all  insuperable. 
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Editor 


PURELY  PERSONAL 


COL.  FRANK  KNOX,  Chicago  Daily 
News  publisher,  will  be  the  principu 
speaker  at  the  sixth  annual  meeting  of 
the  Chicago  Better  Business  Bureau  on 
May  10  at  the  Union  League  Club. 

Victor  Murdock,  publisher,  Wichita 
(Km)  Eagle,  will  deliver  the  com¬ 
mencement  address  at  Philips  Univer¬ 
sity,  Enid,  Okla.,  May  22. 

F.  A.  Miller,  president  and  editor^ 
So)ttk  Bend  Tribune,  and  Mrs.  Miller 
have  returned  from,  a  3,300-mile  auto¬ 
mobile  trip  through  10  southern  states. 
Part  of  their  time  was  spent  in  St.  Pe¬ 
tersburg,  Fla. 

Victor  Ridder,  of  the  Ridder  Broth¬ 
ers  Newspapers,  New  York,  left  this 
week  on  the  Bremen  for  a  visit  in 
Europe. 

James  E.  Lawrence,  editor,  Lincoln 
(Neb.)  Star,  last  week  addressed  a 
m!i«  meeting  of  University  of  Nebraska 
students  called  to  protest  against  the 
heavy  slashes  in  the  university’s  budget 
as  recommended  by  a  legislative  com¬ 
mittee. 

Dorrance  D.  Roderick,  publisher  of 
the  El  Paso  (Tex.)  Times,  was  soloist 
at  a  presentation  of  Sir  John  Stainer’s 
"The  Crucifixion”  at  Scottish  Rite  Ca¬ 
thedral  April  11  by  the  combined  choirs 
of  the  El  Paso  High  School  and  Asbury 
Methodist  Church. 

Charles  M.  Greenway,  publisher  Grand 
Rapids  (Mich.)  Press;  H.  H.  Fitz¬ 
gerald,  president,  Pontiac  (Mich.)  Daily 
Press;  and  Frank  M.  Sparks,  editor. 
Grand  Rapids  (Mich.)  Herald,  have 
been  named  to  a  civic  committee  plan¬ 
ning  a  remodeling  and  renovating  cam¬ 
paign  in  Grand  Rapids. 

Eugene  S.  Kelty,  publisher,  Klamath 
Falls  (Ore.)  Herald  and  News,  and 
Mrs.  Kelty  are  parents  of  a  daughter 
bom  recently.  Paul  R.  Kelty,  editor, 
Portland  Oregonian,  is  the  child’s  grand¬ 
father. 

i  Paul  Martin,  publisher,  Lansing 
(Mich.)  State  Journal,  was  toastmaster 
at  the  annual  Father  and  Son  Banquet 
of  the  Lansing  Elks  Club  April  12. 

E.  W.  Freeman,  publisher.  Pine  Bluff 
(Ark.)  Commercial,  will  address  the 
“Little  Three”  College  Press  Associa- 
I  tion  meeting  April  28  and  29  at  A.  and 
M.  College,  Monticello,  Ark. 

Talcott  Powell,  editor,  Indianapolis 
Times,  addressed  the  luncheon  of  the 
Indianapolis  Real  Estate  Board  last 
week.  He  spoke  before  the  Apartment 
Owners  of  Indianapolis  this  week. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  re¬ 
cently  spoke  on  the  newspaper’s  part 
in  sales  and  advertising  at  the  first  an¬ 
nual  dinner  of  the  Hackensack  Electric 
j  Refrigeration  Bureau, 

j  W.  P.  Hughes,  publisher.  Council 
j  Bluffs  (la.)  Nonpareil,  has  been  rt- 

1  appointed  to  the  city  planning  and  zon- 

j  ing  commission  by  Mayor  John  J. 

'  Myrtue. 

Dr.  Wade  H.  Harris,  editor  of  the 
Charlotte  (N.  C.)  Observer,  has  re¬ 
turned  to  his  desk  after  recovering  from 
an  operation  which  kept  him  from  his 
work  several  weeks. 

i  L  G.  Walker,  editor,  Chattanooga 
J  (Tenn.)  Times,  returned  April  7  from 

a  two  months’  vacation  in  Florida, 
j  C.  A.  Bowman,  editor,  Ottawa  (Ont.) 
Citicen,  addressed  the  B’Nai  B’rith  So¬ 
ciety  recently  on  “The  Monetary  Situa¬ 
tion.” 

Herbert  M.  Jackson,  publisher,  Ma- 
ruinna  (Ark.)  Courier-Index,  has  been 
appointed  acting  postmaster. 

Carl  Estes,  editor,  Tyler  (Tex.)  Tel¬ 
egraph,  is  at  a  Rochester,  Minn.,  hospi¬ 
tal  for  treatment. 

i  T  Ivins,  editor.  Union  City  (N. 

1  Dispatch,  addressed  the 

Men  s  Qub  of  the  Ridgefield  Park  Pres- 
^  ^^.’®",Pt'trch  April  7  on  “Newspaper 
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William  T.  Baker,  former  publisher 
of  the  old  Utica  (N.  Y.)  Saturday 
Globe,  recently  celebrated  his  88th  birth¬ 
day. 

Carl  Mueller,  editor,  Jefferson  (Wis.) 
Banner,  has  been  named  acting  post¬ 
master. 

J.  P.  Mitchell,  editor.  Headland 
(Ala.)  Wire  grass  Farmer,  has  been  ap¬ 
point^  probate  judge  of  Henry  County 
by  Gov.  Miller. 

Harry  Sexton,  former  editor,  Browns¬ 
ville  (Tex.)  Herald  and  later  secretary 
to  Speaker  John  N.  Garner,  now  Vice- 
President,  has  been  recommended  for 
United  States  Collector  of  Customs, 
with  headquarters  at  San  Antonio. 

Roger  Andrews,  former  publisher  of 
the  Detroit  Times,  has  been  appointed 
conservator  of  the  Mackinac  Island 
State  Bank. 

Cleaveland  A.  Chandler,  president  of 
Boston  Financial  News  and  publisher 
of  that  weekly  is  convalescing  slowly 
from  an  attack  of  vertigo.  Mr.  Chan¬ 
dler  formerly  was  with  the  advertising 
agencies  of  S.  R.  Niles,  Pettingill  & 
Co.,  Frank  B.  Stevens,  H.  B.  Humphrey 
Co.,  Amsterdam  Agency,  Inc.,  and  C. 
A.  Chandler  Advertising  Agency,  Inc. 

O.  M.  Brees,  editor,  Endicott  (N.  Y.) 
Times,  addressed  the  Binghamton  Ro¬ 
tary  Club  April  7  on  “The  Secret  of 
Happiness.” 

Elbert  Bede,  publisher  of  the  Cottage 
Grove  (Ore.)  Sentinel  and  reading  clerk 
in  the  Oregon  house  of  representatives, 
is  recovering  from  a  majo’’  operation 
I^rformed  recently  at  the  Pacific  Chris¬ 
tian  Hospital  in  Eugene. 

Crombie  Allen,  former  publisher  of 
the  Ontario  (Cal.)  Report,  recently 
institued  a  “Spend  This  Dollar”  cam¬ 
paign  that  proved  successful.  Receiv¬ 
ing  a  hoard^  coin  of  1884  mintage,  Mr. 
Allen  conducted  a  ten-day  campaign  re¬ 
sulting  in  38  persons  using  the  dollar 
to  pay  bills  or  buy  goods. 

Chester  H.  Howell,  publisher,  Chesa- 
ning  (Mich.)  Argus,  was  cut  about  the 
head  and  face  April  4  when  the  automo¬ 
bile  in  which  he  was  a  passenger  skid¬ 
ded  and  upset  near  Columbus,  O.,  while 
returning  from  the  A.  B.  C.  bowling 
tournament. 

Senator  W.  H.  Dennis,  proprietor, 
Halifax  (N.  S.)  Herald  &  Mail,  who 
has  been  ill  for  several  weeks,  left 
April  10  for  New  York,  accompanied 
by  his  physician.  He  plans  to  spend 
a  holiday  in  the  south  before  returning 
to  his  home. 

William  Brown  Meloney  5th,  editor 
and  publisher.  Pawling  (N.  Y.)  Chron¬ 
icle,  and  Mrs.  Meloney  are  parents 
of  a  second  son,  born  April  8  at  the 
home  of  Mrs.  Meloney’s  parents  at 
Saginaw,  Mich. 

William  A.  Weygandt,  editor  and 
manager.  East  Cleveland  (O.)  Signal 
and  for  more  than  11  years  with  the 
(Tuyahoga  Newspapers,  Inc.,  has  re¬ 
signed  to  join  the  Department  of  State 
in  Columbus,  effective  April  15.  James 

F.  Wible,  advertising  manager  of  the 
Signal,  succeeds  Mr.  Weygandt  as  edi¬ 
tor  and  manager. 

C.  E.  Broughton,  editor  of  the  She¬ 
boygan  (Wis.)  Press  and  Democratic 
national  committeeman  for  the  state,  has 
returned  from  a  trip  to  Washington, 
D.  C.,  made  in  company  with  Gov.  A. 

G.  Schmedeman  and  Leo  T.  Crowley. 
They  took  up  matters  with  the  Recon¬ 
struction  Finance  Corporation  and  farm 
problems  with  Secretary  Wallace. 

IN  THE  BUSINESS  OFFICE 

JOSEPHUS  DANIELS,  Jr.,  has  been 
named  business  manager  of  the 
Raleigh  (N.  C.)  News  &  Observer,  and 
Frank  Daniels  treasurer.  Mr.  Daniels, 
Sr.,  who  left  for  Mexico  City  where  he 
will  serve  as  U.  S.  Ambassador,  remains 
president  of  the  company. 

William  E.  Haskell  of  the  New  York 
Herald-Tribune  advertising  department 
left  April  14  for  Jack  Russell’s  fishing 
camp  on  the  Miramichi  River  in  New 
Brunswick,  Canada,  where  he  will  spend 
three  weeks  salmon  fishing. 

Arthur  D.  Hecox,  general  manager  of 
Albany  (N.  Y.)  Evening  News  and 
Knickerbocker  P^ess,  has  been  elected  a 


FOLKS  WORTH  KNOWING 


NA.  GEYER,  editor  of  the  Alliance, 
•  (O.)  Daily  Review  for  the  past  13 
years,  marks  his  40th  anniversary  of 
entering  n  e  w  s- 
paper  work  April 
28.  Before  going 
to  the  Alliance 
daily,  Mr.  Geyer 
had  been  with 
numerous  other 
papers,  all  of 
which,  oddly 
enough,  with  the 
exception  of  the 
first  and  last,  are 
now  defunct. 

He  started  his 
newspaper  career 
by  buying  a  half 
interest  in  the 


N.  A.  Geykr 


New  Concord  (O.)  Enterprise,  weekly, 
and  later  became  sole  owner.  For  seven 
years  thereafter  he  was  a  reporter  and 
advertising  manager  of  the  Zanesville 
(O.)  Daily  Courier.  His  next  position 
was  as  editor  of  the  Centralia  (Ill.) 
Democrat,  where  he  remained  three 
years,  going  from  there  to  the  Dixon 
(Ill.)  Daily  Herald. 

He  then  became  editor  of  the  Sterling 
(Ill.)  Daily  Adz'ocate,  and  a  year  later 
he  was  the  Gallon  (O.)  Advocate  editor. 
His  next  associations  were  with  the 
Cambridge  (O.)  Daily  Guernsey  Times, 
where  he  was  ^itor  two  years,  and  the 
Butler  (Pa.)  Daily  Times.  From 
Butler  he  went  to  Alliance. 

In  December  of  this  year  Mr.  Geyer 
will  have  finished  “50  years  of  unbroken 
service  in  singing  in  church  choirs.” 

director  of  Trinity  Institution,  Inc.,  a 
charitable  organization,  to  succeed  the 
late  Walter  P.  Plummer,  editorial  di¬ 
rector  of  the  two  newspapers. 

A.  L.  Bowling,  who  for  the  past  18 
years  has  been  with  the  East  St.  Louis 
Journal,  is  planning  to  purchase  a  news¬ 
paper.  From  a  police  beat  on  the 
Journal,  Bowling  became  its  general 
manager,  holding  that  position  until  he 
became  its  editor  upon  the  death  of 
Allen  T.  Spivey  two  years  ago. 

Marion  Rupley,  assistant  circulation 
manager,  Marion  (Ind.)  Chronicle,  and 
Mrs.  Rupley  are  the  parents  of  a  son 
born  recently. 

Frank  W.  Bird,  advertising  manager, 
Regina  (Sask.)  Daily  Star,  has  returned 
from  a  business  visit  to  Winnipeg,  Man. 

Harry  J.  Benner,  advertising  man¬ 
ager,  Utica  (N.  Y.)  Observer-Dispatch, 
served  as  secretary  and  also  on  the  pub¬ 
licity  committee  of  the  recent  Home 
Appliance  Exposition  at  Utica. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen  and  Times, 
has  been  named  to  the  committee  on  ar¬ 
rangements  for  the  annual  meeting  of 
the  Asheville  Merchants’  Association, 
April  20. 

Edward  Usher,  advertising  manager, 
Madison  (Wis.)  State  Journal,  and 
John  L.  Meyer,  secretary-treasurer.  In¬ 
land  Press  Association,  were  elected  di¬ 
rectors  of  the  Madison  (Wis.)  Adver¬ 
tising  Club  April  5. 

Gus  Hille,  assistant  purchasing  agent. 
New  York  World-Telegram,  who  was 
injured  in  an  automobile  accident  re¬ 
cently,  has  returned  to  work. 

Russell  L.  Binder,  business  manager, 
Hackensack  (N.  J.)  Bergen  Evening 
Record,  recently  addressed  the  Men’s 
Club  of  the  Grantwood  Congregational 
Church. 


IN  THE  EDITORIAL  ROOMS 

JOHN  S.  KNIGHT,  managing  editor, 
Akron  (O.)  Beacon  Journal,  Walter 
Morrow,  editor,  Akron  (O.)  Times- 
Press,  and  three  other  representatives 
of  a  citizens’  committee,  were  in  Wash¬ 
ington,  D.  C.,  last  week  in  an  effort  to 
obtain  R.F.C.  support  to  establish  the 
proposed  National  Bank  of  Akron. 

Ray  D.  Everson,  managing  editor,  In¬ 
dianapolis  News,  who  has  been  ill,  is 
greatly  improved  this  week.  He  has 
suffered  several  weeks  with  influenza 
(Continued  on  next  page) 
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MeCOY! 


(ggECi?!/ 


Nme  Porjteieic 


MCWl  •^wvO  > 


OF  all  legends  about  the 
beginning  of  ^‘the  real 
McCoy”  expression,  we  like 
best  the  stoiy-  of  Kid  McCoy 
in  a  saloon  at  the  height 
of  his  ring  career.  The  Kid 
was  pointed  out  as  the 
champion,  but  a  doubting 
Thomas  at  the  bar  refused 
to  believe  the  slender  weU- 
dressed  dude  was  even  a 
prize  fighter.  Accordingly 
he  started  to  pick  a  fight 
and  McCoy  landed  on  him 
with  a  championship 
punch.  The  doubting 
Thomas  woke  up  an  hour 
later,  and  grinned  blearily. 
“It’s  the  real  McCoy,  all 
right,”  he  said. 

Sports  fans  are  quick 
to  notice  the  difference 
between  “the  real  McCoy” 
and  the  “almost”  quality 
in  athletes  and  in  the 
writers  and  cartoonists 
who  make  athletes  fam¬ 
ous.  In  every  case  they 
follow  the  man  who  packs 
the  championship  punch. 

IT’S  the  championship 
punch  Feg  Murray 
puts  into  his  drawing  that 
makes  him  *‘the  real  Mc¬ 
Coy”  for  the  sports  fans. 
And  now — with  the  criti¬ 
cal  summer  circulation 
period  at  hand — whether 
there  is  gain  or  loss  de¬ 
pends  a  lot  on  the  sports 
page.  Baseball  is  in  the 
air  and  you  can  deliver  a 
championship  punch 
daily  with  FEG  MURR.4Y 
for  sports  cartoons. 


For  TtrntM  and  Samples,  Please 
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and  a  complication  of  diseases.  It  will 
be  some  time,  however,  before  he  will 
be  able  to  return  to  his  post. 

A.  W.  Walliser,  managing  editor,  San 
Antonio  Evening  News;  S.  W.  Wool- 
ford,  Sunday  editor,  Light;  and  Mrs. 
Ann  Diver,  society  e^tor.  Express, 
addressed  the  annual  press  luncheon 
during  the  Texas  Federation  of  Wom¬ 
en’s  Clubs’  fifth  district  convention  at 
San  Antonio.  J.  B.  Higdon,  national 
advertising  manager.  News  and  Ex¬ 
press,  spoke  at  the  convention  American 
home  luncheon. 

A.  C.  Ballantine,  managing  editor  ol 
the  Calgary  Albertan,  recently  addressed 
the  Calgary  Kiwanis  Club,  on  “The 
Author’s  Craft.’’ 

Don  Anderson,  managing  editor, 
Madison  (Wis.)  State  Journtd,  has  been 
named  assistant  to  the  publisher,  A.  M. 
Brayton,  retaining  the  duties  of  man¬ 
aging  editor. 

Arthur  G.  Keeney,  news  director  of 
the  Spartanburg  (S.  C.)  Herald  and 
Jvurrtal,  is  recovering  from  an  illness. 

Dr.  Julian  S.  Miller,  associate  editor, 
Charlotte  (N.  C.)  Observer,  was  one 
of  the  speakers  at  the  annual  district 
conference  of  Rotary  clubs  of  the  58th 
district  at  Charleston,  S.  C.,  April  4. 

Otto  Praeger,  formei^  Washington 
correspondent,  Dallas  (Tex.t  Morning 
A’m'j,  who  went  to  Siam  in  1928  at  the 
invitation  of  King  Prajadhipok  as  ad¬ 
visor  to  the  posts  and  telegraph  depart¬ 
ment,  is  returning  home  following  ex¬ 
piration  of  a  five-year  contract.  He  is 
accompanied  by  Mrs.  Praeger  and  their 
three  daughters. 

North  Bigbee,  oil  editor,  Dallas  News, 
and  Walter  Holbrook,  copy  reader.  Fort 
IV orth  Star-Telegram,  are  authors  of  a 
three-act  comedy,  “Shall  We  Dance?’’, 
whose  premiere  is  scheduled  for  April 
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19  at  the  Oak  Cliff  Little  Theatre,  Dal¬ 
las. 

A.  L.  Banister,  sports  editor,  Ashe¬ 
ville  (N.  C.)  Times,  was  winner  in  a 
preliminary  match  in  the  Y.M.C.A. 
handball  tournament. 

Lee  Woodruff,  managing  editor.  Grand 
Rapids  (Mich.)  Press,  has  written  a 
skit  which  will  be  part  of  the  Rotary 
Club  revue,  “Make  It  Snappy,’’  to  be 
presented  in  Grand  Rapids  April  28-29. 
Allen  G.  Miller,  head  of  the  advertising 
agency  of  that  name  and  formerly  con¬ 
ductor  of  the  “Fired  at  Random’’  col¬ 
umn  on  the  Press,  is  in  general  charge 
of  the  production.  Carl  Saimders,  edi¬ 
torial  writer.  Grand  Rapids  (Mich.) 
Herald,  is  writing  a  satire  on  a  city 
commission  meeting  for  the  show.  Ray 
Barnes,  advertising  manager  of  the  Her¬ 
ald,  is  in  the  show,  while  Howard  H. 
Fitzgerald,  publisher,  Pontiac  (Mich.) 
Press,  is  chairman  of  the  budget  com¬ 
mittee. 

Jack  Ledden,  sports  editor,  So%Uh 
Bend  Tribune,  has  been  appointed  box¬ 
ing  commissioner  for  the  South  Bend 
area. 

Paul  S.  Hedrick,  oil  editor,  Tulsa 
(Okla.)  World,  was  at  Hot  Springs, 
Ark.,  April  6  and  7,  covering  the  meet¬ 
ing  of  the  Western  Petroleum  Refiners’ 
Association. 

Bill  Bentley,  sports  editor.  Little 
Rock  Arkansas  Gazette,  April  4,  was 
at  Hot  Springs,  Ark.,  covering  the  ex¬ 
hibition  game  between  Little  Rock  and 
Milwaukee  baseball  clubs. 

Bus  Ham,  sports  editor,  Oklahoma 
City  Daily  Oklahoman,  was  at  Tulsa, 
Okla.,  April  6,  covering  the  exhibition 
game  between  the  Pittsburgh  and  Chi¬ 
cago  baseball  clubs. 

Fred  Schneider,  city  editor,  Chatta¬ 
nooga  (Tenn.)  News,  is  ill  at  his  home 
in  North  Chattanooga. 

George  Healy  II,  city  editor.  New 
Orleans  (La.)  Times-Picayune,  was 
host  at  a  party  for  his  staff  at  his  home 
last  week. 

Pete  Wellington,  night  editor,  Kansas 
City  Star,  was  honor  guest  at  a  birth¬ 
day  party,  March  26,  given  by  staff 
members. 

Ben  E^st,  outdoor  editor.  Grand  Rap¬ 
ids  (Mich.)  Press,  addressed  the  Grand 
Rapids  Junior  Association  of  Commerce, 
April  10,  on  “Michigan  in  the  Rough.’’ 

Early  Maxwell,  sports  editor,  Mem¬ 
phis  Ez'ening  Appeal,  covered  the  St. 
Louis  Cardinals-(Jsceo!a  Indians  base¬ 
ball  game  at  Jonesboro,  April  4. 

R.  C.  “Bon”  Campbell,  formerly  edi¬ 
tor  of  the  Mineral  Wells  (Tex.)  Index 
and  later  of  the  Big  S^ng  (Tex.) 
Daily  Herald  and  the  Breckenridge 
(Tex.)  Daily  American  staffs,  has 
joined  the  Sherman  (Tex.)  Daily 
Democrat. 

Howard  P.  Jones,  formerly  managing 
editor,  Evansville  (Ind.)  Press,  has 
been  named  editor  of  the  National  Mu¬ 
nicipal  Review,  New  York,  organ  of  the 
National  Municipal  League. 

Robert  C.  Notson,  staff  writer,  Port¬ 
land  Oregonian,  and  Mrs.  Notson  are 
the  parents  of  a  daughter,  Jane  Carol)m, 
born  recently. 

Joe  Wirges,  photographer.  Little  Rock 
Arkansas  Gazette,  was  at  Conway,  Ark., 
April  8,  covering  a  track  meet  in  which 
Little  Rock  High  School  participate. 

G.  E.  Hancock,  staff  writer  for  the 
Akron  (O.)  Beacon  Journal  in  cover¬ 
ing  the  legislature  at  Columbus,  has  re¬ 
turned  to  Akron  during  the  recess  of 
the  assembly.  It  is  expected  to  recon¬ 
vene  in  May. 

Charles  Schwarz,  Chicago  Daily  News 
rewrite  man,  has  returned  to  work  after 
an  extended  illness. 

Miss  Harriet  Kerr,  society  editor, 
Akron  (O.)  Beacon  Journal,  is  quaran¬ 
tined  for  diphtheria. 

Duncan  J.  Stuart,  reporter,  Jersey 
City  (N.  J.)  Jersey  Journal  recently 
addressed  the  Chevrolet  Sales  Managers’ 
Club. 

Victoria  Eisenberg,  former  reporter, 
Binghamton  (N.  Y.)  Press,  who  was 
injured  in  an  automobile  accident  a 
month  ago,  is  recuperating. 


I.  M.  Kalnes,  former  agricultural  edi¬ 
tor  of  the  Madison  (Wis.)  Capital 
Times,  has  joined  the  Madison  (Wis.) 
State  Journal  staff. 

Harold  J.  Taylor,  aviation  editor  of 
the  Akron  (O.)  Beacon  Journal,  went 
on  the  air  over  Station  WADC  Tues¬ 
day,  April  4,  and  gave  his  interpreta¬ 
tion  of  news  stories  concerning  the 
tragic  crash  of  the  U.  S.  S.  Akron  with 
its  personnel  of  76  men.  Nearly  every 
officer  and  enlisted  man  aboard  the 
Akron  was  a  personal  friend  of  Taylor, 
who  has  written  thousands  of  words 
about  the  Akron’s  construction  and 
flights. 

Estelle  Lawton  Lindsey,  columnist, 
and  Patricia  Killoran,  fashion  editor, 
Hollywood  (Cal.)  Citizen-News,  spoke 
at  a  literary  luncheon  and  book-review 
program  at  the  Arcady  Hotel  recently. 

Charles  Villency,  reporter,  Bingham¬ 
ton  (N.  Y.)  Press,  discussed  newspaper 
work  at  the  Binghamton  Community 
Center  April  9. 

George  Harris,  music  critic,  Rich¬ 
mond  (Va.)  Times- Dispatch,  has  been 
cast  for  the  role  of  Machiavelli  at  the 
“Court  of  Lorenzo  the  Magnificent” 
which  will  be  the  central  theme  for 
the  Beaux  Arts  Ball,  April  20.  He  is 
also  preparing  the  musical  score  for 
the  pageant. 

Alan  H.  Bill,  of  the  Winnipeg  (Man.) 
Tribune  editorial  staff,  was  guest- 
.speaker  at  the  annual  meeting  of  the 
Aviation  League  of  Manitoba  recently. 
He  recently  returned  from  a  flight  into 
the  Canadian  Arctic. 

Ken  Mayhew,  Regina  (Sask.)  Daily 
Star  representative  at  Yorkton,  Sask., 
recently  won  the  singles  title  in  the 
southwestern  Saskatchewan  badminton 
tournament  at  Swift  Current. 

Henry  W.  Link,  telegraph  editor, 
Asheville  (N.  C.)  Citizen,  and  D.  R. 
Eller,  reporter  on  the  Citizen,  visited 
friends  in  Spartanburg,  S.  C.  last  week. 

David  Rankin  Barbee,  former  manag¬ 
ing  editor,  Asheville  (N.  C.)  Citizen 
and  more  recently  feature  writer  in 
Washington,  D.  C.,  has  been  appointed 
assistant  to  the  Secretary  of  Commerce. 

Sue  Barnett  and  Bonnie  Robinson, 
Houston  Press  reporters,  recently 
strolled  about  town,  wearing  the  new 
Marlene  Dietrich  masculine  suits.  Un¬ 
der  a  joint  byline  and  a  three-column 
cut  of  themselves,  they  wrote  their  ex¬ 
periences. 

Arch  Steinel,  feature  writer,  India¬ 
napolis  Times,  rode  a  beer  truck  to 
Louisville,  Ky.,  and  returned  in  the 
early  morning  hours  with  the  first  cargo 
of  the  new  b^r  for  Indianapolis.  The 
tale  of  the  mad  dash  was  narrated  in 
a  feature  story  given  a  good  spread  in 
Friday’s  editions. 

Bob  Marks,  of  the  Memphis  (Tenn.) 
Evening  Appeal,  was  at  Steele,  Mo., 
April  6,  to  report  the  celebration  inci¬ 
dent  to  legalization  of  beer  sales. 

Frank  Thomas,  reporter  and  photog¬ 
rapher,  Houston  (Tex.)  Post,  is  writing 
a  weekly  golf  column  under  the  heading 
“Chip  Shots.” 

Mrs.  Haddon  Ivins,  feature  editor. 
Union  City  (N.  J.)  Hudson  Dispatch, 
has  been  re-elected  chairman  of  the  New 
Jersey  branch.  League  of  Nations  Asso¬ 
ciation. 

William  H.  Stoneman,  Chicago  Daily 
News  correspondent,  recently  completed 
an  extensive  tour  of  Rtissia  and  has 
written  his  impressions  of  the  changing 
economic  situation  in  that  country  in  a 
series  of  five  articles. 

Basil  Gallagher,  former  New  York 
World-Telegram  staff  writer,  has  joined 
the  staff  of  the  Indianapolis  Times. 

^u  Klewer,  Toledo  Blade  sports 
writer,  returned  to  Toledo  last  week 
after  covering  the  training  activities  of 
the  Toledo  baseball  team  at  Morristown, 
Tenn. 

Irving  Vaughan,  Chicago  Tribune 
baseball  writer,  was  elected  Chicago 
representative  of  the  Baseball  Writers’ 
Association  of  America  this  week  suc¬ 
ceeding  Harry  Neily,  resigned. 

Murray  Tynan,  Richards  Vidmer  and 
Rud  Rennie,  New  York  Herald  Tribune 
sports  writers,  returned  north  last  week 
with  the  Brooklyn  Dodgers,  the  Giants 


and  the  Yankees,  respectively,  whose 
training  activities  they  covered. 

Fred  Strangways,  assistant  sports 
editor,  Toronto  Evening  Telegram,  is 
recovering  from  a  severe  attack  of  the 
grippe. 

Stanley  McKerracher,  Toronto  Mail 
and  Empire  copy  reader,  underwent  an 
emergency  operation  for  appendicitis 
April  8.  His  condition  is  reported  as 
good. 

Frank  Chamberlain,  radio  editor  of 
the  Toronto  Daily  Star,  has  returned 
from  a  two-weeks’  trip  to  Bermuda. 

Helen  Allen,  reporter  for  the  Toronto 
Evening  Telegram,  has  been  appointed 
women’s  editor,  following  the  transfer 
of  Major  Bert  Wemp  to  provincial 
editor. 

Tom  Brindley,  of  the  editorial  staff, 
Fall  River  (Mass.)  Herald  News,  is 
covering  the  special  sitting  of  the  Bris¬ 
tol  County  Superior  Court  in  New  Bed¬ 
ford,  Mass.,  at  which  five  defendants  are 
to  face  charges  of  murder. 

Allen  Saunders,  Toledo  News-Bee 
drama  editor,  addressed  the  Aubumdale 
Exchange  Qub,  Toledo,  recently. 

Ralph  MacDougall,  Albany  (N.  Y.) 
Evenittg  News  photographer,  was  the 
first  casualty  of  the  International 
League  season  recently,  when  a  liner 
struck  him  in  the  eye  while  he  was  pre¬ 
paring  to  snap  pictures.  Following  hos¬ 
pital  treatment,  MacDougall  returned  to 
work. 

Ed  Sullivan,  columnist.  New  York 
Daily  News,  arrived  in  Bermuda  April 
12  for  a  holiday. 

C.  C.  Bradner,  “newscaster”  of  the 
Detroit  News  station,  WWJ,  is  writing 
a  daily  column  in  the  News. 

James  Hunter,  former  freelance  radio 
news  commentator,  has  been  appointed 
radio  editor  of  the  Toronto  Evenii^ 
Telegram.  Fred  Young,  former  radio 
editor,  has  been  transferred  to  the  copy 
desk. 

E.  R.  McIntyre,  associate  editor  of 
the  Madison  (Wis.)  Wisconsin  Agri¬ 
culturist  and  Farmer,  was  recently  ap¬ 
pointed  special  publicity  man  to  work 
with  Henry  Wallace,  Secretary  of  Agri¬ 
culture,  (Ml  the  new  farm  relief  bill. 

Rema  Paddock,  a  1932  graduate  of 
the  University  of  Missouri  School  of 
Journalism,  has  been  made  associate 
editor  of  the  Palestine  Post,  the  only 
English  daily  in  Palestine. 

Walter  W.  R.  May,  who  during  the 
past  seven  years  serv^  successively  as 
executive  news  editor,  advertising  direc¬ 
tor  and  associate  editor  of  the  Portland 
Oregonian,  has  joined  the  Portland 
Chamber  of  Commerce  as  general  man¬ 
ager. 

Edwin  F.  Corriston,  former  reporter. 
Union  City  (N.  J.)  Hudson  Dispatch, 
is  a  candidate  for  the  mayoralty  of 
Cliffside,  N.  J. 

Sidney  Schaeffer,  police  reporter,  Nea 
Orleans  Morning  Tribune,  was  absent 
from  work  because  of  illness  l«t  week. 
Ralph  O’Leary,  general  assignments, 
substituted. 

James  H.  Gillis,  marine  reporter,  Affle 
Orleans  Times-Picayune,  was  gi^ 
speaker  at  a  meeting  of  the  Theta  Nn 
honorary  journalism  fraternity  at  Tu- 
lane  University  last  week. 

Edward  A.  Ransom,  Jr.,  veteran  news¬ 
paperman,  formerly  with  the  Union  City 
(N.  J.)  Hudson  Dispatch  and  Jersiy 
City  (N.  J.)  Jersey  Journal,  is  seriously 
*»• 

Alex  Vuillemot,  police  reporter,  Nea 
Orleans  States,  and  Mrs.  Vuillemot  are 
the  parents  of  a  daughter,  born  April  J. 

Col.  Justis  Martin,  federal  reporter, 
New  Orleans  Times-Picayune,  who  has 
been  ill,  has  returned  to  work. 

Robert  M.  Jackson,  formerly  ediw 
and  recently  Washington  correspond 
of  the  5'on  Angelo  (Tex.)  Times,  has 
been  named  assistant  librarian  of  the 
United  States  Senate. 

W.  D.  Sisson  and  R.  F.  Ash, 
phis  Evening  Appeal  staff  men,  wot 
to  Mississippi  last  week  to  cover  tne 
tornado  disaster. 

Jim  Parker,  who  resigned  from  W 
Sherman  (Tex.)  Daily  Democrat 
to  become  police  desk  sergeant  at  Sher- 
(Continued  on  page  26) 
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EMPIRE 
STATE . . 

anZ  Beer! 

When  President  Roosevelt  signed  the  3.2  per  cent 
beer  bill,  one  more  wide  avenue  of  renewed  money 
circulation  and  its  resulting  benefits  was  opened  to 
the  nation.  The  Empire  State  is  bound  to  figure 
largely  in  these  economic  advantages  calculated  to 
give  possible  employment  to  1,500,000  people 
throughout  the  United  States  with  a  spending  outlay 
by  brewers  totalling  about  365,000,000. 

Of  this  amount  it  is  estimated  that  nearly 
325,000,000  will  be  expended  by  Eastern  brewing 
interests,  the  great  bulk  of  this  sum  being  used  in 
New  York  State. 

This  means  a  flood  of  orders  and  consequent 
employment  in  many  of  beer’s  allied  industries, 
according  to  a  survey  by  the  U.  S.  Department  of 
Commerce.  Beer  will  pour  out  its  millions  and  its 
new  jobs  in  return  for  passenger  cars,  trucks,  rubber 
goods,  cereals,  malt  and  various  other  articles. 
Added  to  this  is  country-wide  advertising  linage 
creation  in  everything  from  the  beer  itself — to  bottle 
openers. 

Obviously,  the  widely  variegated  manufactories 
of  the  Empire  State  correspondingly  are  busier,  with 
a  corresponding  “step-up”  in  employment  wherever 
these  new  activities  center. 

New  York  State  is  well  on  the  way  in  carrying 
out  its  part  in  the  way  of  consummating  the  New 
Deal.  The  great  First  Market  of  the  nation,  com¬ 
prising  12,^X),(XX)  population  (including  nearly 
6,000,000  workers) — already  is  buying  more  of  what 
it  needs  and  wants,  as  public  confidence  becomes 
more  restored  after  the  late  crisis. 

Yes,  New  York  State  steadily  is  turned  toward  the 
future  and  the  renewed  hope  of  what  it  will  bring 
forth  in  the  way  of  permanently  better  days.  Pur¬ 
veyors  of  ALL  nationally  sold  products  who  can 
read  the  “signs  of  the  times” — ^will  be  wise  to  recog¬ 
nize  the  situation  in  the  Empire  State  NOW.  It 
means  an  assurance  of  consistent  profits  LATER — 
with  the  probabilities  thrown  in  of  new  sales  records 
in  volume  and  value. 

The  quickest  way,  with  the  least  cost  in  proportion 
to  results,  to  carry  out  the  above  idea — is  by  this 
simple  plan: — Linage  in  these  25  leading  dailies 
issued  in  the  17  trade  centers  named  here. 


Clrcu- 

2,500 

10,000 

latlon 

Lines 

Lines 

*  Albany  Evening  News . 

...(E) 

45,335 

.13 

.13 

*Albany  Knickerbocker  Press. . .  . 

..(M) 

30,434 

.12 

.12 

*Albany  Knickerbocker  Press _ 

...(S) 

45,254 

.17 

.17 

*Amster<lam  Recorder-Democrat 

...(E) 

8,743 

.05 

.05 

fAuburn  Citizen- Advertiser . 

...(E) 

8,463 

.065 

.055 

**Blnthamton  Press . 

...(E) 

36,253 

.13 

.13 

tBuSalo  Courier-Express . 

..(M) 

135,371 

.25 

.35 

tBuffalo  Courier-Express . 

...(S) 

161,524 

.30 

.30 

*BulTalo  Evening  News . 

. . .  (E) 

183,133 

.35 

.35 

**Corninft  Evening  Leader . 

...(E) 

8,715 

.05 

.05 

*Elmira  Star-Gazette  Advertiser. . 

(E&M) 

31,657 

.11 

.11 

tGeneva  Daily  Times . 

....(E) 

5,621 

.04 

.04 

*GloversvUle,  Johnstown  Morning 

Herald  &  Leader-Republican.. 

.(E&M) 

13,088 

.07 

.07 

**lthaca  Journal-News . 

...(E) 

8,035 

.05 

.05 

**Jamestown  Morning  Post . 

..(M) 

13,438 

.04 

.04 

**Klngston  Dally  Freeman . 

...(E) 

8,644 

.05 

.05 

**Newburtth-Beacon  Daily  News. 

...(E) 

15,735 

.09 

.09 

fNew  York  Times . 

..(M) 

462,351 

.8465 

.838 

tNew  York  Times . 

...(S) 

758,176 

1.1384 

1.117 

tNew  York  Herald  Tribune . 

..(M) 

329,743 

.75 

.735 

tNew  York  Herald  Tribune . 

...(S) 

451,961 

.80 

.784 

tNiaftara  Falls  Gazette . 

...(E) 

23,775 

.08 

.08 

*Rochester  Tlmes-Union . 

...(E) 

79,462 

.40 

.40 

*Rochester  Democrat  &  Chronicle.  (M&S) 

83,987 

.40 

.40 

*Troy  Record . 

(M&E) 

23,536 

.07 

.07 

tGovernment  Statement,  October  1,  1933. 

*A.  B.  C.  Publisher’s  Statement,  October  1,  1932. 
**A.  B.  C.  Publisher’s  Statement,  April  1,  1933. 
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NEW  CLASSIFIED  MAKE-UP  ADOPTED 
BY  NEW  YORK  WORLD-TELEGRAM 


Listing  Rearranged  in  Alphabetical  and  Numerical  Order — 
Bold  Face  Type,  Cuts  atnd  Advertisements  Breaking 
Column  Rules  Are  Eliminated 


The  New  York  IV  orld-Telegram 
on  Thursday,  April  6,  published  the 
first  issue  of  what  it  terms  “a  new 
modern  classified  advertising  section 
carefully  designed  to  give  to  its  reader- 
ship  a  perfectly  indexed,  alphabetically 
arranged,  easy  to  read  want  ad  direc¬ 
tory.”  , 

Weeks  of  research,  including  many 
surveys  among  both  readers  and  adver¬ 
tisers,  preceded  the  final  organization 
of  the  new  plan.  H.  G.  Barringer, 
classified  manager,  gathered  represen¬ 
tative  classified  sections  from  newspa¬ 
pers  published  in  more  than  50  cities 
throughout  the  country.  A  careful  anal¬ 
ysis  of  advertisements  was  made  to  dis¬ 
cover  every  purpwse  for  which  classified 
advertising  might  be  profitably  used  and 
what  appeared  to  be  the  best  way  of 
presenting  these  advertisements  to  the 
reader.  According  to  Mr.  Barringer, 
many  of  these  want  ad  sections  seemed 
to  have  “just  growed”  like  Topwy,  al¬ 
though  many  newspap>ers  had  made  ob¬ 
vious  attempts  to  reorganize  their 
classified  sections.  Some  of  the  better 
features  from  each  of  this  group  of 
newspapers  were  adopted.  All  World- 
Telegram  classified  advertising  was  dis¬ 
tributed  into  related  classes  and  then 
arranged  according  to  a  numerical  sys¬ 
tem.  Under  1 1  group  headings  104 
classification  heads  were  arranged  in 
alphabetical  and  numerical  order,  each 
classification  carrying  a  number  and 
each  number  following  in  p)erfect  order. 
For  each  one  of  the  104  classifications 
a  suitable  indexing  term  was  defined, 
and  each  advertisement  was  ordered  to 
start  with  a  word  descriptive  of  this  in¬ 
dexing  term,  and  it  was  then  a  simple 
matter  to  arrange  each  advertisement 
in  alphabetical  or  numerical  arrange¬ 
ment  under  the  proper  heading.  A  com¬ 
plete  index  listing  each  classification 
leads  off  the  classified  section  each  day, 
serving  as  a  guide  to  the  inexperienced 
reader. 

In  addition  to  the  classification  re¬ 
arrangement  a  completely  new  typo¬ 
graphical  plan  was  adopted.  All  bold 
face  typo,  cuts,  borders  and  advertise- 
mrats  breaking  column  rules  were 
eliminated.  Vogue  light  face  and  reg¬ 
ular  agate  are  the  only  faces  pormitted 
in  the  new  plan.  The  effect  is  a  light 
gray  smooth  appoarance,  easy  to  read 
and  pleasing  to  the  eye. 

To  insure  confidence  of  readers  a 
strict  censorship  code  was  enacted  and 
each  advertisement  is  subjected  to  care¬ 
ful  scrutiny  before  publication. 

“With  the  elimination  of  large  dis¬ 
play  advertisements  in  the  classified 
columns  and  the  restrictions  enforced 
upon  advertisers  it  was  expocted  that 
some  slight  reduction  in  volume  would 
be  experiraced,”  Mr.  Barringer  said. 
“At  this  time,  however,  the  exact  oppo¬ 
site  is  true.  The  first  issue  of  the  new 
section  represented  a  gain  of  five  col¬ 
umns  over  the  same  day  in  the  preced¬ 
ing  week.  The  second  issue  showed  a 
gain  of  three  columns  and  the  Satur¬ 
day  issue  reached  a  new  high  of  28 
columns,  a  gain  of  more  than  four  col¬ 
umns  over  the  preceding  Saturday.” 
Mr.  Barringer  reports  that  the  recep¬ 
tion  accorded  the  new  plan  by  readers 
and  advertisers  was  one  of  enthusiastic 
approval. 

To  introduce  this  new  plan  the  World- 
Tel^ram  conducted  an  extensive  pro¬ 
motional  campiaign.  For  a  week  pre¬ 
vious  to  the  announcement  teaser  adver¬ 
tisements  were  run  on  piage  one  of  the 
second  section.  The  announcement  was 
made  in  a  full-p>age  advertisement  on 
April  6  and  was  followed  by  another 
full  page  the  next  day.  The  theme  be¬ 
hind  the  entire  promotional  plan  is  the 
ease  with  which  the  classified  section 
may  be  read.  The  first  advertisement 
was  headed  "As  Easy  as  A-B-C”  and 
the  caption  on  the  second  piage  adver¬ 
tisement  was  “As  Easy  as  Falling  off 


a  Log.”  A  complete  schedule  of  sim¬ 
ilar  advertisements  is  now  appicaring 
each  day  carrying  out  the  same  thought. 
In  addition,  signs  were  put  up  in  every 
advertising  agency  office,  every  World- 
Telegram  truck  was  placardeil  with  a 
colorful  poster,  a  large  sign  was  erected 
in  the  window  of  the  World-Telegram’s 
Times  Square  office,  and  more  than 
40,000  announcements  were  sent  out 
through  the  mails. 

“Although  the  new  plan  has  been  in 
effect  only  a  few  days,  its  success  seems 
assured,”  says  Mr.  Barringer.  “Classi¬ 
fied  advertising  must  keep  in  step  with 
mbdern  times.  Old  ways  and  old  sys¬ 
tems  cannot  survive  in  a  modern  news¬ 
paper  and  our  new  classified  section  is 
an  example  of  how  classified  may  be 
brought  up-to-the-minute.  Service  to 
the  reader  and  a  protection  of  his  inter¬ 
ests  through  strict  censorship  are  para¬ 
mount  in  modern  classified  building.” 

The  complete  new  listing  of  World- 
Telegram  classified  advertisements  fol¬ 
lows  : 


ANNOU.NXEMENTS 

Lost  and  Found  . 1 

Personals — Public  Notices  .  2 

Information  Wanted  .  3 

Societies  and  Lodges  .  4 

AUTOMOTIVE 

Airplanes  .  5 

Automobiles  .  6 

Taxicabs  . , _  7 

Trucks — Commercial  Cars  .  8 

Accessories — Bodies — Tires  .  9 

Automobile  Loans  .  10 

Autos — Trucks — For  Hire  .  11 

Auto  Drivinpt  Instruction  .  12 

Auto  Repairing — Painting  . .’ .  13 

Auto  Storage-Garages  .  14 

Wanted— Autos,  Trucks  .  15 

Motorcycles — Bicycles  .  16 

Wanted — Motorcycles,  Bicycles  .  17 

Boats — Marine  equipment  .  18 

Wanted — Boats,  Equipment  .  19 

BUSINESS  SERVICE 

Building  and  Contracting  .  20 

Carpet  and  Rug  Cleaning  .  21 

Heating,  Plumbing,  Roofing  .  22 

Miscellaneous  Services  .  23 

Moving,  Trucking,  Storage  . 24 

Musia  and  Entertainment  .  25 

Paintinpt,  Papering,  Decorating  .  26 

Professional  Service  .  27 

Radio  Service  .  28 

Renovating  and  Cleaning  .  29 

Repairing  . i .  30 

Upholstering  .  31 

EMPLOYMENT 

Help  Wanted — Women  .  32 

Household  Help — Women  .  32a 

Employment  Agencies — Women  .  32b 

Instruction  for  Women  .  33 

Situations  Wanted — Women  . 34 

Household  Situations — Women  .  34a 


Employment  Agencies — Women  .  34b 

Wanted — Men  .  35 


Help 


Household  Help — Men  .  3Sa 

Employment  Agencies — Men  .  35b 

.\gents  and  Canvassers  .  36 

Instruction  for  Men  .  37 

Situations  Wanted — Men  .  38 

Household  Situations — Men  .  38a 

Employment  Agencies — Men  .  38b 

Trade  and  Meeting  Notices .  39 

FINANCIAL  AND  BUSINESS 

Business  Opportunities  .  40 

Wanted — Business  Opportunities  .  41 

Business  and  Personal  Loans  . 42 

Capital  to  Invest  .  43 

Wanted — Capital,  Loans  .  44 

Patents  .  45 


INSTRUCTION 

Dancing  Instruction  .  46 

Drama,  Elocution,  Art  .  47 

Language  Instruction  .  48 

Musical  and  Vocal  Instruction  . 49 

Miscellaneous  Instruction  .  50 

Wanted — Instruction  .  51 

LIVESTOCK  AND  PETS 

Dogs,  Cats,  Birds,  Pets  .  52 

Horses,  Cattle,  Vehicles  .  53 

Poultry  and  Supplies  .  54 

Wanted — Pets,  Live  Stock  .  55 

MERCHANDISE 

Articles  for  Sale  .  56 

Books,  Antiques,  Stamps  .  57 

Building  Materials  .  58 

Business  Office  Equipment  .  59 

Adding,  Cacnlating  Machines  .  59a 

Addressing,  Duplicating  Machines....  59b 
Bar  Equipment. 

Cash  Registers  .  59c 

Fixtures  .  59d 

Office  Furniture  .  S9e 

Safes  .  59f 

Typewriters  .  S9g 

Miscellaneous  . .  59h 

Cameras  and  Optical  Goods  .  60 

Clothing  and  Fun  .  61 

Coal  and  Wood  .  61b 

Electrical  Equipment  .  62 

House  Furnishings  .  63 

Carpets  and  Rugs  .  63a 

Furniture  .  63b 

Refrigerators  ,....' .  63c 

Sewing  Machines  .  63d 

Stoves  and  Ranges  .  63e 

Jewelp',  Watches  and  Diamonds  ....  64 

Machinery  and  Tools  .  65 

Musical  Instruments  .  66 

Pawn  Tickets  .  67 

Radios,  Part,  Equipment  .  68 

Sporting,  Outing  Goods,  Games .  69 

Trunks  and  Leather  Goods  .  70 

ROOMS  AND  BOARD 

Children  to  Board  .  71 

City  Board  .  72 

Country  Board  .  73 

Furnished  Rooms  .  74 

Unfurnished  Rooms  .  75 

Wanted — Rooms  or  Board  .  76 

REAL  EST.\TE  FOR  RENT 

Apartments  and  Rooms  to  Share .  77 

Penthouse  and  Terrace  Apartments _ 78 

Apartments — Furnished  .  79 

Wanted — Furnshed  Apartments  .  80 

Apartments — Unfurnished  .  81 

Wanted — Unfurnished  Apartments  ...  82 

Houses  for  Rent .  83 

Wanted — Houses  for  Rent .  83a 

Farms  and  Land  for  Rent .  84 

Wanted — Farms,  Land  to  Rent . 84a 

Summer  Places  for  Rent  .  85 

Wanted — Summer  Places  to  Rent  ....  85a 

Buildings  and  Factories  .  86 

Lofts  .  87 

Offices  and  Desk  Room  .  88 

Stores  . . .  89 

Business  Property — Miscellaneous  ....  90 
Wanted — Business  Property  to  Rent..  91 
REAL  ESTATE  FOR  SALE 

Apartments — Co-operative  .  92 

Apartment  Houses  for  Sale  .  93 

Wanted  to  Buy — Apartment  Houses...  93a 

Houses  for  Sale  .  94 

Wanted  to  Buy — Houses  .  94a 

Lots  for  Sale  .  95 

Wanted  to  Buy — Lots  .  95a 

Farms  and  Land  for  Sale  .  96 

Wanted  to  Buy — Farms,  Land .  96a 

Summer  Places  for  Sale .  97 

Wanted  to  Buy — Summer  Places .  97a 

Business  Property  for  Sale . 98 

Wanted  to  Buy — Business  Property...  98a 

Real  Estate  for  Exchange  .  99 

Real  Estate  at  Auction  . 100 

Wanted  to  Binf — Real  Estate  . 101 

Real  Estate  Management  . 102 

Mortgages  for  Sale  . 103 

Mortgage  Loans  . 104 

Wanted — Mortgage  Loans  . 104a 


McLEAN  IS  ‘DESTlTUlf 
HE  TELLS  COURT 


File*  Petition  Requesting  Payment  d 
$933,784  Deducted  From  Estate 
a*  Depreciation — Would 
Buy  Washington  Post 


(Sfiecial  to  Editox  &  Puslishu) 

Washington,  D.  C,  April  11— Ed. 
ward  B.  McLean,  former  publisher  of 
the  Washington  Post,  wants  to  tnakt 
a  cash  offer  for  the  newspaper,  which 
is  part  of  the  estate  of  his  father.  Join 
R.  McLean. 

Now  in  Montreal,  Mr.  McLeai  has 
asked  the  Supreme  Court  of  the  Dis. 
trict  of  Columbia  to  compel  the  Angri- 
can  Security  and  Trust  Company  to 
show  cause  why  it  should  not  pay  him 
income  which  he  claims  is  due  from  his 
father’s  estate.  Mr.  McLean  and  tho 
trust  company  are  co-trustees  of  tht 
estate,  but  the  trust  company  has  insti¬ 
tuted  court  proceedings  seeking  to  oat 
the  son  from  his  co-trusteeship. 

A  hearing  will  1^  held  on  Mr. 
McLean’s  petition  April  24.  The  former 
publisher  says  the  trust  company  has 
illegally  deducted  $933,784  as  depreda¬ 
tion  on  assets  in  the  estate  and  that  this 
sum  is  owed  him  as  income.  He  says 
the  trust  company  has  paid  him  nothing 
for  a  year. 

This  refusal  to  pay  income  lawftdly 
due,  Mr.  McLean  says,  has  greatly  an- 
barassed  him  and  has  left  him  “desti¬ 
tute  and  without  necessary  funds  lor 
medical  attention,  food,  lodging,  clothing 
and  other  necessary  living  expenses." 

Another  $400,000  deducted  from  his 
income  to  make  payment  on  the  new 
building,  housing  the  Cincinnati  £«- 
qutrer,  also  owned  by  the  estate,  should 
also  be  paid  him,  Mr.  McLean  con¬ 
tends.  He  asked  that  he  be  “authorized 
to  purchase  in  his  individual  capacity 
the  Washington  Post  and  to  use  as  a 
cash  offer  the  depreciation  deductions 
of  over  $933,784,  or  as  much  thereof  as 
may  be  necessary.” 

During  the  first  few  years  after  the 
death  of  John  R.  McLean,  the  petition 
discloses,  the  income  paid  the  son  as 
life  tenant  was  more  than  $500,000  an¬ 
nually,  and  for  one  or  more  years  he 
received  more  than  $1,000,000. 

The  Post  is  now  in  the  hands  of  a 


CORRECTION 

Editor  &  Publisher  last  week  in¬ 
advertently  referred  to  the  three  pages 
of  advertising  carried  by  the  Chicago 
Daily  News  in  connection  with  ie 
Boston  Store’s  Netcher  Day  sale  as 
appearing  in  the  Chicago  Daily  Tim. 


We  can*t  sell 
merchandise 

i  n  Ar  izona 


— l-ALLh.  n' 

,,  , 


or  in  California,  or  New 
Mexico  or  Texas.  This  news¬ 
paper’s  circulation  is  not 
scattered  all  over  the  coun¬ 
try.  96  per  cent  of  it  is  con¬ 
centrated  right  here  in  New 
York  City  and  its  suburbs, 
the  market  of  largest  sales 
opportunities  .  .  .  And  that’s 
one  reason  why  The  Sun 
does  such  a  good  selling  job 
in  New  York 


does  such  a  good  selling  job  ^TT  A  y 

in  New  York.  g  g  g  g 


The  N evtpaper  of  Diotinetion  in  iti  Readert 
its  News  and  its  Adsertisina 
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FLONG  CORPORATION 
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“A*P*”and  *^A.N.  P.  A.”  Convention  Headquarters 

GRAND  BALL  ROOM  FLOOR,  WALDORF-ASTORIA  HOTEL 
Monday  to  Thursday  inclusive,  April  24th-27th 
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The  annual  meeting  of  The  Associated  Press  will 
be  held  in  the  Roof  Garden — Eighteenth  Floor — Park 
Avenue  elevators — at  10:00  A.M.  on  Monday,  April  24th. 

The  annual  luncheon  of  the  members  of  The  Associated 
Press  will  be  held  in  the  Grand  Ball  Room  at  1:00  P.M.  on 
Monday,  April  24th. 

The  meeting  of  “so-called  small  town  publishers”  will  be 
held  at  2:00  P.M.  on  Tuesday,  April  25th,  in  the  Jade  Room, 
located  in  the  northeast  comer  of  the  Convention  Floor. 

Members  of  the  “A.N.P.A.”  will  register  Monday  and 
Tuesday  in  the  Basildon  Suite  at  the  end  of  the  elevator  foyer 
on  the  Convention  Floor.  Colonel  L.  B.  Palmer  will  be  in 
charge,  as  always. 

The  annual  meeting  of  the  members  of  the  “A.N.P.A.”  will 
convene  in  the  Grand  Ball  Room  at  10:00  A.M.  on  Wednes¬ 
day,  April  26th.  Sessions  will  be  held  morning  and  afternoon 
on  Wednesday  and  Thursday,  April  26th  and  27th.  President 
Howard  Davis,  New  York  Herald-Tribune,  will  preside. 

The  annual  dinner  of  the  Bureau  of  Advertising  of  the 
‘A.N.P.A.”  will  be  held  in  the  Grand  Ball  Room  at  6:45  P.M. 
on  Thursday  evening,  April  27th.  Thomas  H.  Moore,  Asso¬ 


ciate  Director  of  the  Bureau,  is  in  charge  of  reservations. 

Attention  is  directed  to  the  improved  arrangements  for  this 
year’s  conventions.  With  the  exception  of  the  annual  meeting 
of  The  Associated  Press  in  the  Roof  Garden  on  Monday,  all 
of  the  activities  are  on  the  third  floor. 

Important  features  of  EDITOR  &  PUBLISHER’S  head¬ 
quarters,  in  the  North  End  of  the  Astor  Gallery,  will  be  the 
prize  winning  promotion  of  American  newspapers  for  1932 
and  N.  W.  Ayer  &  Son  1933  awards  for  the  best  nine  examples 
of  excellence  in  newspaper  typography  and  printing. 

EDITOR  &  PUBLISHER  hereby  extends  a  cordial  invita¬ 
tion  to  all  of  its  friends  to  make  use  of  the  facilities  that  will 
be  provided — telephones,  typewriters  and  secretarial  help. 

The  Pre-Convention  Issue  of  EDITOR  &  PUBLISHER 
will  be  issued  on  Saturday,  April  22nd.  The  Convention 
Extra  will  be  distributed  on  Thursday  morning,  April  27th. 
The  Extra  will  contain  full  and  complete  news  reports  of  the 
“A.P.”  luncheon  on  Monday;  the  so-called  small  town  pub¬ 
lishers  meeting  on  Tuesday  afternoon;  and  the  opening 
session  of  the  “A.N.P.A.”  on  Wednesday,  with  convention 
reports  on  labor.  Bureau,  membership,  etc. 
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COMMERCE  SECRETARY 
GREETS  NEWS  MEN 


D.  C.  Roper  EnlUts  Aid  of  Reporters 
in  First  Press  Conference — ‘Here 
1  Treated  You  Fellows 
Richt?'  He  Asks 


PERSONAL 

{Continued  from  page  22) 


iSpecial  to  Editob  &  Publishes) 

Washington,  D.  C.,  April  12 — 
Forc^  to  linger  around  the  rim  of  the 
spotlight  focused  on  President  Roosevelt 
and  Secretary  of  the  Treasury  Woodin 
duri^  the  first  few  weeks  of  the  new 
administration’s  activities,  Daniel  C. 
Roi^r,  Secretary  of  Commerce,  waited 
until  today  to  hold  his  first  press  con¬ 
ference. 

Forty  correspondents  crowded  into 
the  luxuriously  appointed  conference 
room  of  the  Commerce  building  to  ply 
Mr.  Roper  with  questions  regarding  the 
reorganization  of  his  department  and 
the  government’s  ideas  about  solving 
the  railroad  problem. 

The  Commerce  Secretary  was  obvi¬ 
ously  eager  to  obtain  the  cooperation 
of  ^e  press,  yet  some  of  his  sugges¬ 
tions  did  not  appear  to  be  feasible  to  the 
writers. 

Plans  for  reshaping  the  vast  Com¬ 
merce  Department  are  in  a  tentative 
form,  Mr.  Roper  said.  His  own  plan 
is  now  before  the  President.  He  thought 
that  as  soon  as  some  plan  has  b^n 
apiM'oved  it  would  be  a  good  idea  to 
have  the  press  pass  judgment  on  it. 

“I  should  like  to  have  your  assistance 
in  analyzing  the  plan,”  Mr.  Roper  said, 
‘‘so  that  it  can  be  put  in  form  to  make 
it  convincing.  I  am  not  trying  to  tell 
you  how  to  conduct  your  business.  I 
simply  suggest  the  minute  a  plan  is  ap¬ 
prove  we  get  together.  I’ll  try  to  sell 
it  to  you  if  I  can,  and  then  you  could 
help  me  sell  it  to  the  people.  ” 

i^veral  correspondents  thought  this 
mig^t  occasion  unnecessary  delay  in 
“breaking”  the  plan  and  the  conference 
ended  without  an  agreement  on  the 
point. 

The  Secretary  said  he  realized  the 
importance  of  the  press  to  goverimient 
officials,  but  would  reveal  no  details  of 
his  plan. 

“You  are  the  educators,  as  well  as 
purveyors  of  information,”  he  declared. 
“"The  extent  to  which  we  can  cooperate 
in  analyzing  and  presenting  to  the  public 
a  constructive  program  will  very  largely 
contribute  to  efforts  to  bring  prosper¬ 
ity  back. 

“All  I  ask  of  you  is  not  to  destroy 
the  picture  in  the  making.  If  you  feed 
the  thing  out  in  partially  accurate  seg¬ 
ments,  when  you  get  ready  to  put  the 
picture  together  the  people  may  not  fol¬ 
low  you  readily.” 

The  remarks  of  the  Secretary  were 
a  bit  more  clarifying  as  he  turned  to 
the  railroad  problem.  He  revealed  the 
names  of  members  of  a  committee 
working  out  legislative  proposals  to 
cover  the  transportation  situation  and 
said  four  bills  had  been  considerol.  ^ 

“Have  I  treated  you  fellows  right?” 
the  Secretary  wanted  to  know  as  the 
writers  were  leaving. 


man  in  1925,  has  joined  the  Crowell 
Publishing  Company,  at  Fort  Worth. 

Llewellyn  Miller,  former  drama  edi¬ 
tor,  Los  Angeles  Record,  who  recmtly 
resigned  to  join  Radio  Pictures  publicity 
staff,  began  last  week  as  a  free-lance 
in  the  fan  magazine  field. 

Arthur  P.  Tiernan,  police  reporter, 
Indianapolis  Star,  has  bwn  absent  from 
his  desk  because  of  illness. 

Robert  Frothingham,  one-time  re¬ 
porter  on  the  New  York  Sun  who 
turned  traveller,  big  game  hunter  and 
lecturer,  is  in  San  Francisco  prepara¬ 
tory  to  making  a  trip  to  Alaska. 

Charles  A.  W’agner  has  been  ap¬ 
pointed  book  reviewer  on  the  New  York 
Daily  Mirror.  He  ran  the  book  column 
last  summer  during  the  absence  of  Gus¬ 
tav  Davidson. 

WEDDING  BELLS 

Bernard  L.  KREBS,  managing 
editor.  New  Orleans  (La.)  Titnes- 
Picayune,  to  Mrs.  Thelma  De  Blanc 
Eldridge,  April  6,  at  St.  Patrick’s  Cath¬ 
olic  Church,  New  Orleans. 

Kay  McKinney,  editor  and  business 
manager,  Sabinal  (Tex.)  Sentinel,  to 
Miss  Jane  Alexander,  recently  at  the 
Woodlawn  Methodist  Church,  San  An¬ 
tonio. 

Chester  Riggins,  sports  editor,  Jones¬ 
boro  (Ark.)  Sun,  to  Miss  Louise  Cross 
of  Bljdheville,  Ark.,  recently. 

Robert  M.  Yoder,  of  the  editorial 
staff,  Decatur  (Ill.)  Herald- Review,  to 
Virginia  Lipscomb,  Decatur,  on  June 
20,  1932.  The  marriage  was  only  re¬ 
cently  announced. 

(jeorge  E.  Metz,  Battle  Creek,  Mich., 
advertising  man,  to  Rosaltha  Arrick, 
Jackson,  Mich.,  school  teacher,  at  Lan¬ 
sing  March  29. 

Maxwell  J.  Thomas,  advertising  rep¬ 
resentative  of  the  La  Grange  (Ill.) 
Citizen,  to  Miss  Elsie  Mae  Childers,  of 
Columbia,  Mo.,  at  Columbia,  April  9. 
Both  the  bride  and  bridegroom  are 
graduates  of  the  University  of  Missouri 
School  of  Journalism. 

George  A.  Murray,  of  the  Kokomo 
(Ind.)  Tribune  staff,  to  Edith  Moore, 
in  Kokomo,  April  3. 

SPECIAL  EDmONS 

Chicago  tribune,  eight-page 

spring  fashion  review,  April  5, 
featuring  spring  styles  for  women. 

Tulsa  (Okla.)  World,  April  6,  ^page 
section  for  the  Sipes  grocery  chain. 

Atlanta  (Ga.)  Constitution,  April  5, 
12  pages,  tabloid  size,  devoted  to  “Sally 
Saver’s  Third  S^i-Annual  Cook 
Book.” 

Chattanooga  (Tenn.)  Times,  April  6, 
16-page  tabloid  section  devoted  to  “Care 
and  Culture  of  Your  Children.” 

Boston  Sunday  Herald,  April  9,  S- 
page  section  on  the  Home  and  Garden 
Exposition  held  at  the  Herald  Traveler 
Building  April  8  to  15. 


Hobby  Thatcher 


Bobby  resumes  his  ad* 
ventures  accompanied 
by 

GUNCOTTON  GUS 


The  Bell  Syndicate,  Inc. 

JOHN  N.  WHEELER.  Pres. 

247  West  43rd  Street 
New  York 


Calgary  (Alta.)  Albertan,  April  1, 
anntul  spring  fashion  number,  a  4-page 
section  run  with  the  regular  paper. 

Jersey  City  (N.  J.)  Jersey  Journal, 
April  7,  8-page  tabloid  Easter  edition 
supplement. 

Flushing  (N.  Y.)  North  Shore  Jour¬ 
nal,  Easter  Edition,  April  7,  24  pages. 

Lansing  (Mich.)  State  Journal,  24- 
page  tabloid  Spring  Fashion  edition, 
April  5. 

Grand  Rapids  (Mich.)  FYess,  32 
pages,  March  30,  announcing  Greater 
Grands  Rapids  Days,  sales  event. 

Atlanta  Georgian,  March  12,  a  24- 
page  special  section  dedicated  to  the 
Georgia  Bicentennial. 

Littlefield  (Tex.)  Lamb  County 
Leader,  8-page  spring  style  show  edi¬ 
tion,  March  30. 

Battle  Creek  (Mich.)  Enquirer- 
News,  12-page  spring  style  section, 
March  31. 

PRESS  ASSOCIA’nON  NOTES 

Ralph  h.  turner,  southwest 

division  manager,  Unit^  Press,  dis¬ 
cussed  “Newspaper  Telegraph  Service” 
before  the  news  class  of  the  University 
of  Missouri  School  of  Journalism, 
April  6. 

Leon  Durst,  chief  of  the  Associated 
Press  bureau  at  Oklahoma  City,  will 
address  the  annual  meeting  of  the  Inter¬ 
scholastic  Press  Association  at  the  Uni¬ 
versity  of  Oklahoma,  Norman,  April  29. 

CHANGES  OF  OWNERSHIP 

River  falls  (Wis.)  Times  was 
merged  with  the  River  Falls  Jour¬ 
nal  April  6,  following  negotiations  with 
Clarence  M.  White,  owner-editor  of  the 
Journal.  The  new  title  will  be  the 
River  Falls-Journal-Times.  The  Times 
was  owned  and  operated  by  Harry  E. 
and  Nelli  C.  Roese. 

Sale  of  the  Louisville  (Miss.)  Times 
to  A.  C.  Hemphill  has  bwn  announced 
by  Irvin  Paul,  who  established  it  in 
January,  1932,  to  succeed  the  Bruce 


(Miss.)  Calhoun  County  Carrier.  J 
was  edited  by  High  Ballew  durim 
Paul’s  ownership.  ” 

Santa  Paula  (Cal.)  Tribune,  and  tk 
Santa  Paula  Review,  weeklies,  mert#i 

last  week.  Harry  Grant,  Tribune  editot 

remains  in  that  position,  while  B. 
Poyos,  former  editor  of  the  Revkt 
retains  an  interest  but  will  devote  most 
of  his  time  to  La  V oz  de  la  Colonk 
Mexican  weekly. 

S.  W.  Wilson,  actively  engaged  a 
newspaper  work  in  Albia,  la.,  for  J 
years,  has  disposed  of  his  interests  ii 
the  Union-Republican  and  the  Albjj 
Publishing  Company  and  will  retire.  Ht 
retains  his  interest  in  papers  in  Bloom, 
field  and  Chariton. 

John  F.  Case,  editor  of  the  Missom 
Ruralist  and  president  of  the  Missoaj 
board  of  agriculture,  has  bought  tbc 
Central  Printing  Co.  and  Weekly  (^j. 
phic  printing  plants  in  Kirksville,  Mo, 
and  will  consolidate  them. 

Rocky  Ford  (Colo.)  Tribune  ha 
been  purchased  from  Fred  G.  Victe 
by  Alexis  McKinney,  former  city  editor 
Pueblo  Chieftain,  and  Leo  Schuth,  a 
Rocky  Ford  business  man. 

REPRESEN’HNG  TEXAS  LEAGUE 

W.  D.  Shank,  president  of  the  Kan¬ 
sas  Newspaper  League,  Kansas  City, 
has  been  appointed  representative  in  the 
Kansas  City  '  territory  for  the  Texas 
Daily  Press  League.  The  Kansas 
League  has  been  api^inted  to  represest 
the  Atchison  Globe  in  the  Kansas  City 
territory  only.  The  Kansas  League 
also  maintains  offices  in  New  York, 
Chicago  and  Indianapolis. 

TEXANS  MEET  MAY  5-6 

Annual  convention  of  the  newspaper¬ 
men  of  the  Texas  Panhandle  will  be 
held  in  Amarillo,  May  5-6.  Van  Stew¬ 
art  of  the  Perryton  Ochiltree  Cotuitj 
Herald  is  president ;  T.  E.  Jolutsoa, 
managing  editor,  Amarillo  Globe-Sm, 
vice-president,  and  Lyman  Rob^ 
Amarillo,  is  secretary-treasurer. 
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NEW  YORK  CITY 

CONTINUED 

BASS.  HENRY.  ADVERTISING 
AGENCY 
1261  Brotdway. 

Telephone  Murray  Hill  4-6439. 
Production  Mfr.— Al.  Bcheln. 
Proprietor — Henry  Ban. 


BELL  ADVERTISING  CO..  INC 
1234  Broadway. 

Telephone  Pe.  6-1148. 

General  Mgr. — John  Paul  Stack. 


BENTON  A  BOWLES.  INC. 

444  Madleon  Avenue. 

Telephone  Wicteersham  2-0400. 


BATES.  CHARLES  Al 
INC. 

18  Eait  48th  Str& 
Branrh  office — Bolf 
Prcildent — Charlet 
Vlce-Preeldent — Ph  I 
Spare  Buyer  A  Prol 
John  J.  Schwed. 

Art  Director — Irvlnl 
Account  ExecutUef-f 
Jerome  Sill. 

Ethel  Streueand.  I 
Philip  O.  Ollmoll 
Radio  Dept. — Jeronl 
Recognition:  APA;| 


BATTEN.  BARTOi 
A  OSBORN.  IN(T 
383  Madleon  Are 
TcL  £1.  5-5800. 

Branch  Offloei — 

Chicago,  llllnoli. , 

Minneapolle.  Mlrj 
Boeton,  Maieachq 
PUtiburgh,  Penn 
Chairman  of  tha  B| 

Bruce  Barton. 

President — William 
Vlce-Pres.  A  Qener! 

Koy  8.  Duretine. 

Vice-President  A 
P.  R.  Feland. 

Vice-President — Al({ 

(buffalo  office) 

U.  L.  Hurst  (PrI 
Barton,  Durstf 
Corporation 
Vice-Presidents- 
Cbarles  J.  Babcoil 
A.  D.  Cblquoine, 

N.  W.  Emerson 

O.  F.  Gouge. 

Paul  M.  HoUistar. 

SUcy  W.  Page. 

S.  H.  Busser. 

5Caurlce  Collette. 

Clarence  L.  Davis  (Buffalt 
Ralph  B.  Campbell 

(Minneapolis  office) 

Chester  E.  Haring. 

Secretary — F.  M.  Lawrence. 

Ass‘t  Treasurer — T.  Arnold  Rau. 
Ass’t  Secretary — H.  A.  Holloway. 
New  Business  Manager — 

George  T.  Eager. 

Radio  Dept, — Arthur  Pryor*  Jr. 
Space  Buyers— 

F.  M.  Lawrence. 

R.  C.  Duffy. 

U.  C.  Brandau. 

;  W.  J.  O’Donnall. 


Tells  '^ho 

— To  See  — To  Wire 
— ^To  Phone  — To  Write 

Space  buyer.  ...  account  executive*  ... 
radio  executives  ...  anybody  and  every¬ 
body  you  contact  in  advertiiing  agencies. 
Alphabetically  ...  geographically. 

Personnel  -  List  of  Advertising  Agencies 
is  the  only  agency  personnel  service  issued 
monthly.  Gives  current  information. 


BLACKETT.  SAMPLE.  HUB- 
NERT  AND  GARDNER,  ISC. 

330  West  <2nd  StreaL 
Chairman — Herbert  8.  OsrdMr, 
President — E.  Frank  Humnsrt 
Vlc«-I^es.— William  J.  IfoIL 
Secretary — J.  Glen  Sample. 
Treasurer — Hill  Blackett. 

Ass't  Treas. — Dwight  L  Msoaca 
Media  A  Research  Director— 
F^ed  H.  Kenkel. 

Director— C.  H.  dark, 
tlon  Mgr. — D.  L.  Monaca 
Executlres — 

Aibenhurst, 


ahon. 


Economical— only  a  fraction  of  the  cost 
of  trying  to  maintain  your  own  agency 
list.  Efficient — cuts  direct  mail  and  per¬ 
sonal  selling  costs. 

Order  today  from 

STANDARD 
RATE  A  DATA  SERVICE 

536  Lake  Shora  Drive 
CHICAGO 


Eugenia  C.  Stamler,  Charge  of 
Cootracts. 

Recognition;  ANPA;  APA;  ABP; 
PPA. 

Member:  AAAA. 

BIRCH-FIELD  A  CO..  INC. 

110  West  40th  Street. 

President  A  Treasurer— 

Charlee  A.  Blrch-Fleld. 


OMPANY.  THE 
Id  Street, 
ihland  4-0116. 
-^inciODsU,  Okk. 


Gordon  Aymar. 
.—Joseph  ParidLl 


Meadi.  ^ 

>.  F.  Storer.  llE 
NPA;  APA;  A»; 
|lA;  NOAB:  ut 

NP80N  COh  IW-I 

111 

ckaMtQDa  4-6iw. 
— Myer  Lesser. 

.f.  Smith.,  _ 
lary — O.  L. 
ujfr— Joby  Ail««- 

'cullvet— 


Rwosnition:  ANPA:  APA. 
Members:  NOAB;  ABC. 

I  BLAKER  ADVERTISIME  AIY. 
INC. 

IJO  But  41it  Streel. 
Telephone  Ciledoole  S-im- 
Preildent— Henry  B.  Bell.  ^ 


IN  Sun’ey  Graphic  for  April  Robert  of  net  sales  on  newspaper  space,  and 
S.  Lynd,  who  wrote  “Middletown”  4.68%  of  net  sales  on  total  publicity  ex- 
and  the  remarkable  section  on  the  con-  penses.  For  1932  preliminary  figures 
suiner  in  the  President’s  Committee’s  indicated  expenditures  of  3.61%  on  news- 
Report  on  Recent  Economic  Trends,  paper  space,  and  5.04%  on  total  pub- 
wn^s  a  review  of  Kallet  &  Schlink’s  licity.  For  1931  the  percentages  were: 
"lOO.OOO.OfW  Guinea  Pigs,”  which  tells  newspapers,  3.31 ;  total  publicity,  4.85. 
the  sorrows  and  tragedies  of  us  con-  Another  Mge  gives  in  detail  “Median 
sumers  in  the  exploitation  of  us  by  Publicity  Expenses,”  taken  from  an 

nsers  of  advertising.  Mr.  Lynd  should  analysis  previously  prepared  by  the  Di- 
Icnow  what’s  what.  He  does  not  believe  vision.  This  shows  the  breakdown  of 
ttat  “behind  the  practices  of  the  nos-  publicity  expenses  for  typical  stores, 
trum  vendor  there  lies  an  incompetent  ranging  from  those  with  less  than 
and  indifferent  and  quite  cold-blooded  $1,000,000  of  sales  volume  to  those  with 
government  regime,”  which  is  the  in-  more  than  $10,000,000,  also  for  specialty 
dictment  in  the  Guinea  Pig  book.  Mr.  shops.  Comparative  figures  for  1929 

Lynd  says  “One  might  think  it  impos-  and  1931  show  an  increase- in  both  news- 
sible  to  overstress  the  disabilities  under  paper  percentages  and  total  publicity 

which  the  consumer  labors,  but  Kallet  percentages  in  all  sizes  of  stores, 
and  Schlink  have  achieved  that  impos-  ♦  *  ♦ 

sibility.”— R.  W.  TESUS  Z.  VALENZUELA,  instruc- 

*  *  ♦  J  tor  in  English  and  journalism  at 

A  REFERENCE  manual  for  depart-  the  University  of  the  Philippines,  for- 
ment  store  advertisers,  giving  merly  a  student  and  newspaperman  in 
sales  calendars  for  every  month  in  the  ‘his  country,  is  the  author  of  a  “His- 
year  as  they  affect  principal  store  de-  tory  of  Journalism  in  the  Philippine 
partments,  has  been  issued  by  the  Na-  Islands,  published  by  the  author  at 
tional  Retail  Dry  Goods  Association,  Manila. 

New  York  City,  under  the  title,  “The  The  book,  the  first  systematic  study 
Daily  Planning  Guide.”  The  1^-page  of  its  kind  written  by  a  Filipino  in  the 
book  was  compiled  by  Frank  W.  Spaeth,  English  language,  covers  the  beginnings 
manager  of  theJ  N.R.D.G.A.  Sales  Pro-  of  printing  in  the  Islands,  and,  after 
motion  Division.  searching  among  the  fragmentary 

H.  F.  Twomey,  of  the  Jordan  Marsh  knowledge  of  occasional  printed  sheets. 
Company,  Boston,  chairman  of  the  Sales  sets  the  date  of  Aug.  8,  1811,  for  the 
Promotion  Division,  points  out  in  a  fore-  publication  of  the  first  newspaper.  From 
word  that  the  volume  is  based  on  one  ‘here  on  the  progress  of  journalism  is 
of  the  Division’s  major  projects  of  the  set  torth  in  painstaking  fashion  down 
last  year,  in  which  the  series  of  monthly  to  m^ern  times,  with  chapters  on 
sales  calendars  was  prepared  from  a  Spanish  Colonial  Journalism,  Jour- 
composite  of  promotional  campaigns  of  nalism  of  the  Revolution,”  “Readjust- 
over  fifty  leading  stores.  ment  Period,  ‘  Modem  Journalism, 

Beside  the  monthly  calendars,  there  “Student  Journalism,”  “Women  in  Jour- 
are  discussions  by  well-known  retail  nalism  and  ‘  Tendencies  in  Journalism, 
men  and  women,  on  such  topics  as  “De-  book  was  prepared  as  part  of  the 

veloping  Profitable  Bridal  Business,”  author’s  graduate  study  in  the  School 
“Jewish  Holidays,”  “The  Fashion  Open-  Journalism,  University  of  Missouri, 
ing,"  “The  Anniversary  Sale,”  “Plan-  An  appendix  gives  a  list  of  publications 
ning  the  Store-Wide  Event,”  etc.  registered  in  the  Bureau  of  Posts.— 

“The  manual  will  be  a  daily  re-  R.  S.  M.  *  *  * 

minder,”  commented  Mr,  Spaeth  in  an¬ 
nouncing  the  publication,  “that  on  a  '^WO  editorial  and  advertising  re- 
certain  day  there  should  be  planned  a  1.  prints  from  the  New  York  Herald 
campaign  on  fur  storage,  or  the  open-  Tribune  in  pamphlet  form  have  just 
ing  of  the  Summer  Sports  Shop,  clear-  been  issued  by  the  promotion  dep^- 
ances  of  apparel,  or  major  departmental  ment,  the  first  being  “A  New  Social 
events— in  addition  to  providing  hun-  Order,”  the  text  of  Walter  Lippmann’s 
dreds  of  ideas  showing  not  only  what  charter  day  address  at  the  University 
promotions  are  planned,  but  how  they  of  California,  copies  of  which  were  re- 
are  planned.”  quested  from  the  paper  in  great 

A  table  of  “Planned  Advertising  Ex-  numbers, 
penses  for  1933”  shows  that  twelve  The  second  is  the  Herald  Tribune’s 
stores  which  reported  complete  figures  Annual  Spring  Farm  and  Suburban  and 
expect  to  spend  on  the  average  3.36%  Country  Homes  Listings  for  1933. 


For  tlio  Cyomplol^o 

and  Fastest  Picture 
JMat  Coverage 


The  quali^  and  speed  of  NEA’s  newspicture 
service  again  were  demonstrated  on  the  three 
major  stories  of  recent  weeks.  Read  what 
clients  say  about  NEA’s  special  services  on: 


THE  INAUGURATION 


“Your  pictures  were  superior  in  every  respect 
to  those  printed  by  the  other  two  papers.’’ — 
E.  M.  Pooley,  Houston  Press. 


“Let  us  congratulate  you  on  the  inauguration 
service.  It  came  in  fine.” — Edgar  Chesnutt, 
Pine  Bluff.  Ark.,  Daily  Graphic. 


THE  EARTHQUAKE 


“I  believe  getting  the  first  picture  here  in  time 
for  our  first  edition  was  the  fastest  job  of 
newspicture  transmission  on  record.” — Frank 
W.  Rostock,  The  Cincinnati  Post. 


“Your  telephoto  service  never  clicked  better 
for  us  than  it  did  on  the  California  earthquake 
pictures.” — Richard  Cull,  The  Dayton  News. 


THE  AKRON  DISASTER 


“We  are  on  the  street  with  your  Akron  disaster 
photographs  apparently  hours  ahead  of  other 
services.  This  follows  your  wonderful  service 
on  California  earthquake.” — J.  E.  Crown,  New 
Orleans  States. 


“Akron  picture  coverage  wonderful,  very  grate¬ 
ful.” — D.  D.  Mich,  Muscatine,  la..  Journal. 


^  ^totlanb  ^  ^ 

MEN’S  TAILORS 

CUSTOM 

— are  most  economical.  They  fit  cor- 
rectly,  keep  their  shape  longer,  feel 
KM  comfortable  and  give  years  of  satis- 

factory  service.  Imported  cloths  used 
|y«M  exclusively. 

|B  Prices  lowest  in 


NEA’s  picture  coverage  is  very  economical  be¬ 
cause  it  comes  as  part  of  a  daily  service  which 
includes  outstanding  comics  and  the  finest 
departmental  features. 


New  York,  N.Y, 

^  TAILORED 
and  B  TOPCOATS] 


Everythinff  a  i^aper  Requiren 
Rpqond  Loeat  and  Wire  V(pfr« 


NEA  Service,  Inc. 

U.  Third  St.  Cleveland,  Oh 


years. 

Samples  of  cloths  and  style  booklet 
sent  on  request.  Inquiries  invited. 
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Circulation 


CIRCULATION  CHIEFS 
MEET  IN  VICTORIA 

A.  G.  Hawkin*  of  Victoria  Colonist 

Elected  President  of  Pacific  North* 
west  Group— 25  Delegates 
Attend 

{By  telegraph  to  Editos  &  Publisher) 

Victoria,  B.  C.,  April  11 — How 
newspapers  of  the  Pacific  Northwest 
are  handling  circulation  problems  cre¬ 
ated  by  depressed  economic  conditions 
was  outlined  at  the  eleventh  annual 
convention  of  the  Pacific  Northwest 
Circulation  Managers’  Association  con¬ 
vention  in  the  Empress  Hotel  here  on 
April  10-11. 

Most  of  the  dailies  in  Washington, 
Oregon,  Idaho,  Alberta  and  British 
(^lumbia  were  represented  by  the  25 
del^ates  attending,  and  talks  on  the 
various  problems  confronting  circulation 
management  were  discussed  m  detail. 

George  O’Malley,  Seattle  Post-Intel¬ 
ligencer,  took  for  his  subject  the  rela¬ 
tionship  between  circulation  and  adver¬ 
tising  revenue. 

A.  J.  Hilliker,  Calgary  Herald,  dealt 
with  the  question  of  arrears  in  subscrip¬ 
tions,  and  Ray  Grunlike,  Olympia  Olym¬ 
pian.  exclain^  how  he  put  over  a  bar¬ 
ter  system  of  subscriptions  for  produce. 
Matters  affecting  city  and  country  cir¬ 
culation  were  discussed  at  round-table 
conferences  in  four  groups,  the  groups 
being  determined  by  the  size  of  papers 
represented.  The  subjects  these  con¬ 
ferences  discussed  included  collection 
methods,  carrier  routes,  inducements 
for  carriers,  wage  cuts,  credits  and  sub¬ 
scription  rates. 

Mayor  Leeming  of  Victoria  extended 
the  city’s  official  welcome,  and  Mon¬ 
day  evening  the  delegates  were  banquet 
guests  of  the  Victoria  newspaper  pub¬ 
lishers.  Between  sessions  the  delegates 
enjoyed  privileges  of  the  Victoria  Golf 
Club.  Sightseeing  trips  were  also  made. 

A.  G.  Hawkins,  circulation  manager 
of  Victoria  Daily  Colonist,  v/as  elected 
president  of  the  association.  He  was 
formerly  vice-president.  David  H. 
Smith,  Portland  Journal,  was  elected 
vice-president ;  and  H.  H.  Cahill, 
Seattle  Times,  was  re-elected  secretary- 
treasurer.  M.  W.  Blondin,  Bellingham 
Herald,  and  A.  J.  Hilliker,  Calgary 
Herald,  are  the  new  directors.  Yakima, 
Wash.,  was  selected  as  next  year’s  con¬ 
vention  city,  and  the  group  will  meet 
in  May  instead  of  April. 

March  Drive  SucceMful 

The  circulation  department  of  the 
Des  Moines  Register  and  Tribune,  which 
with  other  departments  of  the  paper  set 
new  goals  of  achievement  for  the  month 
of  March,  has  reported  that  during  the 
nronth  19,700  new  subscriptions  were 
signed.  All  departments  dedicated  the 
month  to  Gardner  Cowles,  who  has  been 
publisher  for  30  years  and  who  just  re¬ 
signed  as  a  director  of  the  Reconstruc¬ 
tion  Finance  Corporation. 


SUCCESSFUL  QUILT  CONTEST 

Big  Crowds  Viewed  Exhibit  Spon¬ 
sored  hy  Lorain  (O.)  Journal 

Surprising  even  its  sponsors,  a  quilt 
exhibit  and  contest  conducted  recently 
by  the  Lorain  (O.)  Journal  drew  more 
than  50,000  persons  in  a  city  of  whose 
population  is  little  more  than  45,000. 

With  434  quilts,  some  of  them  more 
than  100  years  old,  entered  by  con¬ 
testants  from  four  counties  in  Northern 
Ohio,  the  exhibit  lasted  a  week.  Daily 
attendance  averaged  9,O00  persons,  ac¬ 
cording  to  the  Journal. 

An  attendant  at  the  door  clocked  all 
who  entered  with  a  meter.  Many,  of 
course,  visited  the  show  several  times 
during  the  week. 

Contestants  ranged  from  a  woman  of 
88  to  a  girl  of  12.  Mrs.  Rhea  Soper 
Eddy,  society  editor,  staged  the  contest. 

The  exhibit  was  too  large  to  be  pre¬ 
sented  in  any  of  the  city’s  auditoriums 
or  halls,  and  was  held  in  a  large  three- 
story  mercantile  store  in  the  downtown 
district. 

Nothing  outside  of  the  appeal  of  the 
quilts  themselves  was  employed  to  draw 
the  crowd,  says  Frank  Maloy,  editor  of 
the  Journal.  No  “side”  entertainment 
was  offered.  Ribbons  and  16  prizes  of 
money  and  merchandise  totaling  about 
$25  were  offered. 


Banil  Celebrates  Anniversary 

Nearly  50  members  and  past  members 
of  the  Indiaruipolis  News  Newsboys' 
Band  celebrated  the  thirty-third  anni¬ 
versary  of  the  band  and  the  twenty-first 
annual  reunion  last  week  in  Indianapo¬ 
lis.  The  band  organization  is  unusual 
among  groups  of  its  nature,  and  main¬ 
tains  officials  who  keep  the  relationship 
of  alumni  to  the  parent  body  close,  even 
after  the  carrier  boys  have  become 
adults  and  moved  to  other  states.  Cali¬ 
fornia  has  an  alumni  chapter  of  its  own. 
Hilton  U.  Brown,  secretary-treasurer  of 
the  News,  and  J.  B.  Vandaworker,  band 
director,  were  speakers. 


Peoria  Carriers  Rewarded 

Approximately  450  carrier  boys  of  the 
Peoria  (Ill.>  Star  attended  the  first  city¬ 
wide  medal  awarding  ceremonial  of  the 
Newspaper  Boys  of  America,  at  the 
Majestic  Theatre,  recently.  Qaude 
Gamble,  of  the  Star,  explained  briefly 
why  the  N.  B.  A.  plan  had  been  adopted 
by  the  daily.  Mayor  Homer  L.  Ahrend 
welcomed  the  out-of-town  carriers. 


Calgary  Cooking  School 

Approximately  1,500  women  daily  at¬ 
tended  the  cooking  school  conducted  by 
the  Canadian  School  of  Home  Science, 
and  sponsored  by  the  Calgary  Albertan, 
held  in  Calgary  recently.  Demonstra¬ 
tions  were  given  by  Miss  Frances 
Thompson. 


Using  Knickerbocker’s  Articles 

The  Chicago  Daily  Times  carried 
the  series  of  special  articles  on  the  Ger¬ 
man  situation  as  viewed  by  H.  R. 
Knickerbocker,  New  York  Evening 
Post  correspondent. 


_ » 


“At  the  cJose  j^S-T^Tl^unicste  to  you  W 

linctoo  Daily  News,  It  is  my  desire  lo  orfanixatlon  for  ^ 

,nJLtetimi  of  the  service  U  U  psrticulorly  not^ 

y-r  omn  they 

wars  two  years  ago.” 


©he  dharlei  Parf  loiue  0o. 


Circulation-Building  Experts 

Sixth  Floor,  Occidentctl  Building.  Indianapolis, Indiana 


ANNUAL  GARDEN  CONTEST 

The  Chicago  Tribune  has  again  an¬ 
nounced  its  annual  contest  for  amateur 
flower  gardeners  in  Chicago  and  sub¬ 
urbs.  Each  winner  will  be  awarded  an 
engraved  certificate  showing  that  his  or 
her  garden  has  been  placed  on  the  honor 
roll  of  outstanding  gardens,  maintained 
by  the  newspaper  for  the  past  three 
years.  There  are  now  177  gardens  on 
the  list.  Paul  Potter  is  in  charge. 


Convention  Plans  Completed 

Arrangements  for  the  International 
Circulation  Managers’  Association  meet- 
ting  in  Chicago,  June  20-22  were  re¬ 
cently  completed  by  John  T.  Toler,  cir¬ 
culation  manager  of  the  Atlanta  Con¬ 
stitution  and  president  of  the  associa¬ 
tion,  who  visited  Chicago  to  confer  with 
other  officers  of  the  group. 


Marks  50tb  Year 

The  Mauch  Chunk  (Pa.)  Daily  Times 
News  celebrated  its  50th  anniversary, 
April  3,  by  publishing  a  special  edition 
containing  more  than  250  biographical 
sketches  of  the  leading  professional  and 
business  men  of  the  county.  J.  J.  Boyle 
is  publisher. 

World  Newspaper  Fair 

Newspapers  from  nearly  every  coun¬ 
try  in  the  world  will  be  exhibited  at  a 
“World  Newspaper  Fair”  which  will  be 
held  by  Greeley  (Colo.)  Tribune  in  May. 


Current  Events  Bee 

The  18th  annual  Current  Events  Bee 
siwnsored  by  the  Brooklyn  Daily  Eagle 
will  be  held  in  the  Alexander  Hamilton 
High  School,  April  17. 


34  YEARS  ON  NEWSPAPERS 

Daniel  W.  Tanner,  circulation  nun- 
ager  of  Utica  (N.  V.)  Observer-Dis¬ 
patch,  has  just  entered  on  his  34th  con- 
secutive  year  in  newspaper  wotIc.  He 
began  in  1900  as  an  office  boy  wii 
the  old  Utica  Herald-Dispatch.  Mr. 
Tanner  is  a  Mst  president  of  the  New 
York  State  Circulation  Managers’  As¬ 
sociation. 


Offering  Personality  Test 

The  Chicago  American  is  printing 
daily  personality  test  questionnaires, 
which,  when  filled  out  and  returned  to 
the  American  with  10  cents,  will  briig 
the  reader  a  6(W-word  analysis  of  the 
personality  qualities  revealed  in  the  an¬ 
swers  to  the  questions. 


Held  Bridge  Contest 

The  Winnipeg  Nationals  retained  pos- 
session  of  the  challenge  shield  for  an¬ 
other  year  after  their  decisive  victory 
in  the  annual  bridge  contest  conducted 
by  the  Winnipeg  (Man.)  Tribune  which 
ended  recently. 


Scholastic  Golf  Tournament 

The  Dayton  (O.)  Daily  News  is 
again  sponsoring  a  scholastic  golf  tonr- 
nament  with  members  of  the  sports  staff 
directing.  Trophies  are  to  be  awarded 
winning  teams  and  individuals. 


Charlotte  Cooking  School 
The  Charlotte  (N.  C.)  Obsemr 
sponsored  a  cooking  school,  April  4^ 
under  the  direction  of  Miss  Qaire 
Andree. 


EDITORS  ♦ . .  Plain  or  Fancy 

EDITORS 

MANAGING  EDITORS 

CITY  EDITORS 

SUNDAY  EDITORS 

SPORTS  EDITORS 

ASSOCIATE  EDITORS 

FINANCIAL  EDITORS 

RADIO  EDITORS 

GRAVURE  EDITORS 

SOCIETY  EDITORS 

AUTOMOTIVE  EDITORS 

AVIATION  EDITORS 

EDITORIAL  WRITERS 
COLUMNISTS 

I'  CARTOONISTS 

BOOK  CRITICS 

MOTION  PICTURE  CRITICS 
MUSIC  CRITICS 

THEATRICAL  CRITICS 

of  the  United  States  and  Canada  .  .  .  they  are  all  there. 

They  are  all  listed  and  classified  on 

Pages  12  to  94  and  pages  170  to  185  of 

EDITOR  &  PUBLISHER 
International  Year  Book  for  1933 

It  is  a  great  help  in  knowing  “who’s  who’’  when  making  the  proper 
approach.  This  list  tells  you.  It  is  one  of  the  many  highly  helpful 
services  found  in  this  book. 

May  we  not  suggest  that  you  have  an  individual  copy  where  you  can 
reach  it  quickly  and  easily.  It  is  so  helpful  throughout  the  year. 

Subscriptions  by  mail  at  the  regular  rate  of  ?4  a  year,  payable  in 
advance,  include  the  Year  Book  and  the  Market  Guide  for  1933, 
and  fifty  other  issues — every  Saturday  throughout  the  year.  Three 
years,  SIO.  Five  years,  SIS.OO. 

The  Market  Guide  contains  basic  marketing  and  merchandising 
data  on  more  than  1,400  cities  and  towns  having  daily  newspapers. 

EDITOR  &  PUBLISHER,  1700  Times  Building 
Times  Square,  New  York  City  Phone  Bryant  9*3052 
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^dvertisirtg  Age  n  c  i  e  s 


c  R.  FULLER  FILES  NEW 
SUIT  AGAINST  ESTY 


to  Impound  Profit*  on  Camel 
Account  and  Claim*  Half  of 
Tli«in — Diacontinued  Former 
Suit  La*t  Week 


A  new  suit  was  started  this  week  by 
Edward  R-  Fuller,  formerly  an  execu¬ 
tive  of  the  J.  Walter  Thompson  advertis¬ 
ing  agency,  against  Willian  Cole  Esty 
jnd  William  ELsty  &  Co.  A  previous 
action  was  called  off  last  week,  presum¬ 
ably  because  the  plaintiff  has  now  come 
upon  information  necessary  to  formu¬ 
late  his  complaint. 

The  new  complaint  states  that  on  Feb. 
5,  1932,  Fuller  resigned  from  the  J. 
Walter  Thompson  Company  and  there¬ 
after  from  time  to  time  continued  to 
discuss  and  formulate  with  William 
Cole  Esty  the  proposed  policy  and  plans 
(or  the  new  agency  which  Esty  was 

organizing. 

Fuller  also  solicited  several  accounts 
for  the  benefit  of  the  proposed  agency. 

Esty  opened  the  new  agency  on  June 
7,  1932.  Two  months  later  negotiations 
were  begun  for  the  acquisition  of  the 
Camel  cigarette  account. 

First  Fuller  made  a  trip  to  Winston- 
Salem,  N.  C.,  to  interview  officials  of 
the  R.  J.  Reynolds  Company,  and  later 
both  Esty  and  Fuller  went  there  for 
further  conferences.  The  complaint 
states  that  on  Nov.  23  Esty  informed 
Fuller  that  he  had  obtained  an  exclu¬ 
sive  advertising  account  from  the  R.  J. 
Reynolds  ^mpany. 

“Immediately  after  the  contract  had 
been  obtained,”  relates  the  complaint, 
“Esty  repudiated  his  agreements  with 
plaintiff  and  informed  plaintiff  that  he 
was  not  entitled  to  any  interest  in  the 
advertising  contract  or  in  the  new 
agency.  The  William  Esty  Agency  is 
the  exclusive  advertising  agent  for  the 
R.  J.  Reynolds  Company.” 

Fuller  is  asking  for  an  accounting. 
He  is  also  seeking  to  have  the  proceeds 
from  the  Reynolds  Company  contract 
declared  as  a  trust  fund  for  the  joint 
benefit  of  plaintiff  and  defendant.  Ful¬ 
ler  wants  one-half  the  profits  from  this 
contract. 

A  motion  was  made  on  Tuesday, 
April  11.  by  counsel  for  the  defendant 
asking  that  18  of  the  25  paragraphs 
in  the  complaint  be  stricken  out. 

Justice  Alfred  Frankenthaler  in  Man¬ 
hattan  Supreme  Court  reserved  decisioa 

Delray  Corp.  Appoint*  Tl>onip*on 

Delray  Corporation,  San  Francisco, 
food  product  manufacturer  and  packer, 
has  announced  the  appointment  of  the 
J.  Walter  Thompson  Company,  as  its 
advertising  agency.  “The  agency  is  now 
engage  in  an  analysis  of  our  mer¬ 
chandising  and  distribution,  preliminary 
to  the  development  of  market  and  sales 
recommendations.”  A.  Ansara,  general 
manager  announced.  “We  are  not  yet 
prepared  to  announce  the  scope  or  de¬ 
tails  of  our  plans  but  expect  to  have 
them  completed  in  the  near  future.” 

Durstine  Aid*  Fund  Appeal 

Roy  S.  Durstine,  general  manager  of 
Batten,  Barton,  Durstine  &  Osborne,  Inc. 
New  York,  has  accepted  the  chairman- 
^ip  of  the  advertising  division  of  the 
Trade  &  Industry  Committee  of  the  Sal- 
rahon  Army  United  Appeal  in  New 
York,  acording  to  an  announcement  by 
IhomM  J.  Watson,  president  of  the 
Merchants  Association  and  chairman  of 
the  committee. 


^ndard  Raior  to  W.  I.  Tracy 

Y/.  I.  Tracy,  Inc.,  New  York,  has 
[1^  *PP®tnted  to  handle  the  account  of 
V  Safety  Razor  Corporation, 

wst  Norwalk,  Conn.  Trade  papers  will 
be  used. 


Mead*  Leaving  Blackman 

^urence  G.  Meads,  a  marketing  ex- 
yUt*ve  with  the  Blackman  Company, 
•  ew  York,  for  a  number  of  years  and  a 
jWner  since  1929,  is  withdrawing  from 


SPECIAL”  CHANGES  NAME 


Hamilton  •  DeLi**er,  Inc.,  Now 
DeLi**er,  Boyd  St  Terhune 

With  the  admission  of  Grover  W. 
Boyd  and  Palmer  Terhune  as  partners, 
the  firm  of  Hamilton-DeLisser,  Inc., 
publishers’  representatives,  has  changed 
its  name  to  DeLisser,  Boyd  &  Terhune. 
The  company  has  offices  in  New  York, 
Philadelphia,  and  Chicago. 

L.  A.  N.  DeLisser  continues  as  presi¬ 
dent  of  the  company,  and  Marie  M. 
Matthews  as  secretary. 

Mr.  Boyd  has  been  with  Fred  Kim¬ 
ball,  Inc.,  since  1927,  being  first  man¬ 
ager  of  the  Pittsburgh  office,  and  later 
in  the  New  York  office  as  vice-presi¬ 
dent  and  assistant  to  the  general  man¬ 
ager.  He  resigned  this  position  as  of 
April  IS.  He  has  been  identified  with 
newspapers  since  he  was  14  years  old, 
learning  the  printing  trade  before  at¬ 
tending  college.  For  eleven  years  he 
was  editor  and  publisher  of  the  Donora 
(Pa.)  Evening  Herald,  which  was 
merged  with  the  Donora  American  to 
form  the  Donora  Herald- American. 

Mr.  Terhune  has  been  western  man¬ 
ager  for  Hamilton-DeLisser  for  the  last 
12  years. 

Laundry  Group  Advertising 

Starting  with  a  half  page,  the  Phoenix 
Power  Laundries  launched  a  campaign 
in  the  Phoenix  Arizona  Republic  and 
Phoenix  Gazette,  April  2.  The  first 
three  advertisements  are  announcements 
of  price  reductions  and  adjustments  in 
services  and  the  balance  of  the  cam¬ 
paign,  planned  for  16  weeks,  will  be 
copy  acquainting  housewives  with  the 
many  types  of  services  offered  by 
Phoenix  Power  Laundries. 


Restaurant  Copy  Begin* 

John  R.  Thompson,  Jr.,  used  large 
space  in  Chicago  newspapers  last  week 
to  announce  “new  special  values”  at 
Thompson  restaurants.  It  was  the  first 
copy  since  he  recently  won  control  of 
the  company.  Mitchell,  Faust,  Dickson 
&  Wieland,  Chicago,  is  the  agency 
handling  the  account. 

New  Duties  for  Thierry 

Edward  M.  Thierry,  in  charge  of  ad¬ 
vertising  for  the  North  American  Com¬ 
pany  has  been  made  an  assistant  to 
President  Frank  L.  Dame.  Mr.  Thierry 
at  one  time  was  with  Canton,  O.,  Qeve- 
land  and  Pittsburgh  newspapers;  also 
the  New  York  Evening  World  and 
NEA  Service,  Inc. 

Dandle  Join*  Toronto  Agency 

Incorporation  and  expansion  of  the 
Edward  W.  Reynolds  advertising  agency 
of  Toronto  was  announced  this  week. 
Walter  Dandle,  well-known  Canadian 
agency  executive,  has  joined  the  com¬ 
pany  as  vice-president  and  director.  Mr. 
Reynolds  is  president  and  general  man¬ 
ager. 

Calonite  Copy  in  Two  State* 

Newspapers  in  Illinois  and  Michigan 
are  receiving  eight-week  schedules  of 
reader  advertising  copy  on  Calonite,  a 
product  of  Cooper  Pharmacal  Company, 
Chicago.  The  copy  is  being  placed  by 
C.  Wendell  Muench  Company,  Chicago 
agency. 

Schiele  Join*  lCa*tor  Agency 

Seymour  Schiele,  formerly  of  Sey¬ 
mour  Schiele  Advertising  Company,  St. 
Louis,  Mo.,  has  joined  the  St.  Louis 
office  of  H.  W.  l6istor  &  Sons  Adver¬ 
tising  Company  as  contact  executive  on 
the  Falstaff  Corporation  account. 

Bleachette  Blue  Account  Placed 

Richardson,  Alley  &  Richards  (Com¬ 
pany,  New  York  agency,  has  been  ap¬ 
pointed  by  the  Ultramarine  Comoany  of 
that  city  to  direct  the  advertising  of 
Bleachette  Laundry  Blue. 

New  Account  to  Ro**iter 

The  Edgar  A.  Levy  Leasing  Corpora¬ 
tion  has  appointed  Ralph  Rossiter,  Inc., 
New  York,  to  direct  its  promotional  and 
advertising  program. 

Join*  Dalla*  Agency 

Sidney  Horn  has  joined  the  staff  of 
the  Winsett  Advertising  Agency,  Dallas, 
Tex. 


ART  DIRECTORS  GIVE 
THIRTEEN  AWARDS 


Seven  Bronze  Medal*  and  Six  Honor* 

able  Mention*  Announced  by  Jury 
in  1933  Exhibition — Entrie* 
on  Di*play 

Awards  of  seven  bronze  medals  and 
six  honorable  mentions  in  the  twelfth 
annual  exhibition  of  the  Art  Directors 
Club  of  New  Y_ork  were  announced  this 
week  by  Joseph  B.  Platt,  chairman  of 
the  exhibition  committee.  A  jury  com¬ 
posed  of  Henry  Schnakenberg,  well- 
known  artist  and  president  of  the  Art 
Students  League ;  Robert  Edmond  Jones, 
designer;  and  Philip  Johnson,  of  the 
Museum  of  Modern  Art,  made  the  se¬ 
lections  from  the  exhibition  of  one  hun¬ 
dred  and  sixty-nine  works.  The  exhibi¬ 
tion  will  remain  on  display  at  the  Art 
Center,  65  East  56th  street,  New  York, 
until  May  6. 

In  the  group  made  up  of  paintings  and 
drawings  in  color,  a  medal  was  awarded 
to  Carl  Erickson  in  the  figure  section 
for  a  painting,  advertising  the  French 
Line  for  whom  N.  W.  Ayer  &  Son,  Inc., 
are  advertising  agents,  and  to  Alexey 
Brodovitch  in  the  miscellaneous  section 
for  a  drawing  used  by  the  New  Jersey 
Zinc  Sales  Company.  Honorable  men¬ 
tion  in  the  same  class  was  awarded  to 
Urban  Weis  for  a  drawing  used  by  Fels 
&  Co.,  in  their  advertising,  placed  by 
Young  &  Rubicam. 

Howard  Trafton  received  the  medal 
in  the  group  devoted  to  posters,  car 
cards,  magazine  covers  and  book  jackets, 
his  work  being  a  poster  for  the  North 
German  Lloyd  steamship  line,  placed 
through  Smith,  Sturgis  &  Moore,  Inc. 
A  poster  by  John  Zwinakavitch  for  the 
Liggett  &  Myers  Tobacco  Company, 
placed  through  the  Newell-Emmett 
Company,  Inc.,  and  a  booklet  cover  by 
Alexey  Brodovitch  for  Edward  Stern 
&  Co.,  Inc.,  won  honorable  mention. 

A  drawing  for  Yardley  &  Co.,  Ltd., 
by  J.  W.  Williamson,  placed  through 
N.  W.  Ayer  &  Son,  Inc.,  received  the 
medal  in  black  and  white  illustration. 
Honorable  mention  was  awarded  to  Pe¬ 
ter  Arno  for  a  drawing  for  the  New 
Yorker,  with  Batten,  Barton,  Durstine 
&  Osborn,  Inc.,  as  agents,  and  to  Me- 
lisse  for  a  drawing  for  Van  Raalte, 
placed  through  N.  W.  Ayer  &  Son,  Inc. 

Frederic  Freeman,  with  a  drawing  for 
the  Aeolian  Company  placed  through 


the  Auxiliary  Service,  was  awarded  the 
medal  in  the  group  of  pen  and  ink 
drawings,  and  O.  Soglow  received  hon¬ 
orable  mention  in  this  group. 

The  medal  for  the  best  black  and 
white  photograph  in  the  exhibition  was 
given  to  Anton  Bruehl  for  a  photograph 
used  by  the  Cadillac  Motor  (3ar  Com¬ 
pany,  placed  through  the  Campbell- 
Ewald  Company. 

In  color  photography,  a  medal  was 
awarded  to  Bruehl-Bourges  for  a  photo¬ 
graph  made  for  the  Carters  Ink  Com¬ 
pany,  placed  through  J.  Walter  Thomp¬ 
son. 

The  Art  Directors  Club,  founded  in 
1920  to  foster  a  higher  art  conscious¬ 
ness  in  America  through  the  develop¬ 
ment  of  higher  standards  in  advertising 
illustration  and  design,  includes  in  its 
membership  the  most  prominent  mem¬ 
bers  of  the  advertising  profession  in  the 
United  States.  Edward  A.  Molyneux 
is  president,  Joseph  B.  Platt  and  Edwin 
A.  Georgi,  vice-presidents;  Nathaniel 
Pousette-Dart,  secretary ;  and  William 
L.  Longyear,  treasurer. 

Addressed  Texas  League 

Henry  W.  Wallace,  Jr.,  representative 
of  N.  W.  Ayer  &  Son,  Philadelphia 
agency,  spoke  before  the  Dallas,  Tex., 
Advertising  League  last  week.  Mr. 
Wallace  is  making  a  survey  of  mer¬ 
chandising  activities  in  the  Southwest. 

Englemore-Mark*  Agency 

Irwin  Englemore,  art  director,  and 
Robert  M.  Marks,  advertising  counsel¬ 
lor,  have  opened  an  advertising  office  at 
37  East  18th  street.  New  York  City. 
The  firm  will  be  known  as  Englemore- 
Marks. 


Boston  Agency  Named 

Leopold  Morse  Company,  men’s 
clothier,  Boston,  has  selected  Ingalls- 
Advertising,  Boston,  to  handle  its  ac- 
coimt.  A  series  of  radio  programs  is 
being  planned. 

R.  H.  Gifford  Sale*  Chief 

R.  H.  Gifford,  an  employe  of  Swift 
&  Co.,  Chicago,  for  30  years,  has  been 
appointed  manager  of  the  company’s 
branch  house  sales  department.  He 
succeeds  M.  G.  Middaugh,  retired. 

Ancker  Join*  Louisiana  Agency 

Mason  Ancker,  formerly  with  Camp- 
bell-Ewald  Company,  Detroit,  and  with 
Maxon,  Inc.,  is  now  with  the  Pritchard 
&  Thompson  Advertising  Agency,  Inc., 
of  New  Orleans. 


•  A  P.  April  24; 
A.N.P.AApril  25-28. 

Special  Room  Rates  to 
Delegates  during  Conventions, 


ENJOY  YOUR 
CONVENTION 


The  Waldorf-Astoria  is  ready  to  welcome  you  to 
these  conventions  ...  to  make  your  stay  here  com¬ 
pletely  enjoyable.  Important  to  you,  personally, 
are:  Mid-town  location  of  The  Waldorf  ...  a  few 
minutes  to  all  financial  and  amusement  centers. 

■  Wide  latitude  of  meal  accommodations  .  .  .  from 
dining  in  one  of  the  great  dining-rooms,  to  quick, 
palatable,  inexpensive  lunch-counter  meals. 

THE 

WALDOW'ASTORIA 

PARK  AVE  •  49TH  TO  50TH  STS  •  NEW  YORK 

★ 
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AD-VENTURES 

By  ROBERT  S.  MANN 


The  report  on  advertising  agency 
compensation,  under  preparation  by 
Prof.  James  W.  Young  of  ^e  Univer¬ 
sity  of  Chicago,  is  expected  to  be  in  the 
liands  of  the  advertiser-agency  commit¬ 
tee  in  New  York  about  the  last  week  in 
April,  according  to  the  latest  word 
from  Chicago.  The  report  is  based  on 
a  detailed  study  of  the  agency  commis¬ 
sion  system  and  other  forms  of  agency 
compensation,  presumably  bringing  in 
consideration  of  the  effect,  if  any,  of 
agency  commissions  on  publication  rates. 
*  ♦  » 

COOPERATIVE  newspaper  copy 
designed  to  convince  Americans 
“This  Year  of  All  Years”  they  should 
take  advantage  of  low  steamship  rates 
to  make  a  trip  to  Europe  broke  this 
week,  following  by  a  few  days  the  ap¬ 
pearance  of  magazine  copy  in  the  same 
campaign. 

Tne  advertising,  on  which  $90,000  is 
to  be  spent  before  the  first  of  June,  is 
sponsored  by  twelve  steamship  lines,  to¬ 
gether  with  Thomas  Cook  &  Son,  and 
the  American  Express  Company. 
N'ewell-Emmett  Company,  New  York, 
is  the  agency  in  charge  of  the  account 
The  newspaper  advertising  is  to  ap¬ 
pear  in  about  30  newspapers  in  the  prin¬ 
cipal  cities  east  of  Omaha  and  St.  Louis, 
and  north  of  Richmond.  About  the 
same  number  of  magazines  are  being 
used. 

Copy  makes  varied  appeals,  bringing 
in  not  only  considerations  of  economy 
and  satisfactions  of  travel,  but  also  pos¬ 
sibility  of  making  business  contacts. 
Not  only  low  steamship  rates,  but  low 
costs  while  in  Europe  are  stressed. 

*  *  ♦ 

EW  advertising  campaign  for  Gil¬ 
lette  Safety  Razor  Company  is 
expected  at  an  early  date,  following 
announcement  this  week  that  the  com¬ 
pany  had  appointed  Ruthrauff  &  Ryan, 
Inc.,  New  York,  to  direct  its  advertis¬ 
ing,  beginning  May  1.  Plans  are  only 
in  a  preliminary  stage,  it  was  explained 
at  the  agency,  but  it  was  thought  likely 
that  newspapers  will  play  an  important 
part.  The  appointment  includes  adver¬ 
tising  of  Autostrap  and  Probak  lines  as 
well  as  Gillette  razors  and  blades. 

♦  *  ♦ 

Barter  advertising  plan  created  by 
Ross  Advertising  Agency,  San 
Francisco,  proved  successful  in  bring¬ 
ing  new  business  to  the  New  Hotel 
Olympic,  of  that  city.  Copy  headed 
“Farmers  and  Ranchers !  Your  produce 
is  good  as  gold,”  offered  to  exchange 
rooms  and  meals  for  “Fruit,  vegetables, 
poultry,  beef,  lamb,  or  pork  products; 
eggs,  butter,  cheese ;  in  fact,  almost  any¬ 
thing  you  grow  or  raise  in  the  way  of 
food  products.”  Besides  using  news¬ 
paper  and  radio  advertising,  the  agency 
sent  Harold  C.  Wurts,  account  execu¬ 
tive,  on  a  trip  to  farming  regions,  to  or¬ 
ganize  “barter  parties”  for  trips  to  San 
Francisco. 

*  »  * 

((OPRING  again,”  insists  Pontiac, 
^  cheerfully  filling  the  landscape 
with  the  1933  version  of  the  Pontiac 
poster  that  won  first  prize  last  year  at 
the  third  exhibit  of  poster  advertising 
art  held  under  the  auspices  of  the  ad¬ 
vertising  division  of  the  Chicago  Cham¬ 
ber  of  Commerce. 

Last  year’s  poster  carried  no  car  pic¬ 
tures;  just  two  robins  singing  on  a 
bough,  with  the  wording ;  “It’s  Spring — 
get  a  Pontiac.”  This  year’s  simply 
adds  new  hats  for  the  birds,  and  four 
baby  robins  on  the  bough.  The  poster 
is  by  Otis  Shepard. 

*  *  * 

ASS0CI.\TI0N  of  National  Adver- 
.  tisers,  whose  report  on  “The  Ad¬ 
vertising  Budget”  in  1931  provided 
facts  on  the  formation  and  breakdown 
of  advertising  appropriations  in  a  wide 
variety  of  industries,  has  undertaken  a 
new  study  to  bring  out  up-to-date  in¬ 
formation  on  the  subject.  The  former 
survey  was  based  on  1929  and  1930 
budgets,  and  the  directors  of  the  as¬ 
sociation,  acceding  to  Paul  B.  West, 
managing  director,  felt  that  the  great 
change  in  business  conditions  since  then 


had  created  a  need  for  new  figures.  The 
suggestion,  approved  bv  the  Research 
Council  of  the  A.  N.  A.,  is  being  di¬ 
rected  by  Cliff  Knoble,  director  of 
advertising,  Chrysler  Corporation,  De¬ 
troit. 

Questionnaires  are  being  sent  to 
2,000  manufacturers  seeking  information 
on  the  relationship  between  the  adver¬ 
tising  budget  and  the  total  net  sales; 
on  what  basis  the  1933  advertising 
budget  was  determined  and  whether  or 
not  this  was  a  change  from  the  1932 
system;  whether  the  1933  advertising 
budget  has  been  made  up  for  the  entire 
calendar  year,  for  a  fiscal  year  or  for 
a  short  period ;  whether  or  not  the 
budget  is  revised  periodically;  whether 
the  advertising  budget  for  1933  is  larger 
or  smaller  than  the  1932  expenditures; 
how  the  advertising  budget  is  broken 
down;  and  whether  there  is  an  increase 
or  a  decrease  in  export  advertising. 

“One  of  the  most  vexing  questions 
that  any  manufacturer  has  to  face 
is  how  much  to  spend  on  advertis¬ 
ing  and  the  proper  allocation  of  the 
various  items  which  make  up  the  adver¬ 
tising  budget,”  said  Mr.  West  in  an¬ 
nouncing  the  project.  Interest  in  the 
matter  is  indicated  by  the  fact  that  re¬ 
quests  are  still  being  received  for  the 
previous  survey. 


Beer  Advertising  Accounts 

J.  F.  Trommer,  Inc.,  Brooklyn 
brewer,  has  appoined  Lord  &  Thomas 
j^ency,  New  York,  to  direct  its  adver¬ 
tising  campaign.  Edward  J.  Walsh  is 
in  charge  of  the  advertising  under  the 
supervision  of  J.  F.  Trommer. 

Haffenreffer  &  Co.,  Boston,  Mass., 
“brewers  since  1870,”  has  placed  its  ad¬ 
vertising  account  with  Albert  Frank- 
Gunther  Law  agency,  Boston  office. 

The  Lion  Brewery  of  New  York  City 
has  ajipointed  Lennen  &  Mitchell,  Inc., 
New  York,  to  direct  its  advertising  ac¬ 
count.  Arthur  L.  Lyman  is  the  account 
executive. 

Union  City  Brewing  Company,  Union 
City,  N.  J.,  has  appointed  Twin  State 
Advertising  Agency,  376  Lafayette 
Street,  New  York,  to  direct  its  advertis¬ 
ing. 

Fidelio  Brewery,  New  York,  has 
placed  its  advertising  account  with  E. 
T.  Howard  Company,  Inc.,  New  York 
Agency. 


No  Change  in  Elgin  Account 

Election  of  Chester  Foust,  Erwin, 
Wasty  &  Co.  executive,  to  the  direc¬ 
torship  of  the  Elgin  National  Watch 
Company  has  not  changed  the  status  of 
that  company’s  agency  connection,  it 
was  announced  this  week.  J.  Walter 
Thompson  Company,  Chicago,  continues 
to  handle  the  account.  'The  advertising 
office  of  the  watch  company  has  been 
moved  from  Chicago  to  Elgin. 


Named  Sears*  Retail  Chief 

Frank  M.  Judson,  formerly  district 
manager  for  Sears,  Roebuck  &  Com¬ 
pany  at  Wilkes-Barre,  Pa.,  has  been 
appointed  retail  merchandise  manager 
for  the  company,  it  was  announced  this 
week.  Mr.  Judson  will  be  in  charge 
of  the  merchandising  of  all  Sears  retail 
stores  and  his  headquarters  will  be  in 
Chicago. 


TEXAS 

Properly  to  cover  this  great  State  you  must 
use  the  leaders: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (EvenlnB) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas. 

JOHN  B,  WOODWARD,  Inc. 

National  Repreoenlatioot 

New  York  Chicago  Detroit  San  Franeisoo 


TWO  COLGATE  BRANDS 
TO  YOUNG  &  RUBICAM 

N.  Y.  Agency  to  Handle  Dental  and 
Rapid  Shave  Creama — Other 
Products  Remain  With 
Lord  &  Thomas 


(By  telegraph  to  Editor  &  Publisher) 

Chicago,  April  12 — Colgate-Palm- 
olive-Peet  Company  today  announced 
the  selection  of  Young  &  Rubicam,  Inc., 
New  York  advertising  agency,  to  handle 
the  placing  of  advertising  for  Colgate 
Ribbon  Dental  Cream  and  Colgate 
Rapid  Shave  Cream.  The  appointment 
is  effective  immediately. 

No  other  changes  in  the  placing  of 
the  company’s  advertising  are  contem¬ 
plated  at  the  present  time,  according  to 
E.  H.  Little,  newly-elected  vice-presi¬ 
dent  in  charge  of  sales  and  advertising. 
Lord  &  Thomas  of  Chicago  will  con¬ 
tinue  to  handle  all  the  company’s  ad¬ 
vertising  except  the  Colgate  items.  It 
was  stated. 

The  appointment  of  Young  &  Rubi¬ 
cam  follows  the  recent  election  of  S. 
Bayard  Colgate  as  president  of  the 
Colgate-Palmolive-Peet  Company  to 
succeed  C.  S.  Pearce,  who  has  become 
chairman  of  the  board.  Since  the  elec¬ 
tion  it  had  been  expected  that  there 
would  be  changes  in  company  policy. 


New  Honor  for  Phelps 

George  Harrison  Phelps,  well-known 
advertising  agent,  of  Detroit  and  Miami, 
Fla.,  has  been  appointed  an  officer  of 
the  French  Legion  of  Honor,  in  recogni¬ 
tion  of  his  work  as  president  of  the 
American  Committee  of  the  Interna¬ 
tional  Colonial  Exposition  held  in  Paris 
last  year.  He  was  given  the  ribbon  of 
the  Legion  of  Honor  in  1930  and  has 
received  other  French  honors.  He 
resigned  as  president  of  Dorland.  Inter¬ 
national,  Inc,  New  York,  in  February, 
being  succeeded  by  H.  Douglas  Hadden. 
Mr.  Phelps  was  formerly  head  of  his 
own  agency  in  Detroit  for  years. 


Hart,  Schaffner  Spring  Campaign 

Hart,  Schaffner  &  Marx,  Chicago 
tailoring  concern  for  men’s  clothing,  has 
launched  its  spring  advertising  campaign 
with  four  large-sized  ads  appearing  in 
about  70  metropolitan  newspapers  from 
coast  to  coast.  The  advertising  is  being 
placed  locally  by  Hart,  Schaffner  & 
Marx  dealers. 


Tyson-Rumrill  in  Rochester 

Tyson-Rumrill,  Associated,  a  branch 
of  O.  S.  Tyson  &  Co.,  Inc.,  New  York, 
has  opened  offices  at  41  Chestnut  Street, 
Rochester,  N.  Y.  C.  L.  Rumfill,  in 
charge  of  the  new  branch,  has  been 
elected  a  vice-president. 

H.  T,  Mitchell  in  Chicago  Agency 

Harry  T.  Mitchell,  formerly  of  J. 
Stirling  Getchell,  Inc.,  Detroit  and  New 
York,  has  joined  the  Green,  Fulton, 
Cunningham  Company,  Chicago,  as  ac¬ 
count  executive. 


“SPECIAL”  APPOINTED 

H.  A.  Patterson  and  H.  R.  Denton, 
Chicago,  have  been  appointed  national 
advertising  representatives  for  Chicago 
Community  Newspapers,  a  group  of 
community  weeklies. 


Continuing  Minneapolis  Office 

Accounts  handled  by  the  Minneapolis 
office  of  Critchfield  &  Co.,  which  re¬ 
cently  liquidated,  will  continue  to  be 
served  by  Critchfield  Company,  Int, 
of  Minnesota,  it  was  announced  this* 
week.  1.  H.  Graves,  formerly  Minn^ 
apolis  manager,  is  president  of  Critdi- 
field  Company.  H.  M.  Thompson  is 
vice-president  and  O.  E.  Sahr,  secr^ 
tary-treasurer. 

Joins  Pacific  Coast  Agency 

Joseph  M.  Wintersteen  has  joined  the 
San  Francisco  office  of  Bowman,  Deute, 
Cummings,  Inc.  He  was  formerly  at¬ 
tached  to  the  San  Francisco  and  Phila¬ 
delphia  offices  of  N.  W.  Ayer. 

Higgins  Joins  Frost  Agency 

James  P.  Higgins,  formerly  with 
Griffith-Jordan,  Inc.,  Boston  theatre 
program  advertising,  has  joined  the 
Harry  M.  Frost  Company,  Inc.,  adver¬ 
tising  agency  of  the  same  city. 

White  Joins  Chicago  Agency 

A.  S.  White,  formerly  of  J.  Stirling 
Getchell,  Inc.,  Detroit  office,  has  joined 
the  Green,  Fulton,  Cunningham  Com¬ 
pany,  Chicago,  to  do  research  and  copy. 


AD  TIPS 


Anderson,  Davis  ft  Platte,  Inc.,  206 
East  42nd  street.  New  York  City.  Plac¬ 
ing  order  with  some  New  York  State 
newspapers  on  New  York  State  Brewen 
Association. 

Bermingham,  Castleman  ft  Pierce,  ISO 
East  38th  street.  New  York  City.  Secured 
the  account  of  Griffin  Manufacturint 
Company,  shoe  polish.  New  York  City. 

Federal  Advertising  Agency,  Inc.,  444 
Madison  avenue.  New  York  City.  Anla 
placing  copy  with  newspapers  in  variosi 
sections  on  American  Safety  Razor  Com¬ 
pany,  Gem  Razor,  Brooklyn,  N.  Y.,  lud 
General  Cigar  Company,  Van  Dyke  Ci(ar, 
New  York  City. 

Richard  A.  Foley  Advertising  Afeaey, 
1616  Walnut  street.  Philadelphia.  Mak¬ 
ing  5,000-llne  contracts  with  some  Penn¬ 
sylvania  newspapers  on  Adam  Scheldt 
Brewing  Company.  Valley  Forge  Bever¬ 
age.  Morristown.  Pa. 

Freese.  Vogel-Crawford,  Inc.,  767 
Broadway,  New  York  City.  Placlni 
orders  with  newspapers  In  varions  sec¬ 
tions  on  Schlitz  Brewing  Company,  Mil¬ 
waukee. 

Hanff-Metsger,  Inc.,  1501  Broadwar. 
New  York  City.  Placing  orders  with 
newspapers  in  various  sections  on  Fox 
Film  Corporation.  Cavalcade,  New  York 
City.  _ 

Kelly,  Nason  ft  Roosevelt,  Ine„  p 
Lexington  avenue.  New  Y’ork  City,  Se 
cured  the  account  of  Bowman  Blltmore 
Hotel  Corporation,  New  York  City. 

Matteson,  Fogarty,  Jordan  Conpav, 
307  North  Michigan  avenue.  Chicago.  8^ 
cured  the  account  of  Simpson  Products 
Company,  Doggie  Dinner,  Terre  Haute, 
Ind. 

Scheck  Advertising  Agency,  9  Cllntos 
street,  Newark,  N.  J.  Placing  orders 
with  newspapers  in  selected  section!  os 
Gottfried  Krueger  Brewing  Compaui. 
Newark,  N.  J. 


The  Offices  of  the 

AGENCE  HAVAS 


transmit 


IN  THE  UNITED  STATES 

DAILY  to  PARIS 


for  publication 

IN  FRANCE  AND  IN  THE  WORLD 

3000  news  words 


CONCERNING  THE  UNITED  STATES 


AGENCE  HAVAS,  385  Madison  Avenue,  Nctv  York,  N.Y. 
Phone,  ELdorado  5-4344 


1 

I 

f 

s 

( 

c 

I 

d 

s 

« 

1 

tl 

a 

d 

T 

& 

tl 

T 

le 

rc 

i; 

cr 

as 

ta 

fo 

G 

hii 


Su 


lisi 

dt 

sot 

by 

Et 

Off 

thii 
sik 
30c 
«c 
is . 
1 
ot 

79; 

nati 

rest 

T 

low 

TO 

TO 

TO 

aty 

nan 

tJ., 

ype 

r: 

he 

lew 

•fo 

hat 

le 


Cl 

Joyr 

rate 

-fli 

IR 

Mr 


31 


Editor  &  Publisher  The  Fourth  Estate  for  April  15,  1933 


j  RANKEN  TOWSE  DIES; 

noted  drama  critic 

in  1927  from  New  York 

Evening  Post  After  57  Years 
of  Service  —  Was 
88  Years  Old 

I  Ranken  Towse,  former  dean  of  New 
York  drama  critics  and  long  a  news- 
per  editorial  executive,  died  at  his 
in  Streatham,  England,  a  Lon¬ 
don  suburb,  April  12. 

Mr.  Towse,  who  resigned  as  a  mem¬ 
ber  of  the  staff  of  the  New  York  Even- 
tug  Post  in  1927,  after  57  years  with 
tiat  newspaper,  was  88  years  old. 

A  book  of  Mr.  Towse’s  reminiscences 
of  dramatic  work,  “Sixty  Years  in  the 
Theatre,”  was  published  in  1916. 

During  the  period  from  1870  to  1927, 
Mr.  Towse  served  as  reporter,  city 
editor,  assistant  editor,  foreign  editor  and 
dramatic  critic  for  the  New  York  Even- 
tug  Post.  Eifty-four  of  those  years  he 
spent  as  dramatic  critic,  retiring  on  pen 
sion  on  June  24,  1927,  when  he  was  82 
years  old.  .  i  > 

Mr.  Towse  was  born  on  .April  2, 
iMi  After  attending  school  at  High- 
gate,  he  studied  at  Cambridge  Univer¬ 
sity.  In  1869  he  came  to  the  United 
States.  His  entrance  into  journalism 
came  when  he  submitted  to  the  Evening 
Post  a  series  of  articles  describing  the 
disgraceful  conditions  in  the  penal  in¬ 
stitution  on  Blackwell’s  Island.  They 
were  printed,  much  to  the  indignation  of 
Tammany  Hall,  and  Mr.  Towse  was 
thereupon  engaged  as  a  reporter. 

In  that  capacity  he  covered  the  trial 
of  Henry  Ward  Beecher.  He  reported 

Westfield  ferryboat  disacter  and  the 
Tweed  ring  exposures,  and  he  was  the 
first  newspaperman  to  be  admitted  to 
the  scene  of  the  Nathan  murder. 

Both  at  school  and  university  Mr. 
Towse  had  been  enthusiastic  about  ath¬ 
letics.  He  was  particularly  fond  of 
rowing. 

As  city  editor,  a  position  he  held  for 
17  years  while  also  writing  dramatic 
criticism,  Mr.  Towse  covered  important 
assignments  in  addition  to  his  editorial 
tasks.  After  he  had  edited  the  Post’s 
forei^  correspondence,  the  late  E.  L. 
Godkin,  then  editor-in-chief,  promoted 
him  to  the  position  of  assistant  editor. 

MISSOURI  DAIUES  MEET 

Survey  of  20  Dailies  Shows  Circula¬ 
tion  Holding  Firm 

A  survey  of  20  daily  newspapers  pub¬ 
lished  in  Missouri  outside  the  large 
cities,  recently  conducted  by  the  Mis¬ 
souri  Associated  Dailies,  was  presented 
by  Frank  W.  Rucker,  Independence 
Examiner,  at  the  spring  meeting  of  that 
organiiation  April  10  in  Kansas  City. 

The  local  advertising  rate  charged  by 
this  average  Missouri  daily  is  on  the 
sliding  scale  basis,  the  minimum  being 
JOc  per  column  inch  and  the  maximum 
13c.  The  rate  for  national  advertising 
u  .035  a  line. 

This  newspaper  carries  115,432  lines 
ji  advertising  each  month,  of  which 
fl,^l  is  by  local  merchants,  25,955  is 
-itional,  10,295  is  classified,  and  the 
•at  legal. 

The  average  salaries  paid  are  as  fol- 
ws :  Advertising  manager,  $40  a 
»cek ;  advertising  salesmen,  $23.50  a 
4*«k;  circulation  manager,  $26.50  a 
wk ;  circulation  solicitors,  ^5  a  week ; 
^ty  editor,  $26 ;  reporters,  $22.50 ;  f ore- 
^  of  composing  room,  $36 ;  pressmen, 
».S0;  linotype  operators,  $30;  stereo- 
Wrs,  $21 ;  and  bwkkeepers,  $21.^. 

The  survey  revealed  also  the  fact  that 
he  combing  circulations  of  the  20 
'aspayiers  in  1932  was  only  six-tenths 
1  one  per  cent  less  than  in  1929,  and 
^  no  paper  in  the  group  had  made 
'■  leneral  reduction  in  rates. 

PUBUSHER  EXONERATED 

Uark  C.  Haire,  publisher  of  the 
Cily,  (Mich.)  Citizen,  was  exon- 
1^1^  circuit  court  jury  recently 
?  hbel  charges  brought  by  Lawrence 
-Rouse,  also  of  Boyne  City  and  a  for- 
*  county  highway  commissioner.  The 
^  reamed  a  verdict  of  no  cause  for 
®on  in  Rouse’s  $10,000  damage  suit. 


JOHN  BUTMAN 

John  Butman,  63,  former  Chicago 
newspaperman,  died  in  Chicago  .April 
7.  Mr.  Butman  was  a  member  of  the 
editorial  staff  of  the  old  Chicago 
Record-Herald  and  later  of  the  Chicago 
Daily  News.  During  the  last  five  years 
he  had  been  on  the  staff  of  Albert  J. 
Horan,  bailiff  of  the  Municipal  Court, 
Chicago. 

ADVERTISING  DOCTORS 
ARE  EXPELLED 

Seven  Physician*  with  Chicago  Clinic 

Which  Used  Space  to  Tell  of 
Service  Obtain  Charter  for 
Starting  New  Organisation 

(Special  to  Editor  &  Publisher) 

Chicago,  April  12 — Seven  physicians 
were  expelled  here  last  night  from  the 
Chicago  Medical  Society  on  charges  of 
unethical  conduct  arising  from  their 
association  with  United  Medical  Ser¬ 
vice,  Inc.,  low  cost  clinic  using  news¬ 
paper  advertising.  The  doctors  were 
ousted  from  the  society  because  they 
are  practicing  medicine  as  a  corpora¬ 
tion. 

It  was  announced  today  that  the  seven 
expelled  have  obtained  a  state  charter 
for  a  new  organization  to  be  known  as 
the  Cook  County  Medical  Society,  in 
which  a  charter  membership  of  450 
physicians  has  been  enrolled.  Each  of 
the  seven  men  was  heard  by  the  council 
of  the  medical  society  before  the  ex¬ 
pulsion  vote  was  taken.  Earlier  in  the 
day.  Circuit  Judge  William  V.  Brothers 
ruled  that  a  petition  filed  by  the  seven 
doctors  for  an  injunction  restraining 
the  society  from  expelling  them  was 
not  within  his  jurisdiction. 

There  are  two  other  law  suits  grow¬ 
ing  out  of  this  controversial  question 
already  pending  in  the  courts.  Re¬ 
cently  a  Superior  Court  Judge  ruled 
that  Illinois  laws  prohibited  the  prac¬ 
tice  of  medicine  as  a  corporation,  and 
the  case  was  appealed.  Another  suit 
involving  similar  facts  also  is  pending. 
It  is  understood  that  expulsion  from 
the  Chicago  Medical  Society  will  auto¬ 
matically  cost  the  doctors  their  member¬ 
ships  in  the  Illinois  State  Medical 
Society  and  the  American  Medical  As¬ 
sociation. 

SALES  TAX  HELD  UP 

Illinois  Levy  1*  Declared  Unconsti¬ 
tutional  by  Circuit  Court  Judge 

The  Illinois  three  i^r  cent  retail  sales 
tax  was  held  unconstitutional  by  Circuit 
Judge  Jesse  R.  Brown  April  8,  when 
he  overruled  the  state’s  demurrer  to  a 
temporary  injunction  he  issued  March 
28,  restraining  collection  of  the  tax. 
The  hearing  was  held  at  Edwardsville, 
Ill. 

Judge  Brown  declared  the  tax  was 
class  legislation  contrary  to  public  pol¬ 
icy  and  in  the  case  of  small  sales 
amounting  to  confiscation.  Assistant 
Attorney  General  M.  S.  Winning  said 
an  immediate  appeal  would  be  taken  to 
the  Supreme  Court. 


On  the  Mechanical  Side 

CONGRESS  INSPECTS 
SLASH-PINE  PAPER 

Georgia  Product  Subject  of  Interested 

Study — 15-Year-Old  Washington 
Fir  Urged  for  Newsprint 
Purposes 

{Special  to  Editor  &  Publisher) 

Washington,  D.  C.,  April  12— Mem¬ 
bers  of  Congress  this  week  inspected 
the  first  newspaper  printed  on  newsprint 
made  from  (Georgia  slash-pine  and  were 
told  Savannah,  Georgia,  the  city  in 
which  the  process  of  manufacture  was 
develop^,  will  be  a  mecca  next  month 
for  leading  manufacturers  of  paper  from 
several  parts  of  the  U.  S.  and  Canada. 

The  newspaper  which  is  the  March 
31  edition  of  the  Soperton  (Ga.)  News, 
was  displayed  in  the  House  of  Repre¬ 
sentatives  by  Congressman  Homer  C. 
Parker  of  Georgia,  who  paid  tribute  to 
Dr.  Charles  Holmes  Herty,  noted  chem¬ 
ist,  who  was  responsible  for  its 
development. 

Dr.  Herty,  an  industrial  chemist  and 
consultant  with  offices  in  New  York 
City,  has  been  in  Savannah  for  the  past 
two  years,  experimenting  with  (Georgia 
pine,  but  his  study  of  the  subject  has 
extended  over  a  long  period  of  years. 
The  trees  he  used  were  planted  in 
1926,  and  when  cut  last  month  averaged 
12  feet  in  length  cut  off  at  top  four 
inches  in  diameter,  and  averaged  seven 
inches  in  diameter  one  foot  from  the 
ground.  The  trees  averaged  110  pounds 
each,  growing  440  pines  to  the  acre, 
which  will  make  48,400  pounds,  or  a 
little  over  24  tons  of  pulpwood  per 
acre  in  a  period  of  seven  years. 

Printers  said  the  paper  “took  the  ink” 
as  well  as  other  newsprint  and  some 
said  “it  showed  up  a  little  better.” 

In  his  speech.  Congressman  Parker 
gave  part  of  credit  for  the  discovery  to 
the  publisher  of  the  Soperton  News, 
saying : — 

“The  members  of  the  newspaper  fra¬ 
ternity  throughout  the  country,  in  all 
probability,  will  be  interested  in  know¬ 
ing  that  the  editor  and  publisher  of  the 
Soperton  News  is  H.  M.  Flanders,  one 
of  my  constituents.  His  interest  in  this 
matter  and  the  splendid  cooperation  that 
he  has  given  to  Dr.  Herty  and  others 
who  have  worked  so  diligently  to  bring 
about  the  desired  results  from  the  ex¬ 
periments  that  I  have  referred  to  are 
worthy  of  note,  and  I  am  sure  Mr. 
Flanders  should  receive  a  portion  of  the 
commendation  that  all  interested  parties 
are  entitled  to  in  the  premises.” 

A  proposal  to  cut  25  years  off  the 
idle  time  of  Pacific  Northwest  forests 
by  using  fir  trees  as  soon  as  thev  are 
15  years  old  to  make  white  newsprint 
paper  was  made  in  Seattle,  April  11  by 
Professor  H.  K.  Benson  of  the  Uni¬ 
versity  of  Washington. 

“Experiments  in  Georgia  by  Dr. 
Charles  H.  Herty  show  that  any  pine, 
if  young  and  freshly  cut,  can  be  used 
successfully  in  the  manufacture  of  sulfite 


pulp,  that  is,  of  newsprint  and  various 
grades  of  fine  white  paper,”  he  said. 

“Associates  of  Dr.  Herty  have  indi¬ 
cated  that  what  is  true  of  the  pines  of 
the  South  is  also  in  all  probability  true 
of  the  Douglas  fir  in  the  Northwest” 

Douglas  fir  never  has  been  used  suc¬ 
cessfully  in  white  paper  making.  Ex¬ 
periments  were  made  with  old  fir  and 
the  wood  did  not  “cook”  evenly  enough. 

BANKS  PLEADS  NOT  GUIL’TY 

Medford,  Ore.,  Editor  and  Wife 
Arraigned  on  Murder  Charge 

(By  tetegraph  to  Editor  &  Publisher) 

Medford,  Ore.,  April  12 — Llewellyn 
A.  Banks,  former  editor  of  the  Medford 
Daily  News,  and  his  wife,  Edith  R. 
Banks,  jointly  Indicted  for  the  first 
degree  murder  of  Constable  George 
Prescott  here  March  16,  entered  pleas 
of  not  guilty  today.  At  the  same  time 
they  asked  for  a  change  of  venue. 

Banks  had  filed  an  affidavit  of  pre¬ 
judice  against  another  judge  appointed 
to  hear  the  plea.  The  former  militant 
editor  is  charged  with  having  shot  and 
killed  the  officer  when  he  attempted  to 
serve  a  warrant  for  the  arrest  of  Banks. 
Banks  and  22  others  had  been  indicted 
by  a  grand  jury  for  the  theft  and  de¬ 
struction  of  more  than  10,000  election 
ballots  from  courthouse  vaults. 


U-LINOTYPE  -  )] 


CERTIFIED  TRIAL 


Until  you  have  tried  tome  Certified  Dry  Mab  in  your  own  foundry 
under  your  own  working  conditions  you  realty  can’t  know  to  what 
extent  they  can  help  you  in  the  production  of  your  paper. 

Their  easy  moulding,  quick  scorching,  singular  freedom  from  chills 
and  buckles,  and  sure  casting  qualities  stand  for  efficiency  and 
economy.  But  why  take  our  word  for  it  7 

We  respectfully  suggest  you  make  a  bial  now  and  judge  Certified 
Mab  for  yourself. 


Forget  the 
old-fashioned 
notion 
that  hig  type 
must  he  set 
by  hand. 

the 

TWO-*-OME 

LINOTYPE 

sets  it  all. 

Big  type, 
small  type; 

B  point, 

36  point. 


MERCENTHALER  LINOTYPE  COMPANY 
BROOKLYN,  N.  Y. 

S.n  Francisco  Chicago  •  Naw  Orlaaaa 

Canadian  Linotype,  Limited,  Toronto,  Canada 
Repreientotires  in  lha  Principal  Citiat  of  lha  World 

Linotype  Bodoni  Family 


LINOTYPE 


32 


Editor  &  Publisher  The  Fourth  Estate  for  April  15,  1933 


$750,000  IN  BEER  UNAGE 
PLACED  IN  A  WEEK 


{Continued  from  page  6) 


week,  rural  weekly  editors  are  still  un¬ 
decided  as  to  whether  or  not  to  publish 
beer  advertising. 

Weeklies  in  less  than  half  a  dozen 
towns  in  the  Missouri  Ozarks  carried 
beer  advertising  this  week.  None  of 
this  advertising  was  direct  from  the 
breweries,  of  which  Missouri  has  three. 

Many  editors  failed  to  remark,  edi¬ 
torially.  the  return  of  legal  brew  on 
April  7,  most  rural  communities  in  the 
Ozarks  being  “dry”  strongholds. 


UNAGE  UP  IN  LOUISVILLE 

iSPecitJ  to  Editor  &  Publisher) 

Louisville,  April  11 — The  Louisi'ille 
Courier-Journal  and  Times,  morning 
and  afternoon  papers,  and  the  Courier 
Journal’s  Sunday  edition  carried  a  total 
of  7,235  lines  of  beer  advertising  from 
March  21  through  April  10.  Depart¬ 
ment  store  linage  for  these  papers  in 
the  first  ten  days  of  April,  both  daily 
and  Sunday,  was  110,895  for  1933  and 
118,409  for  1932.  General  retail  store 
advertising  for  both  papers,  combined 
daily  and  Sunday,  including  department 
stores  was:  355,770  lines  for  1933  and 
344,591  for  1932.  Henry  M.  McQas- 
key,  local  display  advertising  manager 
for  the  two  papers,  cited  that  there  was 
a  slight  increase  in  department  store 
linage  for  the  first  ten  days  in  April, 
1933,  in  the  daily  editions,  but  a  slight 
decrease  in  the  Sunday  paper. 

OPTIMISTIC  IN  MINNEAPOUS 

(By  telegraph  to  Editor  &  Publisher) 

Minneapolis,  April  11 — Business  is 
looking  up  in  Minneapolis.  Both  mer¬ 
chants  and  newspaper  advertising  man¬ 
agers  are  more  optimistic  than  in  a 
long  time. 

Beer  advertising  has  put  smiles  on 
the  faces  of  advertising  managers  al¬ 
ready,  and  all  three  dailies  here  are  go¬ 
ing  after  this  new  source  of  revenue 
in  a  big  way.  The  Journal  reports 
9,228  lines  up  to  and  including  'Tues¬ 
day’s  issue;  the  Tribune  carried  8,624 
and  the  Star  5,855  lines  of  the  new 
brew  advertising. 

Only  one  brewery  is  operating  in 
Minneapolis  with  a  second  to  start  soon. 
St.  Paul  has  two  breweries  in  produc¬ 
tion,  and  all  have  difficulty  in  meeting 
the  demand  for  beer.  Both  Blue  Rib¬ 
bon  and  Anheuser  have  used  full  pages 
in  the  Minneapolis  dailies,  and  it  is 
expected  that  Milwaukee  and  Chicago 
plants  will  place  heavy  linage  just  as 
soon  as  they  are  able  to  take  care  of 
more  than  the  local  demand. 

Retail  store  linage  for  the  first  ten 
days  of  April  this  year  as  compared 
to  the  ten  immediately  jn-eceding  Easter 
of  last  year  is  down  somewhat,  but  the 
heaviest  advertising  days  before  Easter 
are  yet  coming  up.  Larger  store's  here 
are  exce^ingly  optimistic,  stocks  are 
low  and  inventories  in  fine  shape.  De¬ 
partment  stores  reported  that  last  Sat- 
wday  was  one  of  the  best  experienced 
in  months. 

IMPROVEMENT  ON  COAST 

(.By  telegraph  to  Editor  &  Publisher) 

San  Francisco,  April  11 — San  Fran¬ 
cisco  newspapers  report  distinct  im¬ 
provement  in  business  thus  far  in  April, 
bringing  retail  as  well  as  other  classes 
of  newspaper  advertising  linage  to  the 
level  of  the  comparative  period  in  1932 
for  the  first  time  this  year. 

While  beer  advertising  volume  has 
disappointed  to  date,  those  companies 
advertising  have  used  newspapers,  and 
advertising  managers  expect  breweries 
to  use  space  extosively  when  beer  sales 
go  on  a  competitive  basis.  The  trend 
toward  newspapers  as  the  predominant 
factor  in  beer  campaigns  is  believed  to 
show  that  brewers  who  formerly  used 
outdoor  space  chiefly  have  turned  to  the 
press  as  a  more  formidable  publicizing 
weuon. 

With  the  return  of  beer  dormant  ac¬ 
counts  were  revived  in  allied  lines  which 
resulted  in  avenge  linage  acquisitions 
through  the  l^alizing  of  brew  of  10,000 
lines  ^r  paper,  not  including  grocery^ 
advertisements. 


Local  business  has  recorded  sharp  im¬ 
provement  and  fine  recoveries  have  been 
made  by  both  retail  and  national  adver¬ 
tising,  reports  the  San  Francisco  Call- 
Bulletin. 

“Beginning  with  April  1  a  decide^ 
acceleration  was  noticed,”  said  Lewis 
Haas,  business  manager,  San  Francisco 
Chronicle,  “and  on  April  6  San  Fran¬ 
cisco  papers  had  their  best  regular  day 
since  1930.” 

“The  main  thing  is  that  the  stores  are 
doing  the  business,”  reported  the  San 
Francisco  Examiner. 

Figures  obtained  from  the  San  Fran¬ 
cisco  News  revealed  the  acceleration  of 
side  businesses  due  to  the  return  of  beer. 
Including  a  page  Anheuser-Busch  ad¬ 
vertisement  carried  Tuesday,  the  News 
had  3,989  lines  of  actual  beer  copy.  In 
addition  were  4,200  lines  from  restau¬ 
rants,  hotels  and  through  revival  of  such 
dormant  accounts  as  IXL  mustard  and 
rye  bread,  not  including  grocery  copy. 

The  Chronicle  reported  approximately 
five  pages  of  beer  advertising  and  the 
Call-Bulletin  about  10,000  lines. 

Oakland  newspapers  were  disappoint¬ 
ed  in  beer  linage.  Retail  advertising 
was  reported  slightly  under  last  year 
but  much  better  than  recently. 

Coast  advertising  by  Rainier  Brew¬ 
ing  Company  has  begun,  with  extension 
planned  as  rapidly  as  distribution  is  per¬ 
fected.  Plans  thus  far  are  for  exclusive 
use  of  newspapers,  according  to  Lord  & 
'Thomas,  Inc.,  the  Rainier  advertising 
agency.  A  shortage  of  bottles,  followed 
by  a  lack  of  mature  beer,  has  caused  a 
policy  of  gradual  expansion  of  advertis¬ 
ing. 

Other  breweries  advertising  were 
Acme,  the  first  brewery  to  advertise  in 
the  San  Francisco  area  since  prohibi¬ 
tion;  Milwaukee  Golden  State  of  Oak¬ 
land,  and  Blue  Ribbon. 

Tie-ins  by  food  advertisers  included 
White  Star  Tuna,  “delicious  with  beer” ; 
Durkee’s  Dressing,  Blue  Moon  Cheese 
and  HormeTs  Braunschweiger. 

Not  since  the  passing^ of  prohibition 
has  such  a  galaxy  of  eating  houses  and 
restaurants  appeared  in  the  advertising 
columns. 

The  San  Francisco  Chronicle  featured 
the  return  of  3.2  beer  with  a  sweet 
Adeline  cartoon  carried  over  the  ^ge 
one  masthead.  The  San  Francisco  Call- 
Bulletin  had  a  distinctive  feature  in  a 
survey  of  college  coaches’  opinions  on 
beer  for  athletes;  the  San  Francisco 
News  has  been  running  a  series  of  fea¬ 
tures  on  pre-prohibition  days  in  Cali¬ 
fornia.  San  Francisco  Examiner  adver¬ 
tising  included  an  attractive  layout  on 
foods  used  with  the  newly  legalized  type 
of  product. 


12,628  UNES  IN  L.  A. 

(Special  to  Editor  &  Publisher) 

Los  Angeles,  April  10 — Beer  brought 
12,628  new  lines  of  advertising  into  Los 
Angeles  newspapers  from  brewers  up 
to  and  including  Monday,  with  an  addi¬ 
tional  6,348  lines  or  more  from  cafes 
and  other  places  where  the  amber  fluid 
flows  or  is  dispensed  by  the  drink  and 
by  the  bottle.  The  manufacturers’  total 
includes  2,240  lines  of  Budweiser  copy 
which  appeared  in  the  Examiner  Mon¬ 
day,  but  which  apparently  will  not  be 
used  in  the  other  papers  until  later  in 
the  week. 

On  the  strength  of  copy  printed  to 
date  the  Examiner  leads  the  Los 
Angeles  field,  with  6,916  lines  of  beer 
copy  from  all  sources.  The  Herald  & 
Express  prfnted  4,780  lines ;  the  Record 
4,1/2  lines;  the  Times  1,372  lines;  and 
the  News  728  lines.  The  Hollywood 
Citizen-N ..ws  refused  all  beer  copy. 

Scarcity  of  beer  in  Southern  Cali¬ 
fornia  is  believed  to  have  been  a  major 
item  in  keeping  the  amount  of  beer  copy 
down. 

'The  Times,  dry  editorially,  did  not 
get  the  Eastside  copy,  only  local  brew¬ 
ery  operating.  Rainier  and  Acme,  San 
Francisco  breweries,  were  the  only  two 
represented  in  this  paper. 

Although  there  seems  to  be  a  better 
feeling  among  Los  Angeles  retail  ad¬ 
vertisers,  the  upturn  has  not  reached  an 
impressive  state  as  yet.  Indications 
point  to  a  falling  off  in  Easter  adver¬ 
tising  of  around  35  per  cent,  a  slight 
improvement  over  similar  compan*'' 
at  other  times  of  th"  vmr 


According  to  figures  compiled  by  the 
Los  Angeles  Times  statistical  depart¬ 
ment,  department  store  advertising  the 
first  ten  days  of  this  month  amounted  to 
214,848  lines,  for  all  papers.  For  the 
two-week  period  preceding  Easter  last 
year,  March  14  to  27,  the  department 
store  advertising  in  all  Los  Angeles 
papers  was  412,051  lines.  Similarly,  the 
men’s  and  women’s  clothing  copy  this 
month  stands  at  67,277  lines,  and  for 
the  pre-Easter  period  last  year,  124,201 
lines.  Copy  to  be  published  between 
Tuesday  and  Saturday  of  this  week 
should  bring  the  figures  up  to  slightly 
less  than  two-thirds  of  last  year’s  show¬ 
ing. 

“Retail  results  are  very  good,”  T. 
HarwOod  Young,  advertising  manager 
of  the  Hollywood  Citizen-News  de¬ 
clared.  “People  seem  to  be  loosening 
up,  and  we  note  the  best  feeling  for 
some  time.  When  people  buy,  adver¬ 
tisers  are  willing  -to  try  new  stunts. 
We  had  an  excellent  Saturday  last  week, 
and  expect  the  improvement  to  con¬ 
tinue.” 

Walter  Pfaffenberger,  assistant  ad¬ 
vertising  manager  of  the  Times,  said 
that  conditions  apparently  are  levelling 
off  to  a  sounder  foundation.  It  was 
pciinted  out  that  comparisons  of  this 
year’s  Easter  linage  with  last  year’s 
do  not  give  the  complete  picture,  sirtce 
two  Sundays  fall  within  the  period  this 
year,  and  only  one  last  year. 

Elliott  C.  Hensel,  advertising  manager 
of  the  Illustrated  Daily  News,  believes 
newspapers  may  blame  their  loss  in  re¬ 
tail  advertising  more  than  ever  to  shop¬ 
ping  news  publications.  In  Los  Angeles 
the  shopping  news  takes  around  25  per 
cent  of  the  advertising  appropriation  of 
the  six  major  stores,  and  the  remaining 
three  quarters  is'  divided  up  between  the 
five  daily  papers  and  two  Sunday  edi¬ 
tions. 


COMEBACK  IN  OREGON 

(Special  to  Editor  &  Publisher) 
Portland,  Ore.,  April  10 — Returning 
business  confidence,  together  with  the 
merchandising  inspiration  supplied  by 
spring  weather  and  pre-Easter  buying, 
have  caused  advertising  linage  in  Port¬ 
land  papers  to  take  a  decided  spurt  dur¬ 
ing  the  past  ten  days  as  compared  to  the 
levels  to  which  space  figures  sagged 
subsequent  to  the  bank  holiday. 

Meier  &  Frank  Company,  largest 
mercantile  house  in  Portland,  led  the 
•way  with  14  pages  of  advertising  in  the 
Sunday  Oregonian  of  April  2  and  has 
followed  it  up  with  a  strong  campaign 
since.  Other  business  houses  have  re¬ 
sponded  similarly  and  are  reporting 
satisfactory  results  as  reflected  in  in¬ 
creased  buying.  Beer  advertising,  di¬ 
rectly  and  indirectly,  has  also  helped  to 
restore  the  volume  of  advertising  car¬ 
ried  in  the  three  dailies. 

"The  effects  of  the  holiday  period  left 
their  mark  on  the  newspaper  budgets, 
however,  necessitating  further  retrench¬ 
ment  measures  to  meet  the  temporary 
emergency.  Employes  of  the  Oregonian 
were  requested  to  take  a  week  off  with¬ 
out  pay  by  O.  L.  Price,  manager,  and 
are  now  doing  so  on  a  schedule  covering 
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a  period  of  five  weeks.  The  Oregon 
Journal  employes  will  be  asked  to  t»kt 
a  week  off  now  and  a  second  week  h 
connection  with  their  regular  vacations 
this  summer.  Oregonian  emi4<^e,l 
crews  will  be  given  a  week’s  vacation 
with  pay. 

The  Portland  News-Telegram  had 
recently  reduced  its  staff  to  a  mininnw 
and  enforced  another  of  a  series  of  wagt 
reductions. 

Some  serious  advertising  space  reduc¬ 
tions  were  averted  by  the  Oregonan 
through  an  educational  campaign  amon 
merchants  showing  them  how  the  sane 
firms  had  met  the  crisis  during  the 
money  panic  of  1907  by  a  courageon 
advertising  campaign.  'This  use  of  space 
brought  a  wave  of  buying  and  saved  i 
very  bad  situation.  As  a  result,  mer¬ 
chants  continued  space  and  several  in¬ 
creased  the  amount  they  were  using, 


SEATTLE  BEER  COPY  UGHT 

(Special  to  Editor  &  Publisher) 
Seattle,  Wash.,  April  11 — Beer  ad¬ 
vertising  through  April  10.  Post-ln- 
telligencer,  228  inches;  Times,  118 
inches;  Jf/or,  133  inches. 

Department  store  advertising  in  Times 
April  1  to  10  amounted  to  4,76^ 
inches  as  compared  to  period  March  10 
to  20  last  year  when  linage  was  6,848Ki 
inches,  one  department  store  having  &- 
continued  business  meanwhile. 

Frank  W.  Webster,  business  manager 
of  Star,  reported  25%  decrease  in  pf^ 
Easter  department  store  advertising  to 
added  that  now  upturn  is  defini^ 
being  felt  and  the  Star  is  very  optimistic 
since  contracts  actually  in  hand  call  to 
big  improvement  in  department  ston 
situation. 


SEEKING  NEW  TRIAL 

J.  H.  Wendler,  publisher  of  thne 
weekly  newspapers  in  Dade  county,  Fk, 
convicted  recently  by  a  ju^  of  pub¬ 
lishing  a  libelous  article  against  Mayor 
Vincent  D.  Wyman  of  Coral  Ga^ 
and  his  administration,  is  seeking  a  on 
trial. 
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WEXIAM  A.  ELUOTT 
dies  in  JACKSONVILLE 

liMaeM  Manager  of  Timea-Union 

and  Former  S.N.P.A.  Preaident 

Succumba  to  Heart  Attack 
— Served  Paper  27  Yeara 

{Spfcial  to  Editor  &  Publisher) 

Jacksonville,  Fla.,  April  12 — Funeral 
strvices  were  conducted  here  today  from 
the  family  residence  for  William  Ansell 
Elliott.  47,  business  manager  of  the 
florida  Times-Union,  and  for  years  an 
active  figure  in  newspaper  circles  in  the 
Southeast.  Mr.  Elliott,  who  started  his 
newspaper  career  with  the  Times-Union 
in  1906,  died  at  his  home,  1929  Green- 
wod  avenue,  Sunday  night,  April  9,  of 
a  heart  attack.  He  had  been  in  bad 
health  for  some  time  past  but  his  condi¬ 
tion  had  not  been  considered  critical  and 
he  had  continued  his  business  duties  as 
usual  throughout  the  week  preceding 
his  death. 

A  native  of  Nashville,  Tenn.,  Mr. 
Elliott,  who  was  a  son  of  the  late  David 
N.  and  Sarah  B.  Elliott,  came  to  Florida 
30  years  ago.  He  went  first  to  Tampa, 
but  located  in  Jacksonville  three  years 
later.  He  served  for  several  years  as 
circulation  manager  of  the  Times-Union 
but  in  1914  was  made  business  manager, 
in  which  position  he  continued  until  his 
death. 

hfr.  Elliott  had  served  as  president 
of  the  Southern  Newspaper  Publishers’ 
Association.  He  was  a  member  of  the 
American  Newspaper  Publishers’  Asso¬ 
ciation,  and  at  the  time  of  his  death  was 
a  director  of  the  Associated  Dailies  of 
Florida. 

In  addition  to  his  business  activities, 
Mr.  Elliott  maintained  an  active  interest 
in  and  connection  with  the  civic,  social 
and  fraternal  life  of  his  home  city.  He 
was  a  member  of  Solomon  Lodge  No. 
20,  F.  &  A.  M.;  Jacksonville  Chapter 
No.  12,  Royal  Arch  Masons;  a  past 
master  of  Hallmark  Council  No.  3, 
Royal  and  Select  Masters ;  a  member  of 
Damascus  Commandery,  No.  5,  Knights 
Templar,  and  had  serv^  for  many  years 
as  a  member  of  the  finance  committee 
of  Morocco  Temple  of  the  Shrine.  He 
had  also  held  membership  in  the  Jack¬ 
sonville  Rotary  Club  since  1914,  in  the 
Advertising  Qub  of  Jacksonville,  and 
in  the  Florida  Country  Qub.  Mr. 
Elliott  is  survived  by  his  wife,  Mrs. 
Bertha _ Moran  Elliott;  two  daughters, 
Katherine,  a  student  at  St.  Mary’s-in- 
the-Woods,  Indiana,  and  Suzanne,  at 
hoiM;  his  mother,  Mrs.  Sarah  B. 
Elli^,  Nashville;  two  sisters,  Miss 
Miriam  Elliott  and  Mrs.  Lillard  Lane, 
Nashville;  and  one  brother,  Jesse  M. 
Elliott,  Jacksonville,  advertising  man¬ 
ager  of  the  Times-Union. 


0bttttart| 

E'RANK  Snetsincer,  67,  former  well- 
*  known  newspaperman  in  Toronto, 
med  at  his  home  in  Cornwall,  April  3. 
He  ^rted  his  newspaper  career  with 
the  Toronto  Empire  ^itorial  depart¬ 
ment,  and  remained  with  that  paper 
for  several  years,  finally  becoming  man- 
^ng  editor.  He  then  went  to  the 
Toronto  World,  and  from  there  to  Tor- 
^0  Saturday  Night,  after  which  he 
^ame  head  of  the  sales  and  advertis- 
mg  departments  of  Lowndes  &  Co., 
clothing  manufacturers. 

Miss  Mary  M'oall,  87,  dean  of  cor¬ 
respondents  of  the  Rochester  Democrat 
• - 
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&  Chronicle,  died  April  6  in  her  home 
in  Greece,  N.  Y. 

Stanley  J.  Pawlowski,  45,  former 
sports  editor  of  the  Polish  Daily  Tele¬ 
gram,  Buffalo,  died  last  week  in  his 
home  in  that  city. 

Reuben  A.  Greene,  former  news¬ 
paperman  of  New  York  and  Boston 
died  last  week  at  his  home  in  Wauwa¬ 
tosa,  Wis.  At  one  time  he  was  White 
House  correspondent  for  the  New  York 
World. 

Gerald  L.  Tomes,  crew  member  of 
the  ill-fated  Akron  who  lost  his  life 
with  the  sinking  of  the  craft,  April  4, 
was  a  former  pressman  on  the  Rttsh- 
ville  (Ind.)  Republican. 

William  Archibald  Young,  M.D., 
L.R.C.P.,  Eng.,  former  coroner  of  Tor¬ 
onto  and  for  30  years  editor  of  the 
Cattadian  Journal  of  Medicine  and  Sur¬ 
gery,  died  in  Toronto,  April  6. 

Timothy  J.  Collins,  for  40  years 
with  the  Boston  Globe,  died  April  6  at 
Quincy,  Mass.  Mr.  Colljns  was  for¬ 
merly  with  the  old  Quincy  Patriot- 
Ledger,  and  also  worked  on  the  staff 
of  the  Quincy  Advertiser. 

Miss  Audrey  Mary  Aymond,  18, 
daughter  of  Roy  Aymond,  artist  for  the 
New  Orleans  (La.)  Daily  States,  was 
drowned  April  3  in  the  Amite  River 
near  Baton  Rouge,  while  on  a  swim¬ 
ming  party  with  friends. 

J.  Harry  Henegan,  42,  first  assist¬ 
ant  corporation  counsel  of  Newark,  N. 
J.,  and  formerly  a  reporter  on  the  New¬ 
ark  Sunday  Call  and  the  old  Newark 
Star,  died  April  4. 

O.  C.  White,  71,  former  editor,  Car¬ 
rollton  (Ill.)  Patriot,  for  52  years,  died 
April  1,  following  a  year’s  illness.  He 
was  a  native  and  lifelong  resident  of 
Carrollton,  starting  with  the  local  week¬ 
ly  at  the  age  of  15,  serving  through 
changes  of  management  until  his  retire¬ 
ment  in  the  fall  of  1931.  His  wife  sur¬ 
vives. 

Fred  C.  Kindler,  55,  telegraph  opera¬ 
tor  for  the  Associate  Press  for  28 
years,  and  with  the  Springfield  (Mass.) 
newspapers  for  the  last  five  years,  died 
suddenly  last  week  of  a  heart  attack. 

Miss  Lenna  Martin,  for  20  years  an 
employe  of  the  Indianapolis  Star,  died 
Tuesday,  April  4,  at  her  home  in  In¬ 
dianapolis.  She  had  been  secretary  to 
James  A.  Stuart,  managing  editor,  for 
many  years. 

Fred  G.  Reusswig,  59,  former  assist¬ 
ant  managing  editor  and  city  editor  of 
the  old  Utica  (N.  Y.)  Saturday  Globe, 
and  for  the  past  16  years  prominent  in 
Utica  financial  circles,  died  April  7  at 
his  home. 

George  A.  Franke,  56,  since  1919  a 
representative  for  the  Mergenthaler 
Linotype  Company  in  Ohio,  died  at  his 
home  m  Dayton,  April  2.  He  was  a 
member  of  the  Dayton  Daily  News  com¬ 
posing  room  force  for  years. 

Sarah  A.  Sharkey,  40,  for  10  years 
an  employe  of  the  United  States  Ad¬ 
vertising  Corporation,  Toledo,  died  last 
week  in  Mercy  Hospital,  Toledo. 
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Patrick  J.  McCallum,  65,  former 
sports  editor  of  Montreal  Herald,  and 
the  sports  staffs  of  Montreal  Gazette 
and  Montreal  Star,  died  April  9  in  Mon¬ 
treal.  At  the  time  of  his  death  he  was 
sales  manager  of  La  Societe  Francaise 
de  Specialites  Alimentaires. 

Edward  Eugene  Vreeland,  president 
of  the  Vreeland  Advertising  (Company, 
New  York,  and  retired  president  of  the 
Vreeland  Motor  Company  of  New 
Jersey,  died  April  9  of  a  heart  attack, 
in  Flemington,  N.  J.,  while  visiting  his 
farm  there.  He  startexl  his  career  as  a 
reporter  for  the  Chicago  City  Press  As¬ 
sociation  in  1896  shortly  after  his  grad¬ 
uation  from  Yale.  Four  years  later  he 
founded  the  Vreeland  Advertising  Com¬ 
pany  and  the  Trade  Bindery  in  New 
York,  from  which  he  retired  six  years 
ago.  He  founded  the  Vreeland  Motor 
Company  in  1921  and  retired  in  1927. 
He  was  a  charter  member  of  the  Adver¬ 
tising  Club  of  New  York  and  of  the 
Printing  Craft  Club. 

Alfred  J.  Aubrey,  80,  for  30  years 
on  the  Brooklyn  (N.  Y.)  Daily  Eagle 
staff,  died  April  9  at  his  home  in  Brook¬ 
lyn.  Following  his  service  as  secretary 
to  the  late  William  C.  Redfield,  Secre¬ 
tary  of  Commerce  in  the  Wilson  (Cab¬ 
inet,  he  joined  the  Eagle  reportorial 
staff.  Later  he  was  in  charge  of  the 
“Question  and  Answer’’  department  of 
the  paper.  He  retired  in  1927.  He  is 
survived  by  his  wife,  two  daughters  and 
two  grandchildren. 

Bert  Hall,  69,  one-time  circulation 
manager  of  the  Milwaukee  Journal,  died 
at  his  home  there,  April  10,  of  heart 
disease.  He  was  also  with  newspai^rs 
in  Chicago  and  Grand  Rapids,  Mich. 
During  the  Chicago  printers’  strike,  Mr. 
Hall  supervised  the  delivery  of  10,0W 
copies  of  the  Milwaukee  Journal  in 
Chicago,  July  3,  1898,  announcing  the 
American  victory  at  the  battle  of  Santi¬ 
ago.  He  helped  to  found  the  Newsboys’ 
Republic,  a  group  composed  of  carriers 
and  corner  boys  from  local  newspapers. 
He  was  a  pioneer  member  of  the  Mil¬ 
waukee  Press  Qub  and  was  recently 
made  a  life  member.  At  the  time  of  his 
death  he  was  secretary  of  the  Employes’ 
Mutual  Benefit  Association. 

W.  W.  Pierce,  70,  who  had  been 
associated  with  the  Scripps-Howard 
newspapers  for  30  years,  died  this  week 
in  Cleveland.  His  son,  W.  W.  Pierce, 
Jr.,  is  advertising  director  of  the  Co¬ 
lumbus  Ohio  State  Journal. 
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ALFRED  W.  NOREK 

Alfred  W.  Norek,  president  of  the 
American-Jewish  Publishing  Corpora¬ 
tion,  publishers  of  The  Day,  Jewish 
daily  of  New  York,  died  April  9  in  a 
Brooklyn  hospital.  He  was  38  years 
old.  He  underwent  an  operation  a  year 
ago,  but  was  believed  recovering.  He 
suffered  a  relapse,  however,  after  at¬ 
tending  the  protest  meeting  against  Hit¬ 
ler’s  anti- Jewish  campaign  in  Germany 
in  New  York  March  27.  Before  be¬ 
coming  president  of  the  publishing  com¬ 
pany,  he  practiced  law.  His  wife,  who 
survives,  is  the  former  Miss  Lillian 
Shapiro,  daughter  of  David  Shapiro,  a 
publisher  of  The  Day. 


LOWERS  QUANTITY  RATES 

Key  West  (Fla.)  Citizen  has  an¬ 
nounced  a  75,0()0-line  rate  of  cents, 
and  a  KXl.OOO-line  rate  of  2  cents  a  line 
for  general  advertising.  The  open  rate 
remains  at  3  cents. 
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Editor 


FRANCE  PLANS  PROPAGANDA 
DRIVE  IN  UNITED  STATES 

(Continued  from  page  7) 


standing  of  the  function  of  Havas  and 
on  self-evident  misinformation,  Mr. 
Lemercier  said.  He  asked  whether  or 
not  some  of  the  United  States  Congress¬ 
men  in  Washington  did  not  go  off  occa¬ 
sionally  on  a  tangent  in  their  speeches 
and  reports.  If  they  did,  he  observed, 
it  would  ^rallel  the  situation  in  the 
foreign  office  budget  report. 

No  one  in  America  has  seen  the  full 
report  of  French  propaganda  plans,  as 
far  as  Editor  &  Publisher  could  learn, 
although  copies  of  it  were  expected  to 
be  received  on  Friday  of  this  week. 

According  to  the  United  Press 
dispatch,  which  was  signed  by  Wallace 
Carroll,  the  publicity  fund  called  for 
“reaching”  the  people  through  the 
American  press  in  the  manner  hereto¬ 
fore  described,  and  through  movies, 
Sunday  night  radio  broadcasts  to  this 
country,  articles  in  magazines  presum¬ 
ably  by  well-known  authors,  and  lectur- 
ep.  In  the  case  of  lecturers,  the  for¬ 
eign  office  urged  that  good-looking, 
active  young  speakers  be  sent  to  the 
United  States,  “instead  of  unhealthy- 
looking,  decrepit,  tired,  feverish,  worn- 
out,  coughing  and  trembling  old  men 
bound  into  frock  coats.” 

In  explanation  of  its  purposes,  the 
foreign  department  said:  “The  Ameri¬ 
can  people  go  to  no  trouble  to  inform 
themselves.  We  must  place  before  their 
eyes  some  simple  truths." 

“We  must  remember,”  it  continued, 
“that  the  American,  above  all  else,  is  a 
business  man.  He  knows  how  to  count. 
He  is  dominated  by  a  sporting  spirit. 
An  American  may  honestly  ruin  his  test 
friend  just  to  prove  he  is  the  stronger 
— ^nd  then  offer  him  his  hand  and  help 
him  to  arise.  Friendship  has  nothing  to 
do  with  his  business. 

“The  American  people  are  ignorant 
of  their  own  history.  Tliey  must  not  be 
expected  to  know  French  history. 

“The  American  female  element  has 
an  important  viewpoint.  We  must  par¬ 
ticularly  address  ourselves  to  them.” 

The  propaganda  program,  contained 
m  a  175-page  document,  of  which  100 
pages  were  devoted  to  American  plans, 
detailed  plans  for  the  reorganization  of 
the  foreigrn  office  press  bureau,  and 
added: 

“As  concerns  America,  profound  in¬ 
quiries  have  been  made  among  French 
oersonalities  who  recently  have  returned 
from  the  United  States,  concerning  the 
Mti-Fre^h  campaign  and  means  of  de¬ 
feating  it,  as  well  as  inquiry  among 
American  personalities  and  American 
journalists  resident  in  Paris.  These  in¬ 
quiries  have  allowed  us  to  establish  a 
^neral,  basic  plan  to  be  undertaken  in 
the  near  future  by  the  development  of 
the  press  service  at  the  Quai  D’Orsay, 
^rough  collaboration  of  the  Associated 
Press  and  the  Havas  news  agency.  .  . 

“Our  program  consists  of  gathering 
European  news  and  organizing  the  dif¬ 
fusion  of  this  news,  as  judiciously 
acupted  as  possible,  to  foreign  coun¬ 
tries.  The  extent  of  this  program  has 
required  several  steps.  First,  in  1931 
and  through  1932,  our  efforts  were  con¬ 
secrated  to  the  organization  and  the  dif¬ 
fusion  of  European  news  of  French 
origin  to  South  America,  the  Orient  and 
North  Africa. 

“It  is  hoped  by  the  end  of  1933  to 
circulate  this  news  throughout  Europe 
insofar  as  circumsUnces  in  each  coun¬ 
try  permit. 

“It  will  be  possible  to  reach  the 

iP^xT  **'  fashion, 

all  North  American  nations,  otherwise 
than  through  the  intermediary  of  foreigrn 
newspaper  correspondents. 

“The  Quai  D’Orsay  press  section  is 
now  organizing  for  the  direction, 
through  the  collaboration  of  one  of  our 
principal  news  agencies,  of  French  news 
going  abroad,  especially  to  America. 
The  Quai  D’Orsay  assures  the  technical 
and  financial  control  of  this  news 
service." 

Editor  &  Publisher  also  learned  that 
one  section  of  the  propaganda  code 
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called  for  an  intense  study  of  the  Hearst 
newspapers  in  the  United  States  for 
the  purpose  of  answering  promptly  anti- 
French  attacks  therein.  The  Interna¬ 
tional  News  Service  in  New  York  was 
trying  to  get  that  section  of  the  docu¬ 
ment  transmitted  to  it  this  week. 

Although  the  Havas  officials  in  New 
York  denied  a  government  tie-up,  the 
language  of  the  budget  document  would 
indicate  the  government  did  have  con¬ 
trol  over  “one  of  our  principal  news 
agencies.”  The  1932  foreign  office 
budget  stated: 

"The  effort  of  the  department  was 
concentrated  on  the  reorganization  of 
the  foreign  service  of  our  news  agen¬ 
cies,  principally  the  Agence  Havas.  .  . 
Further  extensions  of  our  program  of 
propaganda  through  the  press  are  in 
process  of  examination  and  will  not  fail 
to  facilitate  .  .  .  the  diffusion  of  French 
influence  abroad.” 

At  that  time  the  foreign  office  stated 
that  the  Havas  agency  would  be  able 
“to  create  an  independent  service  in  the 
United  States,”  but  the  significance  of 
that  statement  was  evidently  not  recog¬ 
nized. 

The  Associated  Press  in  New  York 
was  noncoinmittal  on  the  subject  of 
propaganda  in  Havas  dispatches.  It  was 
pointed  out  to  Editor  &  Publisher  that 
the  service  was  invaluable  for  check¬ 
ing  purposes,  and  that  only  an  “infini¬ 
tesimal”  number  of  Havas  dispatches 
were  sent  out  under  the  A.P.  logotype, 
and  even  then  were  generally  credited. 
Lloyd  Stratton,  A.P.  executive  assistant, 
said  the  Paris  bureau  was  responsible 
to  the  A.P.  for  coverage  of  France  and 
was  well  equipped  for  the  job.  No  Ha¬ 
vas  material  was  used  without  being 
carefully  investigated,  he  added.  John 
Evans  is  head  of  the  A.P.  staff  in  Paris. 

The  Associated  Press  carried  a  digest 
of  the  propaganda  plans  April  10  and 
quoted  Deputy  Dariac  as  follows: 

“There  is  no  question  of  organizing 
the  distribution  of  misleading  news,  but 
to  spread  rapidly  accurate  news  of  gov¬ 
ernment  policy  and  events  interesting 
the  nation. 

“The  sole  efficacious  weapon  against 
Mlumny  is  to  spread  abundant  precise 
information.  The  poverty  of  our  action 
abroad  is  dangerously  shown  by  the 
unjust  attacks  we  suffer  in  the  United 
States. 

“The  French  spend  less  than  $3,000,000 
on  propaganda,  the  same  as  Great  Brit¬ 
ain,  while  Germany  spends  $10,000,000 
and  Italy  nearly  $5,000,000. 

“Because  of  the  complete  lack  of  our 
propaganda  American  public  opinion  is 
in  nowise  prepared  to  understand 
France’s  viewpoint  on  the  debts.” 

He  told  of  the  “establishment  of  a 
general  plan  which  will  serve  as  the 
basis  for  work  to  be  attemirted  soon  by 
development  of  press  services  at  the 
Quai  p’Orsay  as  well  as  by  collab<5ra- 
tion  with  the  Associated  Press  in  Amer¬ 
ica  and  the  Agence  Havas,”  the  A.P. 
dispatch  said. 

Germany,  which  has  long  claimed  that 
it  was  the  victim  of  vicious  world-wide 
propaganck  in  re^rd  to  the  Jewish 
situation  in  the  Reich,  received  support 
in  its  contentions  of  recent  weeks  in  the 
government-controlled  newspapers  of 
Italy. 

A  dispatch  to  the  New  York  Herald 
Tribune  from  Rome  April  8  said  that 
according  to  the  Fascist  version,  the  Jew¬ 
ish  communities  in  Europe  and  America 
are  being  made  the  scapegoats  in  the 
propaganda  movement  which  is  not  in¬ 
spired  by  sympathy  for  the  persecuted 
religions  but  by  motives  of  political  hate 
and  fear. 

Premier  Benito  Mussolini’s  paper, 
Popolo  ^ Italia,  said:  “The  outbreak 
of  protests  by  the  Israelites  against  the 
government  of  Hitler  evidently  corre¬ 
sponds  to  interests  that  have  nothing  to 
do  with  religion  nor  even  with  the  exi¬ 
gencies  of  life  and  commerce  of  the 
Jewish  communities  of  the  world.  The 
purpose  of  the  campaign  against  the 
supposed  persecutions  was  evidently  a 
pre-arranged  offensive  campaign  against 
the  new  Germany.  The  fomenters  of 
the  international  ill  will  are  not  accus¬ 
tomed  to  pay  personally  the  conse¬ 
quences  of  their  initiative.  It  seems  to 


us  the  Jews  of  the  world  are  running 
the  risk  of  having  to  pay.” 

The  Giomale  d’ltalia  termed  the  ac¬ 
counts  of  the  Jewish  persecutions  a 
“campaign  of  hate,”  and  declared  it  was 
“organized  by  newspapers  and  political 
parties  and  nurtur^  on  the  grossest 
lies.  It  has  attempted  to  isolate  Ger¬ 
many  internationally  and  create  hos¬ 
tility.” 

No  further  action  in  the  attempt  of 
the  German  government  to  boycott  the 
Berlin  Association  of  Foreign  Corre¬ 
spondents  as  long  as  Edgar  Ansel  Mow- 
rer,  (^hicago  Daily  News  correspondent, 
remains  as  its  president,  was  reported 
this  week. 

The  government  had  demanded  Mr. 
Mowrer’s  resignation  because  of  his 
l»ook  “Germany  Puts  the  Clock  Back.” 
The  association,  by  a  big  majority,  re¬ 
fused  to  accept  his  resignation. 

In  the  meantime  the  propaganda  ma¬ 
chine  of  the  Hitler  regime  is  being 
managed  by  Dr.  Paul  Joseph  Goebbels 
under  the  title  of  chief  of  the  new 
Ministry  of  Propaganda. 

According  to  an  Associated  Press 
dispatch,  Dr.  Goebbels,  who  is  35  years 
old,  is  a  “born  propagandist,  a  tireless 
worker  and  fiery  author  and  writer.” 
Well  educated,  he  is  held  as  particu¬ 
larly  fitted  for  his  job  as  press  mentor. 
He  is  also  the  editor  of  Angriff,  Na¬ 
tional  Socialist  organ. 

His  relentless  anti-Semitic  attitude  he 
expounded  in  an  article  for  a  London 
newspaper  almost  on  the  eve  of  the 
successful  Nazi  revolution.  In  it  he  said : 

“We  fight  the  Jews  because  we  see 
in  them  the  originators  and  exploiters 
of  our  national  disaster.  .  .  .  Because, 
whenever  great  national  German  ques¬ 
tions  are  being  decided,  the  Jew  is  to 
be  found  in  the  ranks  of  our  enemies.” 

The  German  government  on  April  8 
banned  the  Manchester  Guardian  from 
Germany  until  further  notice. 


Since  the  campaign  against  the  Je^- 
began,  the  Guardian  has  published  t’ 
tailed  reports  of  it  from  its  Gertn 
correspondents.  It  has  exposed  hj 
propaganda  some  letters  which  it  pui, 
lished  to  give  both  sides,  but  has  nj 
ceased  denouncing  the  attacks  on  tl< 
Jews,  Socialists  and  pacifists. 


RECEIVERS  APPOINTED 

The  Main  Line  Daily  Times,  Ard¬ 
more,  Pa.,  was  placed  in  temporary  re¬ 
ceivership  last  week  by  the  Montgom- 
ery  County  court,  Norristown,  Pj. 
J.  Herbert  Egan,  an  attorney,  and  John 
Davenport,  advertising  manager  of  the 
paper,  were  named  receivers.  A  cr^itor 
for  $1,065  filed  the  petition  stating  the 
company  owed  banks  and  general  cred¬ 
itors  $50,000.  Ledyard  H.  Heckscher, 
publisher,  said  the  suit  was  a  friendly 
one  to  conserve  assets  and  there  would 
be  no  interruption  of  publication. 

ENLARGING  SUNDAY  EDITION 

Jacob  Landau,  publisher  of  the  Jew. 
ish  Daily  Bulletin,  New  York,  this  week 
announced  publication  on  April  23  of  an 
enlarged  tabloid-size  Sunday  editioa 
Harry  Salpeter,  with  the  book  review 
section  of  the  New  York  World  prior 
to  its  merger  with  the  New  York  Tele¬ 
gram,  will  be  editor. 


TAX  REFUND  ORDERED 

The  U.  S.  Treasury  Department  has 
granted  income  tax  abatements  totaling 
$35,629.47  to  Printers’  Ink  Publishing 
Company,  New  York,  to  correct  over- 
assessments  against  the  company  for  ! 
1920  and  1921,  from  which  appeal  had 
teen  taken. 


NOW  PUBUSHED  MORNINGS 

Toms  Rk’er  (N.  J.)  Ocean  Coimtj 
Sun,  formerly  published  evenings  ex¬ 
cept  Sunday,  is  now  published  mornings 
except  Sunday. 


Supplies  and  Equipment 

SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Diying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl*  Ad<iraM  NENSCO^Worcastar 


New  Hoe  Color  .  Mat 


Registering  Rack  j 

WITH  this  novel  device,  color  mats'are  quickly  o 

and  positively  set  to  design,  for  close  register. 

Guess  work  is  eliminated.  It  will  pay  for  itself  many  g 

times  over  in  reducing  costly  registering  time.  = 

SEND  FOR  DETAILS 

IRVING  TRUST  COMPANY,  RECEIVER  IN  EQUITY  FOE  * 

R,  HOE  &  CO.,  INC.  I 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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PRICE  BROS.  BANKRUPT 

- 

•  jIBut  Receiver  Hopes  to  Be  Able  to 
“Struggle  Through” 

Price  Bros.  &  Co.,  Ltd.,  was  officially 
jdeclared  bankrupt  in  bankruptcy  court 
^in  Quebec,  this  week.  Gordon  Scott, 
recently  appointed  guardian,  will  con¬ 
tinue  to  carry  on  the  affairs  of  the 
company. 

It  is  believed  in  Quebec  that  the  com¬ 
pany  will  manage  to  “strut^ele  through”, 
even  though  they  may  have  to  borrow 
a  large  amount  of  money  to  tide  them 
over  reorganization. 

Authority  for  a  $250,000  loan  has  al¬ 
ready  been  granted,  for  the  purpose  of 
paying  salaries,  and  generally  “keeping 
the  wheels  turning,”  with  Hon.  Gordon 
Scott,  guardian  for  the  firm,  charged 
with  the  task  of  raising  this  money. 

While  a  large  amount  of  money  may 
possibly  have  to  be  borrowed,  Mr.  Scott 
informed  Editor  &  Publisher  that 
there  was  ample  security  for  whatever 
amount  might  have  to  be  borrowed. 

Price  Brothers  have  been  in  difficul¬ 
ties  ever  since  last  June,  when  Ixird 
Beaverbrook’s  brother  was  appointed  to 
the  presidency,  together  with  a  new  slate 
of  officers. 

NANAIMO  FREE  PRESS  SOLD 

The  Nanaimo  (B.C.)  Free  Press,  an 
afternoon  newspaper  published  for  the 
past  60  years,  has  been  sold  by  Thomas 
B.  Booth,  owner  for  the  past  15  years, 
to  a  local  syndicate. 

EDITOR  &  PUBLISHER 
Gastified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  M  per  line 

3  Timee  —  .4t  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .M  per  line 
Count  six  words  to  the  line 

Whits  spau  charged  at  same  rata  per  line 
pw  insertion  as  earned  by  frequency  of 
.  iS**'*^  Minimum  space,  three  fines. 

ine  Editor  A  Publisher  reserves  the  right  to 
^  classify,  adit  or  reject  any  copy. 

,  _ _  Brokers 

Honest-to-Goodnrss  Values — Weekly  news¬ 
papers  Massachusetts,  New  York,  New 
Jersey,  Pennsylvania,  Kentucky,  Florida. 
Good  equipment:  earning  profits;  not  over 
priced;  reasonable  terms.  J.  B.  Shale. 
Times  Building,  New  York. 

^*'**P*P*''  —  dallies,  weeklies  —  sales, 
sections.  Highest  references. 
pS?hi.  Newspaper  Broker, 

^thlan  Building,  Nashville,  Michigan. 
Extern  ^ce.  Murphy's  Hotel,  Richmond. 
J.  W.  Mapoles,  representat I ve. 

_ Newspaper  For  Sale 

only  newspaper  and  job 
Tweifv  1^000.  Wonderful  location, 

dav  A®**  "le  to- 

**'"*'■'  Newspaper  Broker, 
Pythian  Building,  Nashville,  Mich. 

J"**  printing 

fnduit'r.  thriving 

wruf  Fo*-  detail! 

Flrrnvme  P-  O.  Box  338, 

_ Newspapers  Wanted 

tJwn”,?f  7®AnA“"‘'®^““y  reasonable)  In 
Pu^llshlr.’’*®®  ®'‘  Editor  & 

_ _ Circulation  Promotion 

HudSon"?)-""^’.  a*"*"*  fetter  times.” 

record°pir!?.,ii»'i  ®**,.*  Assoclatea  world's 
N.*^  Y  builders,  246  Sth  Avo., 

buslnlu  results  (both  in  cash 

PARTinw^  Added  subscribers)  of 

clrculatlon-bulldlng 
durtSs  being  conducted, 

THE  ?f.**’*"  depression  period. 

COMPANY. 

LIS  INgraT^k.  ^ndianapo- 

_ Help  Wanted _ 

Advertising  Manager 

in  Malor  A"  "“"them  city  included 

rega®dlnv“!  Ji  ^  Group  Write  full  details 

_ _ Situations  Wanted 

mln*wu^*,r7^®"“.‘".®  advertising 

MmDlete'^rt?.,^^i‘'®“'"'  '■^®°''d  nine  years 
nent  conni-Fi  **P®rlence.  seeks  perma- 
exMDUoMl  .im.  dally  where 

out.  “•’dlty  as  creator  of  good  lay- 

tlve  combined  with  consfruc- 

ences  ®.  *®  *  '*  needed.  Refer- 

Edltor’^fi  pXlVhe%“°"'‘’"'‘‘'"®“‘'- 


ALUMNI  DINNERS  PLANNED 

Sigma  Delta  Chi  Members  Will  Meet 

on  Founders’  Day 

In  a  score  of  cities  next  week,  alumni 
and  active  chapters  of  Sigma  Delta  Chi, 
professional  journalism  fraternity,  will 
gather  to  observe  the  twenty-fourth  an¬ 
niversary  of  the  fraternity’s  founding  at 
DePauw  University,  April  17,  1909. 

Kenneth  C.  Hogate,  general  manager. 
Wall  Street  Journal,  is  in  charge  of  ar¬ 
rangements  for  the  New  York  dinner, 
Monday  evening,  April  17,  at  the  West¬ 
ern  Universities  Club. 

Douglas  McMurtrie,  typographical 
expert,  will  be  the  principal  speaker  at 
the  Chicago  dinner,  April  25,  at  the 
Saddle  and  Sirloin  Club. 

Philadelphia  alumni,  cooperating  with 
the  Temple  University  Chapter,  have 
invited  Marlen  Pew  of  Editor  & 
Publisher,  and  David  Lawrence, 
Washington  writer,  to  speak  at  their 
dinner  April  17. 

David  Dietz,  N.E.A.  science  editor, 
and  Prof.  John  R.  Burkhart  of  Western 
Reserve  University  are  arranging  an 
all-Ohio  dinner  in  Cleveland  for  April 
29. 

Iowa  alumni  and  members  of  active 
chapters  at  Iowa,  Iowa  State,  and 
Drake,  will  dine  at  the  Younkers  Tea¬ 
room  in  Des  Moines,  April  18,  with 

Situationg  Wanted 

Advertising  Manager — salesman — Available 
soon.  10  years  newspaper,  40,000  town. 
Thorough  In  copy-layout— contact — de¬ 
tail.  Age  36,  family.  Wish  new  Held  with 
livable  salary  and  future;  anywhere.  Ref¬ 
erences,  samples  on  request.  D-864,  Editor 
&  Publisher. 

All-around  newspaperman  seeks  opening 
on  Telegraph  or  City  Desk — of  as  general 
reporter.  Experience  Includes  Boston  Her¬ 
ald,  Christian  Science  Monitor  and  A.  P. 
Dally  east  of  New  York  preferred.  Refer¬ 
ences,  Mark  Staples,  365  Broadway,  Lynn, 
Mass. 

Auditor  and  Credit  Manager,  accountant, 
analyst,  cost  man,  systematlzer,  buyer, 
confidential  managerial  cooperator.  Knows 
Income  tax  and  chain  systems.  Familiar 
with  advertising  and  circulation.  Thir¬ 
teen  years  full  charge  experience,  ten  on 
one  large  dally.  Age  46,  perfect  health, 
highly  educated.  Highest  references.  Op¬ 
portunity  first  consideration.  D-867,  Edi¬ 
tor  &  Publisher. 

Business  Manager — Intensively  trained  in 
all  departments.  Formerly:  Publisher, 
Washington  (N.  J.)  Star;  General  Manager, 
New  Haven  Journal-Courier.  Salary  second¬ 
ary  to  opportunity.  Age  30,  Wesleyan  UnU 
verslty  graduate,  married.  For  particu¬ 
lars,  references,  write:  H.  M.  Peterson. 
Conn.  Distributing  (jo..  Cutler  Bldg.,  New 
Haven.  Conn. _ 

Circulation  Manager — Now  employed,  de¬ 
sires  change.  Specializing  in  Boy  organi¬ 
zation  and  promotion.  Seven  years'  experi¬ 
ence  as  assistant  manager  with  United 
States'  greatest  evening  newspaper;  Built 
and  organized  Boy  organization  for  new 
daily  publication.  No  forced  methods  used. 
Young,  clean  cut;  honest  and  Intelligent. 
Reasons  for  changing  furnished  upon  re- 
quest.  Box  D-861.  Editor  A  Publisher. 

Circulation  Manager — With  an  excellent 
record  for  carrier  and  mall  production  at 
low  costs.  Experienced  on  both  dallies 
and  periodicals — In  every  case  as  Circula¬ 
tion  Manager.  Now  in  New  York.  Can 
be  Interviewed  at  Editor  &  Publisher  head¬ 
quarters  at  A.  N.  P.  A.  meeting,  or  write 
D-876.  Editor  &  Publisher. _ 

Circulation  Manager— 10  years'  experience, 
now  with  metropolitan  daily.  Wish  smaller 
paper.  Can  build  circulation,  specialize  In 
boy  sales.  Best  reference.  Can  Invest. 
D-869.  Editor  A  Publisher. _ 

Circulation  Manager — Office-owned  routes 
are  here  to  stay.  If  you  want  to  change 
your  method  of  delivery;  If  you  want  to 
get  circulation  and  KEEP  it;  if  you  want 
to  cut  out  waste;  If  you  want  a  Circulation 
Promotion  department  of  the  "doing  some¬ 
thing"  type — and  get  results,  put  your  bid 
In  now,  for  the  services  of  a  Circulation 
Manager,  now  employed  but  dealring  a 
change,  because  he  wants  "to  grow." 
Well  known  among  circulators  and  pub¬ 
lishers.  Married  but  will  go  anywhere. 
Your  Inquiries  will  be  kept  In  strict  confi¬ 
dence.  Can  furnish  the  highest  type  of 
references.  Personal  interview  In  New 
York  during  A.N.P.A.  convention  If  de¬ 
sired.  D-850,  Editor  &  Publisher 

Columnist,  12  years'  experience.  Pithy 
comments  on  current  news,  clean  jokes, 
wisecracks,  terse  verse.  Low  rates.  Don 
Frankel,  1508  S.  Homan  Ave.,  Chicago,  Ill. 

Composing  Room  Executive  and  Mechan¬ 
ical  Superintendent.  Seasoned,  aggressive, 
business-like  administrator.  D-861,  Editor 
&  Publisher. _ 

Editorial — Young  married  man,  formerly 
with  N.  Y.  World,  N.  T.  American  and  sev¬ 
eral  other  publications,  desires  connection 
with  publication  anywhere — reporter,  col¬ 
umnist,  or  anything.  Capable  of  re-wrIte. 
In  urgent  need  of  position  at  present. 
Beat  reference.  W,  F.  Sullivan,  240-19 
136th  Ave.,  Rosedale,  Long  Island.  Laurel- 
ton  8-6717. 


Henry  R.  Luce  of  Time  as  speaker. 
State  dinners  also  are  planned  by 
alumni  groups  in  San  Francisco,  De¬ 
troit,  Grand  Forks,  N.  D. ;  Sioux  Falls, 
S.  D. ;  Indianapolis,  Madison,  Wis. ; 
Kansas  City,  and  St.  Louis. 

DAILY  REORdANIZED 

Norristown  (Pa.)  Register,  Suspended, 
Succeeded  by  Morning  News 

The  Norristown  (Pa.)  Register,  re¬ 
cently  suspended,  has  been  succeeded  by 
the  Norristown  News.  The  Register 
was  an  evening  paper.  The  News  is 
issued  mornings. 

Roy  Huber,  formerly  an  executive 
with  the  Norristown  Times-Herald,  and 
recently  in  the  advertising  and  real 
estate  business,  is  general  manager  of 
the  News.  William  K.  Davis  is  in 
charge  of  circulation  and  promotion ; 
Frank  McManus  is  advertising  manager, 
and  Harry  Maginley,  editor. 

The  Norristown  Register  was  leased 
by  Samuel  M.  Rosenthal  in  February, 
1931.  In  January,  1933,  it  was  leas^ 
to  the  Norristown  News  Company. 

PEORIA  COOKING  SCHOOL 

The  Peoria  (Ill.)  Journal-Transcript 
in  cooperation  with  the  Kroger  Grocery 
and  Baking  Company  held  a  c(X)king 
school  April  5-7.  Helen  Watt  Schrei- 
ber  was  in  charge. 

Situationg  Wanted 

Editorial  Writer — Ten  years  as  chief  edi¬ 
torial  writer  on  metropolitan  dalllea 
backed  by  thorough  newspaper  experience. 
Best  references.  D-868,  Editor  &  Publisher. 

Editorial — 34.  married,  2  university  de¬ 
grees,  12  years'  experience  In  newspaper, 
press  association,  magazine,  and  publicity 
work.  Including  reporting,  editing,  foreign 
correspondence,  and  editorial  writing.  Con¬ 
tributor  to  leading  magazines.  Best  refer¬ 
ences.  Earned  more  than  $4,000  yearly  In 
1931  and  1932,  but  will  work  for  low  pay 
and  will  go  anywhere.  Employed  now,  but 
available  immediately.  Will  Invest  $2,000 
In  newspaper.  D-870,  Editor  &  Publisher. 

Editorial — Young  man  now  and  for  last 
five  years  on  one  of  nation's  largest  Inde¬ 
pendent  dailies  desires  return  to  afternoon 
field  In  city  anywhere  from  26,000  to  260,- 
000.  References.  D-874,  Editor  &  Pub¬ 
lisher^ _ 

Foreman,  newspaper,  union.  Excellent 
record  and  references,  25  years'  experl- 
ence.  Married.  D-866.  Editor  A  Publisher. 

High.  School  teacher  desires  summer  posi¬ 
tion.  Feature  training.  Some  experience. 
Salary  easily  adjusted.  What  have  you? 
D-871.  Editor  &  Publisher. _ 

Journalist,  aged  39.  would  like  to  affiliate 
with  newspaper  in  West'  or  Southwest,  pref¬ 
erably  California.  Will  invest  $500.  Ex¬ 
perience  10  years.  Married.  Write: 
N.  J,  Q.,  2654  Liberty  avenue,  Ogden,  Utah. 

Managing  Editor — Resigned  after  16  years 
with  Ft.  Wayne,  Ind.,  Journal-Gazette. 
Interested  In  any  news  dept,  position.  42 
years  old.  Record  and  references.  Ross 
S.  Nelson.  430  Rose  Lane,  Ft.  Wayne.  Ind. 

Profit-minded  working  foreman  or  execu¬ 
tive  head  commercial  printing  plant;  pro¬ 
ducer  of  modern  advertising  printing; 
practical  In  all  departments;  handle  all 
details;  build  business;  make  plant  make 
more  money;  unusual  experience;  "on  the 
square";  go  anywhere.  D-865,  Editor  & 
Publisher. _ 

Printing  Production  Executive — Available 
Group  or  Metropolitan  Publisher;  wide  ex¬ 
perience,  16  years  executive  capacities;  all 
departments,  composing  room  specialist, 
singular  successful  assignment  past  three 
years  makes  him  exclusive  practical  au¬ 
thority  on  automatic  typesetting  devices. 
Employed,  unprecedented  event  permits 
opportunity  to  acquire  his  services  on 
short  notice.  Salary  commensurate  with 
economies  he  can  effect  for  your  organiza¬ 
tion.  For  Interview,  Box  D-866,  Editor  & 
Publisher. 

Reporter,  30,  experienced,  capable,  go 
anywhere.  D-863.  Editor  &  Publisher. 

Reporter,  efficient,  sober.  Ten  years'  ex¬ 
perience.  Excellent  feature  writer.  Go 
anywhere.  Prove  ability  with  scores  by¬ 
line  clips.  Never  out  of  Job.  D-872,  Editor 
&  Publisher. 


Situations  Wamtetl 

Trade  Publication  Man — 12  years’  well 
rounded  experience  and  fine  record  as 
editor,  business  manager  and  sales  promo¬ 
tion  man — seeks  permanent  connection  with 
some  publisher  where  ability  and  broad 
experience  can  be  used  to  best  advantage. 
Capable  of  assuming  full  charge  of  pub¬ 
lication  or  will  act  as  assistant  to  some 
busy  executive  who  now  has  more  work 
than  he  can  handle.  Age  35,  university 
trained.  A-1  references,  as:  Bunting  Sys¬ 
tems,  Inc.,  North  Chicago,  Illinois,  Mr.  A. 
M.  Sick,  general  manager;  International 
Trade  Press  Merchandise  Mart,  Chicago, 
Ill.,  Mr.  H.  W.  Walker,  vice  president. 
Salary  secondary  to  opportunity.  Go  any¬ 
where.  Address  Nicholas  J.  Pope.  6204 
Ludlam  Ave.,  Chicago,  Illinois. 

We  Speak  for  a  Former  Client 

He  is  a  Sales  Manager  who  really  makes 
sales  and  manages  salesmen.  He  Is  an  Ex¬ 
ecutive  who  really  executes.  Ho  is  a  live 
wire  In  which  the  current  is  always  on. 
He  has  earned  our  heartfelt  respect  for 
his  judgment,  his  horse  sense,  and  his  ca¬ 
pacity  to  get  things  done.  We  like  him, 
his  salesmen  like  him,  his  trade  like  him. 

Through  flnancal  difficulties  and  litiga¬ 
tion  involving  the  holding  company  control 
and  ownership  of  our  client’s  successful 
and  profitable  business.  Destiny  has  given 
this  man  an  undeserved  "kick  In  the 
pants."  Result — our  Sales  Manager  friend 
Is  looking  for  a  new  connection  and  some 
progressive  manufacturer  or  distributor — 
preferably  but  not  necessarily  In  the  drug 
or  hardware  field — can  probably  buy  his 
services  for  less  than  they  are  worth. 
Pull  Information  upon  request. 

UNITED  ADVERTISING  AGENCY,  8 
West  40th  Street,  New  York,  N.  Y. 


Mechanic*!  Equipment  For  Sale 


Boston  Stapler — Foot  power;  70-lnch  paper 
roll  hand  truck;  paper  roll  Iron  dolly 
(full  roll  capacity) ;  2  linotype  gas  heated 
pots — (complete)  :  Lincoln  elec,  motor — 
10  hp.  220  a.c. :  Rheostat!  and  step-up  for 
10  hp.  motor:  gas  pot  for  Ludlow  typo 
casting  machine  with  burners;  100  lb. 
waste  paper  bailer — wire  tied.  All  In 
good  condition.  Make  reasonable  offer. 
Sunbury  Dally,  Sunbury,  Pa. 

For  Sale — Two  G.  E.  Intertype  Electric 
Metal  Pots  complete,  together  with  1 
mouthpiece  and  2  side  heating  elements 
(all  new);  also  an  Intertype  mouthpiece; 
also  one  set  36  pt.  head  letters  No.  36 
'•triangle”  3;  about  100  sort  letters  6  pt. 
No.  643;  about  100  sort  letters  8  pt.  No. 
8  "triangle”  8;  one  Linotype  Distributor 
Bar.  Will  send  proof  of  mats.  The  Times, 
Leavenworth,  Kansas. 

For  Sale — One  Model  K  two-magazlne 
linotype,  one  Model  B  single  magazine, 
with  A.  C.  motors  complete;  fifteen  form 
tables;  nineteen  nine-column  chases,  one 
one-ton  Ingot'  caster.  No  reasonable  offer 
refused.  E.  H.  Roemle,  Herald  News,  Pas¬ 
saic,  N.  J. 

Photoengraving  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  West  Broadway,  N.  Y. 


Stereotype  Machinery — 1  Hoe  Combination 
Jig  Saw  and  Drill;  1  Wesel  Combination 
Saw  and  Trimmer.  Perth  Amboy  Even¬ 
ing  News.  Perth  Amboy,  N.  J. 

Equipment  Wantetl 

Wanted — 16  to  32  page  rotary  press  with 
stero-type  equipment.  State  Kind,  height 
and  describe  equipment.  DANVILLE 
TIMES,  Danville,  Illinois. 


NEWSPAPER 

PROPERTIES 

Bousht,  Sold  and  Appraised 

AU  negotiations  cotffidential 

Palmer,  Suter  &  Palmer 

BusInMS  Established  In  1899 


350  Madison  Ave. 


New  York 


Use  the  Classified  I 

It  will  sell  equipment  or  services,  make 
contact  between  employer  and  employee  and 
open  up  business  opportunities. 

Many  advertisers  endorse  the  result-pro¬ 
ducing  ability  of  our  Classified. 


36 


Editor  &  Publisher  The  Fourth  Estate  -for  April  15,  1933 


By  MARLEN  PEW 


There  is  so  much  talk  in  the  air 
these  days  of  increased  copy  prices 
for  newspapers,  to  compensate  revenue 
lost  through  the  linage  shrinkage  in  the 
panic  years,  that  newspapermen  will 
doubtless  want  to  study  the  possibilities 
and  will  seek  any  available  opinion  on 
the  subject. 

A  line  should  be  drawn,  in  any  dis¬ 
cussion  of  the  matter,  between  actual 
non-advertising  projects,  such  as  those 
experimented  with  by  the  late  E.  W. 
Scripps  in  Chicago  and  Philadelphia  in 
his  latter  days,  and  a  newspaper  that 
expects  to  carry  legitimate  advertising 
as  a  secondary  revenue  producing  fac¬ 
tor  in  an  economy  primarily  depending 
upon  reader  support. 

The  non-advertising  daily  had  as  its 
principal  objective  absolute  indepen¬ 
dence.  Mr.  Scrii^s’  idea  was  that  a 
goodly  number  of  persons  living  in  a 
city  would  buy  a  small  paper  which 
made  no  pretense  to  complete  news  cov¬ 
erage  but  was  so  freely  edited  that  no 
economic,  political  or  social  force  could 
restrain  its  utterances.  The  fact  is  that 
very  fair  circulations  were  obtained  by 
N.  D.  Cochran,  editing  Mr.  Scripps’ 
Chicago  non-advertising  daily  called  the 
Daybook,  and  by  the  Philadelphia 
News-Post,  edited  by  this  writer,  but 
neither  of  these  was  what  one  would 
now  call  a  “good  newspaper.”  I  can  best 
discuss  the  News- Post,  having  ex¬ 
perimented  with  it  for  two  years.  We 
regarded  it  as  a  manufacturing  proposi¬ 
tion,  fundamentally.  We  bought  news¬ 
print  for  less  than  2  cents  per  pound. 
A  pound  would  cut  up  into  16  papers 
of  four  pages  each.  We  sold  these  at 
the  rate  of  60  cents  per  hundred,  and 
newsboys  sold  them  at  1  cent  each. 
That  provides  a  handsome  manufactur¬ 
ing  gross  profit,  assuming  volume  and 
reasonable  editorial,  mechanical  and  dis¬ 
tribution  expense.  On  the  News-Post 
we  figured  we  would  be  running  in 
black  on  J0,000  circulation.  This,  how¬ 
ever,  called  for  one  of  the  strictest  econ¬ 
omies  ever  known  in  daily  newspaper 
work.  We  actually  made  that  circula¬ 
tion  and  bettered  it  To  keep  down 
large-city  distribution  cost  we  held  to 
less  than  one-fifth  of  the  circulation 
territory.  The  circulation  increased 
daily,  against  the  opposition  of  three 
immense,  complete  newspapers,  also 
selling  for  a  penny.  Later  on,  when 
the  policy  of  the  News-Post  was 
changed,  and  advertisements  were  solic¬ 
ited  Md  iM'inted,  the  circulation  declined 
and  in  a  few  months  the  paper  sus¬ 
pended  publication.  The  Daybook  never 
did  Mlidt  or  print  advertisements  and 
its  circulation  continued  right  up  to  the 
time  when,  the  war  opening,  Mr. 
Scripps  decided  to  discontinue  the  ex¬ 
periment 

*  »  * 

DUT  the  discussion  today  seems  to 
■L'  concern,  not  new  and  experimental 
papers,  but  increased  copy  prices  for 
established  newspapers,  so  the  reader 
will  pay  the  actual  cost  of  publication 
and  delivery,  and  perhaps  profit.  In 
some  cities  this  might  mean  3  cents 
for  a  paper  now  charging  2  cents,  or 
as  high  as  5  cents  for  a  newspaper  now 
charging  3  cents.  These  newspapers 
would  also  carry  such  advertising  mat¬ 
ter  as  is  offered  to  them,  but  the  pub¬ 
lisher  would  be  more  concerned  in  the 
business  of  making  a  readable  and  valu¬ 
able  newspaper  than  in  the  sale  of  ad¬ 
vertising  space.  He  would  eliminate 
all  of  the  costs  of  selling  advertising, 
terrific  in  a  day  when  volume  is  so 
low.  His  scheme  of  operation  would 
not  be  to  produce  heavy  papers,  de¬ 
partmentalized  from  front  to  back,  but 
rather  very  compact,  complete,  in¬ 
tensely  interesting  sheets — in  other 


words,  give  the  paying  reader  his 
money’s  worth,  without  reference  to  the 
advertiser,  who  may  stay  in  or  drop 
out  at  will,  at  liberty  to  buy  what  space 
he  wants  on  a  flat-rate  and  run-of- 
paper  basis.  As  there  would  be  less 
advertising,  there  would  be  less  com¬ 
position,  printing  and  newsprint  con¬ 
sumption. 

In  considering  this  basis,  there  is  no 
thought  that  advertising  is  necessarily 
an  evil,  undesirable,  or  non-serviceable 
to  the  reader.  In  the  non-advertising 
experiments,  however,  we  worked  on 
the  theory  that  it  was  not  possible  for 
a  newspaper  to  depend  on  advertising 
and  fail  to  dance  to  the  advertiser  fid¬ 
dler;  being  entirely  free,  we  should 
make  the  most  of  our  economic  inde¬ 
pendence.  So  we  had  many  an  exclu¬ 
sive  story  in  Philadelphia — one  very 
discreditable  story  that  I  remember  af¬ 
fecting  the  head  of  one  of  the  city’s 
largest  retail  stores.  That  edition  sold 
like  hot  cakes.  No  other  newspaper 
published  it.  But  we  also  knew  that 
certain  advertising  copy  provides  news 
of  high  interest,  especially  bargain 
news  for  the  woman  reader.  We  used 
to  plan  how  we  could  make  actual  news 
stories  of  such  material,  found  in  ad¬ 
vertising  papers,  but  this  was  never 
done. 

*  *  * 

HE  present  movement  to  increase 
copy  prices  seems  not  to  be  a  re¬ 
form  measure,  but  solely  a  plan  to  pro¬ 
vide  revenues  to  sustain  a  vital,  well- 
supplied  press,  now  that  so  much  of  the 
advertising  backing  has  fallen  away 
and  the  cost  of  selling  space  is  so  high. 
The  question  is  whether  the  public 
would  be  willing  to  pay  the  increased 
prices.  A  certain  amount  of  circulation 
would  undoubtedly  be  lost,  as  pennies 
count  among  millions  of  families  now. 
This  would  be  a  pity,  for  it  seems  to 
me  that  one  of  the  finest  functions  of 
the  American  system  has  been  copy 
prices  within  the  reach  of  prince  or 
pauper.  The  newspaper  has  never 
taken  lightly  its  responsibility  to  in¬ 
form  the  whole  people,  and  small  price 
has  been  a  factor.  But,  in  the  past, 
certain  newspapers  have  found  it  possi¬ 
ble  to  increase  prices  without  drop¬ 
ping  much  circulation,  especially  when 
there  were  good  and  well-explained  rea¬ 
sons  for  the  action.  The  citizen  is 
willing  to  pay  for  what  he  wants  and 
needs,  if  there  is  no  imposition,  no  de¬ 
ceit,  no  element  of  profiteering.  The 
average  reader  knows  that  advertising 
has  long  been  our  economic  base,  and 
would  comprehend  that  were  it  to  fail 
one  of  two  things  must  happen — either 
the  newspaper’s  quality  must  be  re¬ 
duced  or  the  copy  price  be  increased. 
This  would  call  for  educational  pro¬ 
motion.  Some  discriminating  people 
would  pay  more  for  newspapers,  and 
without  argument,  if  the  editorial  ser¬ 
vice  were  immediately  improved.  The 
whole  community  would  naturally  re¬ 
spond  to  the  same  idea  in  time.  Good 
newspapers  seem  always  able  to  catch 
on,  in  every  live  community,  when 
there  is  common-sense,  honest  manage¬ 
ment  and  competitive  opportunity.  Five 
cents,  three  cents,  two  cents  or  one  cent 
become  habits. 

*  *  * 

Naturally,  however,  the  com¬ 
petitive  feature  is  very  important 
in  the  price  consideration.  Where  a 
single  newspaper  controls  a  field,  a 
penny  increase  might  be  charged  with¬ 
out  resistance.  But  where  there  are 
two  or  more  competing  newspapers, 
copy  prices  are  regulated  generally  by 
publisher  agreement,  not  necessarily  as 
a  result  of  a  meeting  of  minds,  but  be¬ 
cause  one  publisher  will  follow  the  other 


up  or  down.  W'e  know  of  scores  of 
cities  where  newspapers  are  operating 
in  the  red  today,  though  a  one-cent  in¬ 
creased  copy  rate  would  bring  them  into 
a  fair  profit  and  restore  their  unem¬ 
ployed  workers  to  prosperity,  probably 
without  the  loss  of  much  circulation. 

We  are  creatures  of  habit.  It  is 
strange  to  think  of  (X'ofit  from  circula¬ 
tion,  natural  to  think  of  it  from  the 
sale  of  space.  And,  then,  everyone  ex¬ 
pects  a  return  of  flush  times.  The  fel¬ 
low  with  the  biggest  circulation  and 
the  heaviest  linage  is  on  top  of  the  heap. 
He  does  not  propose  to  lose  his  natural 
place.  Also,  it  may  be  said,  numerous 
publishers  prefer  the  heavy  newspaper, 
have  faith  that  it  is  a  solid  foundation 
for  all  time,  whereas  a  small,  compact, 
high  copy  priced  newspaper,  carrying 
advertising  as  a  side  line,  is  an  untried 
experiment  and  would  not  suit  their 
ideal.  I  would  not  expect  to  see  the 
movement  to  increase  prices  go  far  in 
the  large  cities,  at  least  now  when 
there  seems  to  be  an  advertising  up¬ 
turn,  but  the  scheme  will  doubtless  be 
ptut  into  force  in  numerous  communi¬ 
ties  where  the  competition  is  not 
snarled  and  where  publishers  feel  they 
are  at  the  end  of  their  string  in  pro¬ 
ducing  heavy  advertising  papers,  now 
largely  bare. 

*  *  * 

MEMORIES:  Do  newspapers  em¬ 
ploy  “idea  men”  any  more?  It 
was  a  regular  job  in  the  old  days.  Mr. 
Hear  St  would  pay  $1,000  for  a  good  ex¬ 
clusive  idra,  and  would  not  claim  it  as 
his  own,  either.  .  .  Greatest  idea  man 
I  knew  personally  was  the  late  W.  G. 
Showalter.  He  put  life  into  New  York 
Recorder,  many  years  ago,  with  such 
stunts  as  a  newspaper  hunt  for  a  modem 
Cinderella,  whose  foot  must  perfectly 
fit  a  real  glass  slipper.  He  produced 
an  idea  a  day  for  the  old  Journal. 
Later  he  invented  “Dollar  Day.”  As 
editor  of  Editor  &  Publisher  he  wrote 
some  of  the  most  instructive  and  inspir¬ 
ing  stuff  ever  to  appear  in  a  profes¬ 
sional  or  trade  paper.  .  .  .  The  fore¬ 
runner  of  the  present  scandal  column, 
with  suggestive  personal  paragraphs, 
double-meaning  slurs  and  cheap  little 
lies  about  people,  were  candid  Tender¬ 
loin  sheets,  20  years  ago.  I  remember, 
for  instance,  the  Chicago  Mascot,  a 
damnable  outrage  on  common  decency, 
finally  wiped  out  through  libel  litigation. 
Broadway  had  a  number  of  such  scurri¬ 
lous  sheets,  mainly  for  circulation  among 
the  criminal  and  bawdy  classes.  The 
police  chased  them  out,  one  by  one.  In 
Geveland  there  was  the  Sunday  Trib¬ 
une,  opiated  by  the  Sweatland  broth¬ 
ers.  Big,  handsome,  well-dressed  fel¬ 
lows,  with  brass-bound  nerve,  they 
were  “wise”  to  all  the  money-making 
tricks  of  the  publishing  “game.”  They 
clubbed  advertisers  right  and  left,  and 
any  Cleveland  merchant’s  personal  in¬ 
discretion  might  cost  him  a  double¬ 
truck,  pronto.  The  Sweatlands  employed 
many  tipsters,  mostly  paid  off  with  a 
few  drinks.  In  time,  they  ran  onto  the 
wrong  customers.  One  of  the  boys 
died  in  Columbus  penitentiary  and  an¬ 
other  was  shot  by  an  indignant  husband 
or  father,  to  avenge  some  offense.  By 
no  stretch  of  the  imagination  could  the 
newspapermen  of  that  day  foresee  a 
key-hole  column  running  in  an  other¬ 
wise  respectable  newspaper,  supplying 
rnorbid  morons  with  “dirt”  dished  up  in 
night  clubs,  or  faked  outright  to  please 
the  prurient-minded  customers.  And, 
if  you  please,  one  of  the  most  profitable 
writing  jobs  in  modern  journalism. 

*  *  * 

The  “inside  stuff”  columnist  is  hav¬ 
ing  his  day.  Lay  readers  must  be 
surprised  at  the  agility  of  the  gentle¬ 
man.  He  not  only  appears  possessed 
of  mouse-like  ability  to  creep  into  the 
most  cloistered  sanctums,  but  gets 
around  the  country  with  the  speed  of  a 
seven-league  grasshopper.  Don’t  mis¬ 
understand  me,  I  think  some  of  this 
“inside”  stuff  is  excellent  reading,  in 
instances  so  good  that  I  am  almost  will¬ 
ing  to  discount  the  fact  that  much  of  it 
is  lifted  from  inside  pages  of  metropoli¬ 
tan  newsrapers,  trade  papers  and  mag¬ 
azines.  'To  an  old-fashioned  r^rter 
it  seems  rather  reckless  to  publish,  as 
“inside”  and  exclusive  findings,  matter 


that  has  appeared  days  before  in  ev 
thorough  newspaper.  It  seems  ratL 
audacious  to  pretend  confidential  sourc, 
for  all  manner  of  high-pressure  gossi| 
when  your  real  business  is  to  buy  tl 
papers,  read  them  carefully,  make 
ductions  and  guesses  and  then  let 
on  your  typewriter.  However,  if  y, 
write  well,  if  you  condense  vital  mea_ 
ing  into  attractive  capsules,  if  you  doo’t^ 
make  any  bad  breaks,  and  if  you  gtb 
wide  readership.  I’ll  not  say  you  art 
failing  to  contribute  to  the  .\merictf 
scene.  The  practice  may  by  some  be 
considered  a  trifle  unethical,  a  bit  ( 
ceptive,  but  justification  lies  in  the  fi 
that  some  people  read  gossipy  par*.] 
graphs  with  relish,  whereas  they  wool 
pass  over  the  same  stuff  dished  up  ii 
conventional  news  form. 

BISHOP  PRAISES  WOl 
OF  NEWSPAPERMEN 


Rt.  Rev.  William  T.  Manning  CitMl 
Their  ResourcefulneM  and  Energy 
in  Addreee  at  Exerciaee  Hon¬ 
oring  Joseph  Pulitxer 


Newspapermen  must  have  the  samii 
qualities  of  courage,  ability  and  visi 
that  are  required  in  men  of  the  minist 
the  Right  Reverend  Bishop  William  L 
Manning,  told  the  students  of  the  Pulit-^ 
zer  School  of  Journalism,  ColumbjC!* 
University,  Monday,  April  10.  1 

Bishop  Manning’s  address  on  “R( 
gion  and  the  Press,”  was  part  of  _ 
exercises  commemorating  the  eigiity< 
sixth  birthday  of  the  late  Joseph  Pnlit. 
zer,  founder  of  the  school.  Dean 
W.  Ackerman  presided. 

“What  are  the  qualities  required  today 
in  representatives  of  the  press,”  Bidnp 
Manning  asked.  “The  press  needs  mea 
and  women  of  true  principles  and  coo-: 
victions,  men  and  women  of  courage,  of; 
sound  and  adequate  educational  preM 
aration  and  of  the  highest  abilitiei  aM 
vision.  I 

“I  might  add  that  the  press  needs  Ik  | 
same  kind  of  men  as  are  needed  in  tha| 
ministry.  'Jf 

“All  that  is  required  for  right  rda-^ 
tions  between  the  church  and  the  preia' 
is  honesty,  fairness  and  mutual  o 
tion.  This  there  should  certai^ 
between  these  two  great  agencies  ol 
human  education  and  human  life. 

“My  own  relations  with  men 
women  of  the  press  have  given  me  a 
regard  and  respect  for  them,  alt! 
there  have  been  times  when  I  felt 
their  statements  were  open  to  some  i» 
provement.  It  is  impossible  to  estind^ 
the  ability,  resourcefulness,  energy  aad 
almost  limitless  human  effort  that  ■ 
represented  in  the  field  of  jouriiiiIi<(| 
especially  in  the  presentation  of  At 
news  of  the  whole  world,  day  by 
It  is  one  of  the  greatest  and  mos^it' 
fluential  achievements  of  our  time,”] 
Bishop  Manning  praised  the  contraw 
tion  of  Joseph  Pulitzer,  “who  playi^ 
his  own  special  part  in  the  develo(«n*B|| 
of  the  press.”  He  stressed  Pidititt^ 
personal  interest  in  the  men  of  his  pr^ 
fession  and  lauded  “the  courage  afljl 
loyalty  to  his  conscience,  and  especian^ 
the  spirit  and  vision  that  led  him  to 
found  this  school.” 

Bishop  Manning  was  introduced^ 
Dean  Ackerman  who  pointed  out  1w 
in  addition  to  commemorating  the  Wj 
of  Mr.  Pulitzer,  the  services  alM  mariw 
the  completion  of''  the  twentieth  y^ 
of  the  institution  which  he  endowed. 
He  recalled  Mr.  Pulitzer’s  views  oo 
democracy  and  the  press  reading  a  letter 
in  which  Mr.  Pulitzer  said :  _  . 

“Our  republic  and  press  .will  nse  aM 
fall  together.  An  able,  courageous  w 
disinterested  press  can  preserve  W 
public  virtues  without  which  democraC| 

IS  a  sham.”  .  » 

At  the  close  of  Bishop  ManiuniJ 
address  the  students  and  gu^ 
journed  to  the  foyer  of  the  buud^ 
where  a  wreath  was  placed  on  the  Rod* 
bust  of  Joseph  Pulitzer. 

ARKANSAS  MEETING,  JUNE  *-3 

Annual  convention  of  the  yhanwj 
Press  Association  will  be  held  June  z 
in  Batesville,  Ark. 


